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Task Two: Manifesto = 507
Task Three: Practice-based writing = 498


Task one – semiotic analysis 
Semiotics is all about signs and symbols to help the reader brake down and understand “the life of signs within society.” This was founded by Ferdinand de Saussure a Swiss man who also developed the semiotic concept of the sign “the signifier, which in language is a set of speech sounds or marks on a page, and the signified, which is the concept or idea behind the sign.” Another key thinker behind semiotics is Roland Barthes who is a French literary theorist “He developed his approach in denotation and connotation in relation to photographic images as a system of signs” Barthes also believed that images were there for people to interpretate and construct themselves to find a deeper meaning behind the image. For example, heart we all know that a heart is red which is a denotation but as we investigate further, we associate a heart with love and affection as over time we have used previous ideologies of the heart which is connotation.   
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In order to demonstrate a semiotic deconstruction, we can consider the 2014 print ad for Crusoe I decided to pick this image as I thought it has a great semiotic content and has a lot of signs and anchorage. In 2014 the company Crusoe came out with this ad campaign wake up to the adventure inside you. The campaign highlighted how you can get better night sleep when wear their men’s innerwear to bed. “Barthes theory to decode the messages and to evaluate their links with the mass culture” this tells us that by decoding the image you can understand and deconstruct the message behind the ad which will give some insight of where the creators of the ad want you to construct. For example, they used a blue bedding that connotates that he is in the ocean as we know that the ocean is blue from a previous ideology of the ocean. Anchorage is also used in this to help us understand the relation between images and text. ‘Wake up to the adventure inside you’ is the slogan used for this ad which leads the viewer to deconstruct the text and relate it to the image “production and interpretation of texts depends upon the existence of codes or conventions for communication” (Chandler, 2007).  The slogan used also corelates to the illustrations that have been used as it shows the man is dreaming about being a scuba diver.  The illustrations used over the top of the image this signifies that if you have these men’s innerwear you could have a nice night sleep and dream about anything you could imagine. The colour blue is also stereotypical as men are made to feel like they should only like blue and dark colours. This would help the companies target audience and make the non-target audience also see that it’s not for them.  The man in the bed is by himself this could mean he is alone which can be deconstructed as you don’t need to have anyone to have a good night sleep you just need Crusoe’s men’s innerwear to get a good night’s rest. 
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Task two – Manifesto
1. Be treated the way you would like to be treated it will get you further in life. 
2. If you do not exceed, try, try again the outcome might be bigger and better. 
3. All good comes to those who wait 
4. Don’t take things for granted be grateful for everything you have. 
5. Be present in the moment and take in the information around you, you might need it.
6. Any idea is a good idea don’t get disheartened with your outcomes.
7. Being organised gets you further in life be punctual.
8. Don’t judge a book by its cover everyone is dealing with something.
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8. Don’t judge a book by its cover everyone is dealing with something.

“From one perspective stereotypes are represented within the mind of the individual person. From the other perspective stereotypes are represented as part of the special fabric of a society shared by the people within the culture” (Macrae, Stangor and Hewstone, 1996). Stereotyping has helped us to understand people with different backgrounds and different “characteristics sex, gender identity, race, ethnicity, nationality, age, socioeconomic status, language, and so forth.” (Stereotypes | Gendered Innovations, 2022).
On the other hand, stereotyping in society has often led to a lot of things going wrong “stereotypes are pictured in our heads (not unlike present day schemas) of people in other groups, created by culture, and used to give meaning to behaviour of others” (Macrae, Stangor and Hewstone, 1996). Some people see stereotyping as an educational purpose also which can help future generations. 
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Fig. 2 Diedrich, J., Benedek, M., Jauk, E., & Neubauer, A. C. (2015). Are creative ideas novel and useful? Psychology of Aesthetics, Creativity, and the Arts, 9(1), 35–40.  

6. Any idea is a good idea don’t get disheartened with your outcomes

We are always being told to get creative and have fresh new ideas which can be hard but “The creativity of an idea is defined by its novelty and usefulness.” (Diedrich, Benedek, Jauk and Neubauer, 2015). Ideas can come from anywhere, but they mainly come from outcomes “One basic goal of creative congnition approach is to improve understanding of the creative processes” (Smith, Ward and Finke, 1995). Getting your ideas down on paper is very important as you can forget or loose track of your original idea, the more ideas the better the outcome is at the end too “more work should be rewarded with more products and greater success” (Smith, Ward and Finke, 1995). 
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Fig. 3 McGrath, J. E., & Kelly, J. R. (1986). Time and human interaction: Toward a social psychology of time. Guilford Press.



