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	Student Number
	2441784
	Student Name
	Andriana Chemodurova

	

	Website Chosen 
	Suited cars

	Insert hyperlink to website
	https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Very quick

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has 5 sub-pages and quite a lot of information about car. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
NO. The customer can call or come to the location indicated on the website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
In my opinion, nothing needs to be added. Everything is clean and clear enough. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website page looks nice and clear without any unnecessary information. Easy to use for both computer and phone.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
A website with good photo quality. It doesn’t have video, but there are photo slides.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The page contains all the information for the connection of the Suited Cars. If 
necessary, you can leave your details and you will be contacted in few minutes.


	Question 2d – How effective are the social media links on the website?


	Answer: 
On the website you can find links to Facebook and Instagram. On social networks it is easier to communicate with customers. You can see new information faster.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are on the website. If you need more information, you can call them.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
On google website you can find many good reviews. From real people with attached photo.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
From the reviews on the internet I want to say that I would use the services of Suited Cars. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
I didn’t find any prises on the website. In my opinion, its right not to indicate them. The costumer can ask about it personally.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Vinyl car wrap

	
	2. Car Wrapping in London

	
	3. Chip Car Wrapping


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When I type these words into Google, this page comes first. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, I believe that websites are still relevant in modern British business.
1. Professional impression
A website creates the first impression of a company. It shows that the business is reliable, organized and serious.
2. Central platform for information
This is the main place where customers can find complete information: prices, opening hours, services, contacts, reviews.
3. Google search
People still search for companies through Google. Without a website, a business risks not getting into search results or losing customer trust.
4. Brand control
Social networks depend on algorithms and platform rules, and the website is fully controlled by the business owner.
5. Integration with social networks and advertising
The website works together with Instagram, Facebook, Google advertising - as the basis of the entire online strategy.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend adding a section with more customer reviews and a gallery of real work to the website.
1. Build trust
When new customers see real reviews, they trust the company more. This is especially important for services related to the appearance of the car, such as car wrapping.
2. Visual persuasion
A “before/after” gallery shows the quality of the work and motivates customers to order the service.
3. Improve SEO
Regularly adding photos and reviews helps the site rank better on Google.
4. Competitive advantage
Many sites in this field look similar. Reviews and portfolio of work will help you stand out from the competition.
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