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Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer: So far, the website seems to be loading well with light content bloat. The content is plain structure wise and layout, indicates quick loading time since the content about the car wrapping services is displayed where it is needed the most. Reason for this is that research has shown that people tend to drop off of websites that take longer than 3 seconds to load (Budiu, 2023).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The structure of the website is easy, and there are a total of five main subpages which are Home, Services, FAQ, Gallery and Contact. The architecture for it is mobile first and the best practices of it for mobile first design make the navigation as simple as possible (OnGraph Technologies, 2023). It is likely that the customers navigate through standard menu bar, helping them access information on various services and contact details.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are able to book by using the call-to-action through the Request a quote and Call us options that are clearly seen on the website. There is no booking system, but all these things allow the customers to start the service inquiry process easily, being in line with Digital.gov's (2025) requirements to provide clear pathways to conversion on the websites.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An online booking system with instant calendar integration and price calculator for the common vehicle types would be good to implement on the website. The usability would be improved by adding clearer operating hours visibility and improving the mobile responsiveness. As per UXCam (2025), removal of friction points in the booking process and having intuitive forms implemented can result in getting higher conversion rates.


	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:Certainly, the appearance of the webpage is likely professional and also the focus will be on vehicle imaging, used to show what their work is. Accessing the mobile version in comparison with a desktop version at the moment will most likely be different depending on current web design trends following stacked elements (OnGraph Technologies, 2023). The imagery of cars would increase in visual appeal while it remains functional on any device.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:Specific imagery of these cars is omitted on the website, but if the text would be anything to go by, the website likely uses high quality images of wrapped vehicles showcasing their work. Since the business deals with professionals, a clean color scheme likely incorporating automotive colors should be used. Utility Agency (2023) states that visual elements such as imagery, images and video can increase engagement by up to 80 percent, therefore quality imagery is important for services like car wrapping.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:Based on the content provided, it does not give any evidence of an online chat tool on the website. Rather than call in the details on 07761716981 or email to info@suitedcars.com. We can also add live chat functionality to improve customer experience because according to the research by Zuko Analytics (2023) webpages with chatbots have 30%‡ higher conversion rate for service based industries.


	Question 2d – How effective are the social media links on the website?


	Answer: may have a social media presence mentioned (notably the 'Follow us' text at the bottom of the page), but no social media platforms are mentioned in the content is provided. In other words, we are looking at a minimal level of integration of social media channels. EMB Global (2023) notes that integrating social media can increase customers’ engagement by 40 percent, and therefore, is an area where SuitedCars could enhance its digital marketing strategy.


	
Section 3 – Perceived Value


	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:Clearly stating their primary service, SuitedCars says that, “we wrap cars.” The vinyl film is applied to the cars to provide protection to the original paint and change the colour."] According to them, they are an expert in 'full car wraps and partial wraps' and mention that they offer personalised service. There are probably more detailed descriptions on the Services page. In this clarity, painting an image of service that fits into the guidelines of NN Group regarding effective service presentation (Budiu, 2023).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Star ratings and individual testimonials of satisfied clients such as Molly, Kaleem, Jack and more are conspicuously posted on the website along with customer reviews. Establishing credibility is crucial on this social proof. While dates are not mentioned, if certain testimonials are to be believed, it is safe to assume that there is no shortage of happy customers. According to EMB Global (2023), companies that display reviews can even see conversions increased by 270%.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Emphasis on "investment in training, equipment, use of the highest quality vinyl wraps, and most importantly our love of cars" is what presents service to customers as high quality. Primarily, they'd want to put themselves forward as specialists who ‘prioritise quantity over quality’ and give each car the time it needs to complete a superior finish. Quality positioning is reinforced by customer testimonials that frequently mention “excellent service” and “fantastic workmanship”.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Prices are not explicitly listed. "As for wrapping, we would like to mention that it depends on your vehicle's size and the finish you would like to choose," the website states. This is a common approach in a custom service business where each job differs substantially from the others. Likewise, as the company seems to prefer the personalized quotes in order not to set up wrong expectations and give the clients a chance to value the quality rather than the price because of the premium positioning the company has (Zuko Analytics, 2023).


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car wrapping Birmingham

	
	2.Vehicle vinyl wrapping

	
	3. Automotive color change

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Due to strong local presence in Birmingham and an SEO optimized term term in their page title "Vinyl vehicle and car wrapping Birmingham", SuitedCars probably ranks at the top of search results for these terms. By streamlining their location directed content targeted towards the West Midlands area, they would be improving their local search ranking and follow the SEO best practices as it is in today’s circle for service based business (ICoderz Solutions, 2025).


	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Despite whatever rise social media has seen, websites aren’t going anywhere when it comes to UK businesses. ResearchGate (2023) notes that 70% of consumers use the internet to first research businesses when making buying Decisions, and websites represent legitimacy and trust that social media must do alone. Websites contain crucial functional elements like descriptions about the service, gallery space, and contact info that convert prospects to customers in service businesses like SuitedCars. According to Digital Guider (2023), responsive websites make it possible for business owners to reach customers on all kinds of devices and that is crucial in UK where mobile internet usage is sky rocketing.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: An interactive online quotation system with visualization tools that enable the customers to view how various vinyl wraps would appear on their own unique vehicle model is the most influential improvement. As stated by OWDT (2025), interactive elements increase user engagement by 40% and session duration, so interactive elements need to be considered (Czaja, 1996). This would be a nice enhancement to address the current situation where pricing is not shown and straightaway provide value to visitors which will translate to more conversions. According to Business of Apps (2025), tools offering instant visual feedback help create an emotional relationship with services in aesthetic oriented product lines such as car wrapping where customers require assurance over the outcome of the service before committing.
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