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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The cleaners of London tractor load quickly on both desktop and mobile devices, usually within a few seconds. Pages and images display smoothly without lag, and the layout remains responsive throughout.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it contains several sub-pages for services, pricing, and different areas. Navigation is clear throughout the top menu bar and drop-downs, with links and buttons that grouse users easily to booking and contact pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, the website has an online booking form where customers can select clinics type, date, and time. Then submit details for confirmation. There are contact numbers and live chat which is also available for quick booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The site could improve by simplifying the booking form and adding a progress indicator.They should have a brook now button on every page to make it quick.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks professional and clean, with white backgrounds and blue accents. It fully responsive, though some images appear slightly smaller on mobile screens.Overall, both versions are visually appealing and easy read. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: High quality images of cleaning staff and tidy homes are used to build trust. Blue and white colours to create a sense of freshness and reliability. There are no videos but the images are professional  


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, there is a live chat choice at the bottom right corner. It is quick to respond and shows customers to ask about services or prices instantly, which makes the site feel more interactive and customer focused. 


	Question 2d – How effective are the social media links on the website?


	Answer:  Social media icons are clearly displayed and link directly to active Facebook and instagram pages. These platforms feature cleaning tips review and promotions, helping build customer trust and engagement effectively.   


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: services organised under clear headings with short descriptions and bullet points of what each service includes. Dedicated service pages explain benefits; mention areas covered and provide a visible “book” or “get a quote” call to action. Contact details and a FAQ help clarify any remaining questions for customers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews appear on the website and salt linked via the company’s google business/profile and social media pages. Reviews include star ratings and brief comments. The mix shows recent and older entries so while there is ongoing feedback recent varies. Some are up to date another looks older but there is no daily update.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Quality is signalled though professional photos, staff descriptions, satisfaction dreamers, and visible testimonials. The site highlights trained staff, insurance and attention to detail.id use or recommend them for reliable convenient cleaning, clear service description, and positive customer feedback that incarnates trustworthy results.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are listed standard services have standard services have starting prices or example rates, while bespoke jobs require a quote. This approach reflects variable job sizes and locations. Offering starting prices helps transparency, but custom quotes allow pricing to match service scope, ensuring customers receive exact cost tied to the quality an extent of the work.  

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Professional cleaners London 

	
	2. June cleaning services 

	
	3. Domestic cleaning London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching “domestic cleaning London” cleaners appear on the first result page. Its strong SEO, clear location targeting, and google business profile help it rank highly. The site is visible in both paid and organic attack results, improving customer reach. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites stay highly relevant for UK businesses. They provide a professional platform to highlight services, attract customers, and build trust. Many people search online before buying or booking services, so having an informative and user-friendly website improves credibility and visibility. Even with social media, websites offer more control over content, branding, and customer communication. A clear, responsive website helps a business stand out and reach a wider audience. 




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend adding short customer testimonial videos. This would make the site more engaging and help potential clients see real feedback, which increases trust. Video content is easy to share and improves search-engine ranking. It would also help highlight the quality and reliability of the cleaning services offered by Cleaners of London, giving the business a more personal and appealing online presence.
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