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Module Task: 
A robust online profile comprising a replenished, externally facing website, refreshed, and updated since the 2nd

year, featuring the process of designing, planning, and finalising your Major Project, aiming to speak to your 
intended market.
Two key social media platform profiles linked from your website – developed, logged, and enhanced through the 
lifespan of the module with a considered and actioned ‘posting plan’ for the build-up to the Degree Show period, 
during the summer shows period and up to your graduation/4th year and beyond.



Make your way through the following slides

• Peppered between the slides are some examples from last year’s 
submissions and screen grabs from SPD social media.
• These are suggestions only – go your own way!
• Define your own voice
• Action these prompts sooner rather than later
• A gradual and sustained commitment will be much more worthwhile

than a last minute deluge that is a one hit wonder!



But first a Thought Task: 
Find the right language for you
• What do you want to say? 
• Consider your message; both visual and verbal.
• What are you saying across your online presence presently?

5 Minute Task: 
Go to your design social media accounts and Website.
• What words might a potential employer, or client associate with you if 

they found your online profile now?



Thought Task:

What words 
would you ideally 
want to be 
associated with?

List courtesy of Dr Lewis Pearson UWTSD
Which from the shopping list above apply to you now?  
Which would you like to imbue as you progress?
How can you ensure that this is the message you send?



Website: Recap, Refresh, Ready to Launch

• The website is a formal introduction to your work
• Websites are slightly more curated, perhaps less frequently updated than your social 

media
• Make these impactful and full of the information that your audience will want
• This information will undoubtably extend into the written word as well as through 

images
• Make the impact immediate – think of your own attention spans when looking at other 

peoples’ websites – we want love at first sight!
• A strong representation of your design identity should permeate 
• Consider including more details in your About or Biography – a tab for your CV and 

personal profile
• Offer distinct Gallery/Portfolio pages where the work is grouped and easy to navigate –

this is your formal digital portfolio which you can include links to in your email 
correspondence 



I have fully updated my website with new imagery,
links and a logo. My main homepage photo has 
now been changed from my first year project to a 
hero print from my current project Elements of the 
Sea. I have used this print and logo throughout
my social media accounts for consistency. Not only 
is it good for consistency, including the same visual 
features for all media accounts makes my brand 
more recognizable to the audience as they have a 
visual aid to associate my brand with. All of the 
headings at the top of the webpage link to separate 
pages, this is a feature my webpage did not have 
before. I have added separate pages to my website 
for a more professional feel and to avoid 
overcrowding on the home page.  



Web design is something which I take great joy in and so 
this was a big part of  this module for me. I wanted to make 
sure I got it right and spent a long time considering the 
images, colours and layouts which I chose to feature here. I 
want to make sure that my website is a bit of  a hub for my 
design work and really shows off  the best of  me. I chose to 
keep the design simple and sleek to not overwhelm my 
photographs and designs. I have tried to ensure that 
everything flows, down to the placement of  my images so 
that everything works together. 



Remember the Key Website Features

• About / Biography / Profile /  A hello from you / An introduction
• CV  Gallery / Portfolio / Projects
• Links to Social Media, and potetially an embedded version of it
• Contact page
What additional ones might you also have?
• Blog
• Digital Press Pack
• Etsy Shop

Revisit your 2nd year Professional Practice work and UPDATE





The about section of  my website took a while to get 
right as I wanted to add a design aspect but I didn’t 
really know what. I liked my initial design but later felt 
that there was too much colour and distraction about it
and it needed to be paired back and a sleeker design was 
needed to match the rest of  my website. I am really 
pleased with the final design I came up with as I feel 
that it fits my own brief  perfectly and matches the 
aesthetic of  my website far better.  



I decided to incorporate Idott into my 
portfolio because it is a large body of 
work and shows that I can do interiors 
as well as fashion. 



I compartmentalised each of  
my projects into their own 
pages so that anyone who 
might be interested in my 
process or designs will be able 
to see the entire process and 
read about it as though they 
were flicking through my 
sketchbook.



