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Executive Summary
The following report explains the “Hotel standards, reputation management, and building and retaining customer” loyalty. The report explains how to maintain hotel standards and the purpose of brand consistency. Why the reputation of management is important. Also, give some recommendations regarding the market trend.
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‘Hotel standards, reputation management, building and retaining customer loyalty’
A hotel or resort brand familiarity and brand standards may play a substantial role in any type of hotel company's promoting strategy. The topic of branding has long been well-liked. A brand provides stability and identification. A brand can be created by focusing on the deliverables, expectations, market study, and brand manual. Hotel standards cover both the structural requirements and the operational requirements, like staffing, amenities for guests, and advertising ( For Instance, the standard, state, and usefulness of the fixtures and leased personal property, etc). As a result of internal and/or external causes, many hotel organizations adopt quality standards and service quality models to improve performance (Teixeira et al. 2017).
Brand Consistency
[bookmark: _Hlk126771115]“The ability of a company to maintain communication and positioning while adhering to its guiding principles and the pieces that make up its identity is known as brand consistency” Branding consistency is constantly seeking to improve its image through actions that investigate the elements that comprise the brand (Bromiley and Rau, 2014). Consistency is required for this to occur. Long-term, effective branding strategies built on brand consistency can help businesses achieve amazing success. In the areas of competition and public relations, this is particularly true (Rock, 2020). To achieve objectives like recognition, trust, and personality expression, keeping a consistent brand is essential. Brand consistency helps in the following ways:
Increasing customer loyalty and trust: A powerful brand provides your company with individuality and encourages customer interaction.
Competing against the opposition: It sets you apart from competitors in your field and gives potential customers an emotional incentive to choose you.
Increasing brand credibility: By gaining more authority, your brand might surpass rivals in the marketplace.
Brand consistency is essential since it leads to brand recognition. If customers are familiar (and positively associated) with your brand, they are more likely to make purchases and stick with your company over time (Álvarez et al. 2016). The advantages that your consumers may mention when recommending your business to their friends and followers on social media are increased by maintaining brand consistency. For example, it's simple to locate a family-friendly McDonald's fast-food restaurant because of its recognizable golden arches and red and yellow color scheme. If McDonald's immediately changed from its kid-friendly colors to a modern, minimalist palette of greys and blacks, increased the cost of its menu items, and dressed Ronald McDonald in a tailored pinstripe suit, people wouldn't "recognize" the McDonald's brand. Customers might be reluctant to advise friends in need of a fast bite to go to McDonald's as a result. You may retain clients by keeping your brand consistent. Different hotels have different hotel standards because it depends on the kind and caliber of the hotel, as well as the company's goals and unique selling offer, these factors will alter. Standardization is among the most crucial factors to consider when talking about chain hotels. This implies that regardless of the hotel a guest chooses to stay at, they should be aware of what to expect.
Hotel Management Reputation
[bookmark: _Hlk126784996]Hotel management reputation's main goals include keeping an eye on and affecting your hotel's online reputation. It entails many different actions, including monitoring review websites, utilizing social media, and optimizing your website for search (Boley, 2020). There are the following ways to manage their reputation effectively:
Use social media as usual:
The best way to visually represent your hotel and give it individuality while communicating with customers is through social media. Consistency is crucial to building and maintaining your community and your target audience has given the quantity of information available on any social media network. Make sure your tone is the same across all your platforms.
Real-time interaction with your audience is key:
Through social media, you may communicate and build relationships with event organizers and attendees. Genuine interaction and discussion can increase client loyalty and encourage repeat reservations and stays. As quickly as you can, respond to both positive and negative questions and comments.
Create a search engine-friendly website:
Managing your hotel's reputation can be done, for example, by optimizing your website for search engines. More visitors are likely to find your website if it does well in search. Since 93% of online interactions start with a search engine, it is in your best interest to make your website stand out, according to imForza (Amin et al. 2017). Reviews are quite helpful for both the guest and the hotelier. It is a helpful tool for anyone looking to book an overnight reservation. Both the visitors and the hotelier benefit from it as a way for the hotelier to improve customer interaction and visibility.
Negative Reviews
Negative consumer experiences with your items are reflected in negative reviews. Negative reviews can be of excellent to middling quality. Unfavourable reviews could be bad for your hotel business (Ansari, 2020). Every time a negative review emerges on Google searches, you face the risk of losing customers. Customers are eighty- six percent less likely to make a purchase from a business with negative ratings. This will ultimately lead to a loss of sales and website traffic.
Customers Loyalty 
Customer satisfaction and loyalty are currently hot topics in marketing. A significant quantity of marketing research has concentrated on outlining, analyzing, and defining these topics throughout the previous 15 years (Anderson et al. 2018). Customer loyalty is at its highest when a customer uses a brand or business frequently. In other words, people are becoming loyal customers when they pick a business, place, or program over rival choices. Devoted customers occasionally stick with their favorite alternative despite higher expenses or stricter rules. The hotel may increase customer loyalty and keep customers by focusing on these three areas: promoting hotel services, guest perception, and guest experience. Hotels may promote customer loyalty through several strategies, such as:
· Exceeding guests' expectations.
· Providing excellent customer service.
· Positively addressing customer feedback.
· Regularly accepting criticism and committing to getting better.
retaining and improving customer loyalty helps to enhance the profit and popularity of the hotels.
According to me, there are the following recommendations for hotels regarding market trends. Utilization of social media: Every company needs to use social media as a platform for marketing. Because social media is only growing in popularity. Most people use social media to search out famous hotels in the present hotels get popular through social media. Additionally improved are the brand's search rankings on Google, Yahoo, and Bing.
Simplify the ordering and reservation procedure and Obstacles:
Businesses in the hotel sector should have access to an internet platform for booking and payment. Through this people can easily reserve their rooms, dinners, and parties and save their precious time. Many small and medium-sized hotels are not well-known because they lack knowledge of social media, social media marketing, and how to provide tools for online ordering and reservation processes.
Case Study
‘Hotel in Corsica’ is included top hotels in the United Kingdom. Because they how to improve hotel standards how to manage their hotel reputation the hotel offers high-luxury items to their customers that is why they easily manage their reputation and get the best reviews from their customers and people also promote their hotel just because of high hotel standards and good management reputation.
Conclusion
Brand consistency or hotel standards are the ability of a business to maintain communication and positioning while adhering to its guiding principles and the components that make up its identity is known as brand consistency. Hotel management's reputation enhances the reputation of the businesses. Overall report's conclusion shows that must improve the brand consistency, and hotel management's reputation, overcoming the bad reviews and enchasing social media marketing. Every hotel management gave to introduce a platform where every customer easily booked their reservations. 
Recommendation
The hotel standards hotel management's reputation, overcoming bad reviews, and enchasing social media marketing is very important for every size of the Hotel industry. So, when the hotel management follows all these things then they get maximum profit with the help of this recommendation their businesses get more popular.
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