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The team will make recommendations which will further improve communication at Vodafone.

Communication is one of the fundamental building blocks of any relationship. It is vital part of any business as it is the connection between a business and its customer. Effective communication optimises the way in which we interact with the world around us. Vodafone must ensure that their communication element is perfect to draw the attention of possible customers and stakeholders. 
After examining the case study, it highlights that Vodafone was the UKs first mobile phone network company in 1985. It has now become one of the largest and leading telecommunication companies in the world and now also works with 27 other countries around the world such as Africa and Middle East Asia.  
The case study demonstrates that Vodafone’s current main communication channel with customers are via the local stores and contact centres around the UK. The company currently connects with its customers and markets themselves through a high volume of advertisement on magazines, newspaper, TV adverts, billboards and other online marketing platforms. Vodafone keeps communications and updates with the consumers by providing promotions and using accurate materials of marketing and providing correct and clear content of the for consumer to understand.
After completing some online research, it is established that Vodafone has some positive and negative feedback via an online platform called Trust Pilot. It is highlighted the current communication is very poor from Vodafone. Many customers complain about a common issue being, contract cancellations and slow internet service. The rating currently sits at 1 star, which is poor - however a recommendation would suggest that when a poor review is given by a consumer, a business like Vodafone should counter such a review. Firstly this helps engage with that customer, and can allow for a situation to be rectified. Vodafone should invest in agents to communicate with these customers so that problems can be address and solved. In doing so, this illustrates, though there may have been a problem, Vodafone took the initiative to communicate and solve the issue. This would pose positive to other customers who may see this review, as Vodafone has taken action to communicate and resolve issues. 
In order to create better communication, Vodafone should ensure that there is a two way communication tool. This creates relationships between the business and its consumer and often will build trust. In doing so, businesses in general will find that each relationship will last and bring a greater return for the better.
A recommendation for Vodafone to improve communication is to make sure there is an online platform. This will assist Vodafone to communicate with their customers so that they can have a dialogue. Social media has become one of the largest communication tool around the world, it is something that businesses now use to pass information out to their audience.
Today, majority of the younger generation have a connection with social media and it possibly is the greatest platforms to be able to communicate with customers about products and services. Furthermore it is a platform that is heavily used and widely available to all around the world. It is perfect for Vodafone to engage and talk about new products and services, new offers and availabilities and legislations that maybe connected to Vodafone. Online social media will push the communication on any of these points to a consumer within seconds. 
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