Social Media

• You’ve been asked to establish 2 platforms to a developed and an active stage 
during the lifespan of the module.
• Some of you will want to explore more widely to increase your audience.  Your 

main choices are from the list below but you may explore others too.
• Instagram – all things to all people so keep your design account separate
• Linkedin – Professional network, huge presence of creatives on there
• Artsthread or The Dots – Specifically for Art and Design Graduates
• Facebook– all things to all people so keep your design account separate
• Personal blogs – a great tool to enable sharing more
• Ticktok – newest potential for innovation and growth for creative social accounts, 

scope for you to be pioneers
• Youtube – all things to all people so keep your design account separate



Posts: 76

Followers: 87

Following: 119

I have taken this screenshot a few weeks ago to show 
my progression. I initially did not have a logo, my 
profile picture was a photograph of myself with a 
handrawn effect. This was a nice personal touch 
because the handrawn effect was a quirky way to show 
my creativity. I started becoming a lot more confident 
with my posts and even included a photograph of me 
working on my internship. At this moment in time I did 
not post very often and I did not have an organized 
posting plan. My content was very random and the 
length of time between each post was very irregular.



Posts: 94

Followers: 110

Following: 137

Since the screenshot on the previous page I 
have updated my Instagram. I now have a 
logo as my profile picture instead of a 
photograph of my myself. I made this 
decision because people may struggle to 
recognize my brand if I kept the picture of 
myself. With a logo people will have no 
doubts that this is my official Instagram 
account. Also I have incorporated my logo 
into all of my social media platforms for 
consistency. In my bio I have included a link 
to my website for easy access. Hopefully
this will encourage more people to view my 
webpage. I now have a posting plan and 
post much more frequently. 



Key to Social Media success

Your success is based on

Engagement – without this you are invisible

This applies to all platforms
• Social media works on algorithms and you have to fuel the algorithm so that it 

promotes you to the audience you are looking for.  The truth is you could post 
everyday – the most beautiful work and no one will find you unless you take the 
vital steps to be recognized.
• Regular targeted activity is key
• How do you go about this?  Follow steps 1-9.



1. Follow others in your field 

• By doing so you make a connection to them through the algorithm, and your profile will 
be offered to similar audiences as a potential profile of interest in the future

• Learn from their activity 
• How often do they engage?
• How do they engage?
• What do they post?
• How does it look?
• Engage with them – they rely on your engagement as much as your hope to invite theirs
• Engage with their posts - like, comment, save, interact, take part in polls and dialogue
• Be seen
• This is the same across all platforms



I have only recently created a 
linked in account as another social 
media platform. Therefore it is not 
as developed as I would like it to 
be. I made a start by incorporating 
my then logo design and a snippet 
of one of my prints. At this point I 
did not have any connections at all 
on linked in so my profile strength 
was intermediate. I did include all 
of my basic information like 
contact details and place of work.



This is a recent 
screenshot of my linked 
in account. I have 
changed my profile 
picture from my old logo 
to a photograph of 
myself. Unlike my other 
social media accounts I 
have not included my 
logo because I think it is 
important on linked in to 
show what I look like. I 
have now made 51 
connections which is not 
a massive following but 
a good start considering 
I only started this 
account within the past 
two weeks.  



Instagram is something which I invest a huge 
amount of  time and effort into. I feel that it is a 
really important tool to market yourself  in our 
modern world and I have really worked hard to 
grow my account and make it look and feel 
more professional. I also find that having my 
Instagram as an immediate hub of  recent work 
allows me to visually see my design identity and 
encourages my next moves. Previously I didn’t 
think too much about what I was posting and 
when which let to an Instagram feed which felt 
cluttered and wasn’t nice to look at. I feel that 
the feed I have worked to create for myself  now 
is sleek, immediately shows a viewer what kind 
of  work I create and is more visually pleasing. 





2. Follow your target audience

• You make a connection to them through the algorithm, and your profile will be 
offered to similar audiences as a potential profile of interest in the future
• Speak their language – read, understand and consider from your own perspective
• Get to know them
• Get to know exactly what you need to be doing to make yourself the perfect fit 

for them
• Engage with them – they rely on your engagement as much as your hope to invite 

theirs
• Engage with their posts – like, comment, interact, take part
• Be seen
• This is the same across all platforms



Before
And 
After



3. Use the features

• Make sure the profile is complete 
• Systematically address all the features offered, ensuring you include working links 

to your website 
• Profile – what are you saying?
• Logo/Brand – strong, visual, relevant
• More formal details required on sights such as Linkedin – CV etc
• Accuracy and relevance to the platform and audience – vital
• Use the insights available on some platforms where you can see the specifics of 

your audience and how they engage with you.



Some Insights into the SPD insta… 
@surfacepatterndesignswansea

Know your audience.
What time are your followers most 
active?  Consider posting then.

