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[bookmark: _Toc108023257]Introduction	
Apple introduced the iPhone 13 and iPhone 13 minis for the next generation and thereby showcasing several features of the best smartphone in the world. The features which attract the customers include the beautiful design with these sleek flat edges that come in many new different colours certainly unique in their own to make an innovation for an advanced new angle for the phone. The other functionality of the phone includes the big pixels and the shift in the sensor optical images and the stabilization that is there. The longer battery life and leap in the battery save along with the camera innovations are the new features to notice in the iPhone 13. The camera display brings the content to life with great durability having a ceramic shield as the front cover which extends up to storage of 128GB and is water-resistant. This particular paper will focus on communicating the product through different blogs.
[bookmark: _Toc108023258]About iPhone 13
The phone is available in different colours which include pink, midnight, Starlight, and blue and is available through pre-orders. The customers who are buying the phone every day or within a month or stating that iPhone 13 and iPhone 13 minis are capable, powerful, and much more fun to use than the other mobile phones. The senior vice president of the company speaks about the integrated and impressive computational designs and photography features that are involved in the making of this phone (Adnyana and Dinhar, 2021). The durability and the resistance that the phone holds are indeed a big factor in getting more and more people to buy the product. The battery life ensures that customers depend on their phone which is iPhone when they need it the most. This integration of iOS 15 and the privacy which is provided to the customers for protecting their data is indeed unbeatable in its ways.  As said by many customers, “The phone has a beautiful design with durability and amazing battery life.” 
Features of iPhone 13 that will blow your mind
The redesign of the model inside and out has indeed led to the gorgeous colors and the features with the durability that it sets in the market this durable design has an edge cut element and an elegant frame made of aluminum. The phone size ranges from 6.1 inches and 5.4 inches which holds a display of the ceramic shield for the front and the exclusive glass that is tougher. The iPhone 13 and iPhone 13 minis are two models which have the leading IP68 for water resistance and are designed in such a way that they can protect the glass from any spills or any kind of common liquid (Grabara, 2021). Along with this, it can also be said, “the camera system has adept of the packing for the breakthrough technologies which include the face ID and the authentication that offers a wider display area". Indeed, the customers and the investors tend to engage more in iPhone 13 and iPhone 13 minis currently. 
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There are several reasons why consumers tend to incline toward the products offered by Apple few of these various reasons include privacy and security which includes the good security system for their devices.  It was also being explained by the consumers that there are very rare products or might be no chance that any Apple product can be hacked (Zhou and Gupta, 2019). The touch ID that is present in the Apple devices is encrypted or protected through the biometric data which are present and the data which are in the phone never goes out even during a backup these provide very safe security to the devices and the touch ID is another step which was announced in the year 2017 with the iPhone X. Few of other Factors due to which people tend to be more into the products and services as offered by the company is the iMessage and FaceTime feature. The iMessage and FaceTime feature our services which include a lot of features to have an end-to-end encrypted message service with a rich video call quality for a group face times and different emoji’s or effects into it. The group FaceTime understands who is the speaker and highlights his or her face making it larger. This provides a sense of liking for the customers to engage more and the customer support and services provided by the company are indeed helpful.
The Apple ecosystem has been another point that is much into making the products and services distinctive. This ecosystem helps in copying and identifying the different texts which are sent over the iPhones and connected to the cloud are the different important data points within the phone. This lets the customer engage more with the products offered by Apple and makes it a distinctive company and organization for the ongoing competition in the market. Other phones present in the market offer the mutual features present in every other company as compared to Apple (Yun et al., 2019). Hence, there are certain different features due to wage the customers tend to engage more with Apple than other companies and also the company tends to stand alone in the competition that is present in the ongoing market.
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Communicating the product range can thereby include the different other features and background highlights which make the products and service different and distinctive from any other product in the market.  Long-term software support is another feature that provides a minimum of four to five years of software support for the products and phones which counts from the time when it was particularly shipped (Dempsey, 2021).  The iPhone 5S was released in the year 2013 for the sixth year of support with the iOS 12 in the year 2018. Comparing these products to the Android, it was then said and stated by the different services and resources that over three years, Apple stands alone as compared to these products of Android with distinctive security patches for each of the products and the new products which are being released in the market. These are the I always 13 including the iPhone 5S and the iPhone 6 series.