7. Being organised gets you further in life be punctual.

Being punctual is hard if you’re not motivated but being punctual gets you further in life “Time concepts and expressions permeate our language and thought, our perceptions, and our arrangements with others.” (McGrath and Janice R., 1986). People tend to put work off and leave it last minuet if that task is hard and overwhelming but leaving it to last minuet will create even more stress “Problems long ignored because of their complexity” (McGrath and Janice R., 1986). Making someone accountable for you could help as they would be on your back making sure you have completed all of your tasks which could in turn make you hand in your work on time or be on time to a meeting etc. If you’re doing a group task you have to make sure you pull your wait and everyone else in the group is doing the same.  


Bibliography

Chandler, D., 2007. Semiotics. 2nd ed. London, p.28.

Diedrich, J., Benedek, M., Jauk, E. and Neubauer, A., 2015. APA PsycNet. [online] Psycnet.apa.org. Available at: <https://psycnet.apa.org/record/2015-07149-005> [Accessed 1 January 2022].

Macrae, C., Stangor, C. and Hewstone, M., 1996. Stereotypes and Stereotyping. 1st ed. Guilford Press, p.4.

Smith, S., Ward, T. and Finke, R., 1995. The Creative Cognition Approach. 1st ed. MIT Press, p.1.

Genderedinnovations.stanford.edu. 2022. Stereotypes | Gendered Innovations. [online] Available at: <https://genderedinnovations.stanford.edu/terms/stereotypes.html> [Accessed 1 January 2022].

McGrath, J. and Janice R., K., 1986. Time and human interaction: Toward a social psychology of time... 1st ed. Guilford Press.

Task three – practice base writing 

A reflective piece of writing about a piece of my own work 

The piece of work I have chosen to reflect upon is a vegan cake that I made for my friend’s 18th birthday. It was a semi naked vegan cake with a rustic theme with flowers on top. I like the cake and I think it turned out to look very professional and it tasted amazing. 

My thought process behind this vegan semi naked cake was to make it very simple and classy because that sums up my friend. As I discussed above, I had many ideas and I made sure I wrote each one down, so I didn’t forget. I wanted it to look a bit different than normal semi naked cakes too. “Creativity must represent something different, new or innovative” (James and Kaufman, 2016). Once I figured out what I wanted to do I was excited to get started I made a vanilla vegan sponge which was weird for me to do as I have never done a vegan cake before, but I was up for the challenge I just made sure I took my time and added the right amount of ingredients. “Revolution began to influence creativity” (Sawyer et al., 2003). I also made a vanilla vegan butter cream which was pretty simple it was the same recipe I have used before but with vegan butter instead of normal butter. when I came to decorating the cake, I had to make sure I left some of the cake visible otherwise it wouldn’t have been a semi naked cake I did this by scraping around the cake and putting more pressure on parts than others so you can see the cake more on certain parts. I then got some fake flowers as I didn’t want to use real ones on the cake, I made sure they were a cream colour and a pale pink to match the natural theme of the cake I then placed them on top and then added a wooden sign that said happy birthday. I then placed the cake on a fake wooden tree stump and the cake was ready to be eaten. 

Everything worked out as planned and my friend was so pleased with the cake. I loved the natural look to the cake, and I think it was my best one, yet the flowers also added a nice touch at the end, and I think it tied the whole cake together. “The creativity of invention and of imagination but also that of perception and of discovery.” (Bohm, 1996) I did face some difficulties along the way with the cake batter itself as I have never made a vegan cake and I was taking a risk as this was my first attempt, but I persevered, and the cake turned out better than I thought. If I had to do it again, I might have used more smaller flowers around the cake, but I am really happy with the outcome regardless. 
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How to Stay Organized
at Work

Greate a project plan

Create a project schedule

Work with deadlines

Define pri
Start using project management software
Communicate well

utilize digital kanban boards

Measure progress regularly

Be Agile
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