Are you connecting with the right
demographic?
Our followers are 86.3% female, with 
12.9% being in the targeted school 
leaver age bracket.

We actively engage with schools and 
colleges to grow this for the long 
term health of the programme.



4. Hashtag-tastic

• Link through tags, hashtags and location
• Look up popular hashtags in your specific sector – who uses and looks for what?
• eg 30 hashtags allowable per post on Instagram – use them!
• If you are at an event, use the location
• Tag in those you were involved/featured/present or you may have been 

collaborating with
• These mechanisms draw traffic to you – people interested in the same links as 

you
• Anniversaries/Endorsements on linkedin – actively take part in these features
• Trends – what is going around on which platform?  Get in the know.
• Viral trends – eg March Meet the Maker, take part in the relevant ones.



5. Stories/Reels/IGTV/News feeds

• These evolve and change – eg the introduction of Reels to Instagram, keeping 
pace with the trends popularized via apps such as Snapchat and Ticktok
• Story type features – eg Stories on Instagram - these are only available for 24 

hours unless you store them in featured stories files which is useful
• Stories and Reels can be more fun and less curated, and reach a wider audience
• Stories and Reels generate different audiences, and generally see more traffic
• Think about the value of process videos, progress shots – differing content – the 

journey as well as the outcomes.
• Posts are where you house things more permanently, although these can be 

deleted.
• Feeds on Facebook, Linkedin move on in a similar way.  People tend to look at the 

feeds in the present rather than refer back to as a showcase.
• IGTV on Insta allows you to house longer film content.





6. Posts

• Permanent posts – these can be more considered as stories
• People refer back to your profile feed on your accounts and look at 

them almost as a portfolio
• Linkedin and Artsthread offer a formal landing page, which again has 

a formality to it – keep this updated and relevant.
• Post with regularity and consideration
• Have a posting plan based on your research into your targeted niche



7. Connect your visual identity across all 
platforms
• This reinforces your impact
• Make sure the links from your website to the social media accounts work
• Make sure the links from your social media accounts to your web work – people 

look!
• Highlight and feature the activity happening on other platforms across your 

differing feeds “new blog post,” “refreshed my gallery pages on my website 
today,” “over on my stories” etc. 
• Character – many of you seem shy on social media, perhaps carrying the 

preconceptions of what social media means in a more “social” sense – this is 
different.  
• Embrace your digital voice – you can be louder here, you can reinvent yourself 

slightly if you find public presentation more daunting…



Quantify your impact – look at the Insights



8. Online Posting Plan

We want to see this within your submission, it can be presented as a calendar, a grid, a 
spread sheet of sorts, as written paragraphs.  Be specific.  This framework will be a vital 
tool to fall back on when you are potentially feeling a bit lost or daunted once you have 
finished.
• Have a strategy.
• How often will you be posting?
• To where, which platforms?
• What content are you planning?  What features?  What themes?  SPD works with seld

initiated themes – our SPDdeskoftheweek for example.
• What are you planning for the future and how will you maintain this in a future 

timeframe
Immediate – run up to completing Uni, and the weeks following
Midterm – the next 6 months
Long term – the next year and beyond



The images on the 
right show my online
posting plan I created
to help me stay
organised before my
final deadline and 
after. This was a really
good idea because I 
now have something 
to stick to when I finish
university to help me 
keep on track with my
social media accounts.



9. Opportunities to feature

• The Swansea College of Art Summer Show– actively promote it.
• Engage with the SPD programme and each other – keep doing that into your futures as 

graduates.  We power each other’s popularity and exposure!
• Artsthread free hosting – make the most of this
• New Designers – tag them into what you are doing in your Major (Keep your awards 

under wraps)
• Celebrate the process of the final term ahead and being back on campus
• Celebrate the final outcomes
• Celebrate the what next – launch yourself, put yourself out there, ask for help from your 

audience, allow yourself to learn and embrace the unknown
• Don’t expect to nail this on day 1, stick at it, build gradually.
• Project positivity
• YOU CAN DO THIS, WE BELIEVE IN YOU!!!!









The blog was something 
which I struggled a bit 
more with. I struggled to 
know what to write about 
and how to write about it 
in a way which would be 
interesting to a reader. It is 
quite difficult to know 
what other people would 
like to read from you and 
so for this reason I felt I 
was extremely lacking in 
ideas and inspiration in 
this area. 