The simplicity that the Apple devices hold is indeed one feature that catches the attention of most people. People, for this reason, prefer Apple over other phones which provide them with the sophisticated elite look having tons of other features to maintain simplicity and have good software working (Fadhilah et al., 2022). Therefore, the quality and the material related to the products play a very important role in making the Apple different from others. The border of stainless steel has a high-end premium. This provides a good quality edge to the product which is energy efficient as well as environment friendly which means that it holds renewable energy. The app top optimization that takes place enhances the overall experience which adds to the model design and device privacy (Hadi, 2021). Customers often say, “One reason why people choose Apple is because of the privacy and software that they provide.”
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 If a person is looking into buying a new phone, there are a few tips or facts that they might consider to come to the right place for buying. This includes the number of varieties for several different models as provided by Apple. Sometimes, this option in variation might be tough to choose which might not be one big best option for an individual. But, there are different articles and even surveys that say why one individual might choose iPhone 13 over any other product in the market. The first of which factor that they might consider is the factor of good looks (Nainggolan and Hidayet, 2020). Why iPhone 13?  The answer to this can be sought while describing the features associated with the elite look that the company tends to provide for the product. The matte black design and the different several features line up to flatter the customers and gain their confidence each time they'll take a look at the phone the screen is much larger and smooth which makes it easy for browsing. One of the features of the better camera which provides and makes it is significantly far better than any other iPhone and even the iPhone 12 a new camera has an ultra-wide-angle which provides a better zoom. With a much larger aperture and the sensor working, it is easier to catch great shots in low light conditions.  It provides better stabilization with an improved chip and autofocus which allows shooting films on the phone like a film studio does the fastest speed of the processor is even twice of the previous models and allows the user to scroll through different types of text and videos, images and even open and close apps accordingly (Hamacher and Buchkremer, 2022). The quick access to the different apps and the multi-task that it provides is seamless which jumps from one app to another without fighting for the screen to catch up with the actions. 
As discussed earlier in the blog, the long-lasting battery and the support for a quality app is indeed one eye-catching feature that attracts more people. This particularly means that when an individual is downloading an app on their phone, they are sure that it will be designed in such a way that it is easy to use and very functional the support for more colours is indeed another incredible feature that is rich in finding options like “Vintage peach” And "The lilac of the sea” Which allows the phone to be more personal and intimate to the user. This supports a variety of other colour correcting features and adjusts the colour of the phone according to the settings and the different lighting options which is present in the features (Chiang et al., 2019). The individual can also adjust according to their preferences which mean that if someone wishes to have a display of the warmer tones they might keep their phone adjusted to the setting so that it is updated to the warmer tone from the cooler ones.
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 The owners of iPhones face the usual dilemma of upgrading or not upgrading to the newest model from their old models. In such cases, currently, there is a dilemma associated with the upgrading of the iPhone 13 from the iPhone 12 or any other Apple model (Tien et al.,  2019). However, there are different reasons which might drive an individual to upgrade for good reasons considering the features that they might get and the fact that the users might not regret buying the phone.
 The different reasons which can be discussed include the features as well as other factors which might include the importance of more storage, a tougher screen with a better 120Hz display. However, there are other reasons which can state why an individual must not upgrade to iPhone 13 this can however be termed as the disadvantages or the problems which are user might face (Shih and Wang, 2021). These factors include not having a connection to 5G and other features which were present in iPhone 12, no touch ID, the screen size being the same as iPhone 12, no port for USB C, and the fear of triskaidekaphobia. 
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Therefore, to talk about the market competition and how iPhone 13 is making its place in the market, it can be said that the advantages and the advancements might not be better and much more than iPhone 12. But it created its own distinctive identity in the market which brings up the image of the company and makes its own unique and distinct position as compared to the other Android mobiles and companies present in the industry. The better screens, cameras, and better life are almost as same as the other phone models that Apple provides but this might not be something because of which people might consider inclining towards the new model leaving the old ones such as the iPhone 12 and iPhone 12 minis.
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