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Introduction 
This report will analyse the trends and the state of the developing marketing area by using the so-called Marketing Information System. This is a plan of company planning both strategic and marketing. As Johan Strydom (2005) explains: “A marketing information system is a set of procedures and methods for the regular planning, collection, analyses and presentation of information for use in making marketing decisions”. Marketing information helps to effectively adapt the company and its potential to the market situation and to the requirements of the target users and to have an active impact on them.  
According to P. Candace Deans, Kirk R. Karwan (1993): “Today, more than ever, organizations depend on advanced information systems and technology to guide the planning, implementation, and control of international marketing programs”. This points out that more and more companies and brands depend on this information system because it gives them: 
· Reduced economical risk
· Maintains and reaffirms long-term competition 
· Monitors the marketing environment and opens new market opportunities in a timely manner to turn into a profitable business

The marketing area is very wide area that is used by the businesses for promoting and selling products or services, including market research and advertising. It is very important that you use a good marketing strategy to promote and advertise your business, because without it you won’t be able to present your brand to your potential customers. You must be informed and up to date with the new trends and services so that you evolve big and have good profits, because it`s not only for having profit you must invest in your dreams.
Arun Kumar (1998) define MIS:“…an interacting, continuing, future-oriented structure of people, equipment and procedure designed to generate and process an information flow which can aid business executives in the management of their marketing programmes”. Тhe Marketing Information System (MIS) is a system of people, technologies and procedures for collecting, sorting, analysing, evaluating and spreading information to improve the hotel's marketing activities.





MIS for gathering information
The Marketing Information System is a network that stores information and keeps it up to date, because this method helps the managers to stay in touch with every change in the marketing area. The MIS has two sources of information primary and secondary. Primary information is collected for the first time on a specific occasion. This kind of information is gathered from the register of the hotel, it is accurate and fresh. Secondary information is already collected, revised and documented for other purposes. Sources are internal and external. It is cheap and affordable, but the information may be obsolete, incomplete or inappropriate for the purpose of marketing research.
 The content of the MIS includes 4 subsystems that are coordinated and overlap: an internal reporting system, a system for collecting current external information, a marketing research system, and a marketing information analysis system. I will try to explain what every subsystem does: 
- Internal reporting subsystem, the most commonly used source of marketing information. Information investigated, for example, by the accounting system, from reports, query data, scaled volume data, etc. Using this subsystem, marketers can find the problem in the company's business on time and to seek the optimal solution. 
- A subsystem of current external information is provided by mass media, the Internet, statistics, conferences, fairs, advertisements, meetings with clients, intermediaries, suppliers, etc. It creates the opportunity to react quickly to changing circumstances.
 - A subsystem of marketing research, modern business is formed based on targeted research of competitors, search, sales channels, etc., which form this sub-scheme. 
- Marketing information analysis system subsystem aims to increase efficiency in marketing strategy implementation.
As G. C. Beri (2007) explains: “Marketing research is a systematic and objective study of problems pertaining to the marketing of goods and services”. The author is telling us that when you want to evolve and improve your hotel or business you need marketing research, because like this you find what the customer wants. The research will show us the new trends in the area we work and will help us with new ideas.
The hotel I will analyse is called “Sheraton Sofia Hotel Balkan”, this place is one of the best and elite in Bulgaria. It was built in 1956 under the name Hotel Balkan but later was refurbished and reopened under the brand “Sheraton”. This hotel is luxury and with fast growing profits, the main guests are for business. The hotel offers services that will make the guests feel good and valued. Their main goal like every other hotel is to have more customers. The “Sheraton” is one of the hotels part of “The Luxury Collection” of “Marriott”. 



MIS for marketing

To understand better the marketing area let`s first define it, and to do that I will quote O. C. Ferrell (2007) says: “Marketing is the process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, and services to create exchange that satisfy individual and organisational objectives.” Marketing has its 4 pc`s of success for your business: the right product at the right time at the right place on the right price. 
Sheraton Sofia Hotel Balkan in Sofia, has classical elegance and comfort, supported with modern technology brings this hotel to perfection. Not the world-famous brand or the building itself make the hotel a symbol of the capital, but the staff and the team of professionals who care for guests and meet their highest requirements. The goal is that guests staying at the hotel will feel not just well, but extremely well. Understanding of "modern hospitality" makes guests feel at home, not in the next hotel room, in the next restaurant, at another handshake. “Sheraton” Sofia Hotel has this saying in their brand “more than just a handshake!”
The advertisement that “Sheraton” Sofia mainly dose is on the Internet and through the tour operators. The hotel's website provides detailed information on the conditions, services and facilities that it offers. Periodically updates promotions information as well as events that are or are about to take place. In my opinion, the policy that has led Sheraton Sofia over the years turns out to be profitable. The hotel has managed to become an emblem for the centre of Sofia and a symbol of high-quality standards and service in Bulgaria. To these advantages should be added the well trained and qualified staff, which strives to exceed the expectations of the clients. For the successful strategy, the staff plays a key role because they represent the services of the hotel, and they are the face of the brand. The team at Sheraton is always guided and trained for understanding that the guest is important. The hotel's clients appreciate their thought, which says: "In Sheraton Sofia we do the ordinary things in an extraordinary way," and they know this is true.










MIS for communications

Communication with the customer is very important especially in the “Sheraton”, Sofia. When you run this kind of business is it important that you keep in touch, because when you do this you understand how to improve what you didn`t do the right way. Customer feedback is very important as well, because they tell you about the experience they had and what more you need to develop.
You need to have a relationship with your customer, because this is another business strategy that the managers in “Sheraton” Sofia use to optimize their performance, and Nigel Hill (2017) points: “Customer satisfaction measurement is therefore about measuring how customers perceive your performance as a supplier”.
As Terry G. Vavara (1997) explains: “Customer satisfaction has long-reaching impact on the current and perhaps future viability of an organization”. The author is pointing that no matter what you present and advertise you need the customer feedback, so that you know that you have satisfied their needs in every possible way and this is reflected in “Sheraton” Sofia.
At “Sheraton” they value their clients and they try to make them feel home, satisfy their needs and respect their opinion. They mostly communicate with their clients through their staff and the website. The customers communicate directly with the staff, because they are the face of the hotel, and are the first to know the customers opinion and experience. 
“Sheraton” Sofia is trying to be loyal to his customers, because after all if your guests are happy, they spread the experience they had in your hotel. They use social media to promote their services and keep the customers excited to come back and look at the activities the hotel offers.
[image: ]
Source: (7Ps of services).

Conclusion

After analysing the process of using MIS, it is clear that this is a very important method for development in future, because it gathers the needed information for making the right decisions and applying improvements to your marketing strategy. 
The hotel uses MIS so that they gather a big flow of information to help them improve their facility. They use MIS in communications as well, they use social media so that they have a touch with their customers. They use MIS for marketing too, because like this the managers have the needed information to improve the marketing strategy and to increase the flow of customers.
[bookmark: _GoBack]To conclude MIS is a useful tool that is used for interacting and perpetuating the structure of people. This tool is used to generate and process important data which enables business to make informed decisions on their marketing programs and also the services or products they provide.
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