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Executive Summary

This report is all about the marketing campaign of the new product- vegan cooking boxes. Its asses which commination channels are the most effective. It was assessed that Billboards, prints add, social media, website and blogs are the best for the company and its cost is in line with the budget which is £500,000. The overall cost of the communication channels is £338,000. The campaign will be used all the available budget. The campaign also provides offers for customers which is included in the budget splits (162,000). The last very important thing is to measure the performance of the campaign. It is crucial to know if it’s working or not.












Introduction

The purpose of this report is to write a campaign proposal for the Lush Box company. 

Campaign proposal is “a material that is useful for business campaign planning. It contains the fundraising details, budget plan, presentation, and marketing strategy” (examples, n.d.) It helps to launch the new products and services for the company. It’s important for decision making by boards, communication within company and budget. If the budget is set, then another step is to choose right communication channels. 

Our company is expanding its service offering a vegan cooking box with the budget of 500,000 to get 5000 new customers. To let our new customers, know about our new product its needed to choose the right communication channel to promote it. There are many communication channels, however we choose billboards, printing ads, social media, website, blogs.













Communication channels


To promote our new campaign traditional and digital communication channels are used such us billboards, print ads, social media, websites, and blogs.


Billboards are traditional communication channels its outdoor form of advertising, its powerful tool to promote our new product. Billboards attract the attention of passers- by and drivers. (Mishra, 2023) A short message (company goal) will be placed on the billboard to show our goal to potential customers. The billboard will be in Morriston where a pathway and many people walk there plus there is a traffic lights so drivers stop and can read about company new product which is vegan box. The cost for roadside sheet billboard is 200 for one week (Team b. A., 2023) It will be in many busy areas in Swansea and surrounding. This form of marketing is much cheaper than digital displays popular right now. Digital displays required special screen and software plus maintenance. According to (impact, 20222) Potential customers can be overwhelmed by brightness and information’s displayed on the screen. Billboards are also cheaper than the tv advert and print ads. However Lush Box will be using prints ads for elderly potential customer to maximalise sales of the vegan boxes.

Printing ads is dedicated to elderly customers. this form of marketing is very useful when it comes to older customers who may not be able to access digital marketing. This is a very good solution for people who read slower. People have a chance to read the text more than ones to understand the content. (Team I. E., 2023) 25,000 adds will be prints plus the poster will be printed to attract customers.

Our company will be using social media such is Facebook, Instagram, linked in to show people our new product. Posting pictures with our vegan boxes plus writing short and simple messages and using hashtag to get more attention.


Website


Our company website will be used to advertise our vegan boxes. The Website tab with launching Vegan boxes will be easy to navigate for the users. Our company pay for the domain and SEO (search engine optimalisation) so the more cost is not expected. On the front page on our website will be a big picture of the new service plus short information about the product with all necessary details to make sure is visible well and every one can understand our message.

Blogs

Blogs helps to promote new product. as company can write more in depth about it. Insert catchy pictures.



Campaign ideas (messages/offers)

Sales offer techniques can encourage potential customers to buy the new product- vegan boxes. According to our budget with is 500.000 we have resources to give our customers short term offers 20% off and free delivery for the first order It can maximalise our profit.

According to (Esselstrom, 2020) lifestyle discount will be the best way to promote Vegan Boxes to the students in Swansea. There are 30 thousand students in Swansea. The discount for them will be 25% off for every purchase.

Flash Sales is one of the effective sales promotion’s strategies (Grace, 2021) Our company sales Vegan Boxes online so flash sales can be used to give an offer for example 10% only today with the promo code: Lash2023. This is short term bargain. It should be post on our website, blogs, and social media to attract customers.

Message to our customers is simple “to make you smile” and will be on our billboards, prints ads, social media, website, and blog.




Budget splits

Company is launching the new product which is vegan boxes. Company goal is to get 5000 new customers in 6 months period with the budget of 500,00. Getting new customers – awareness and lead generation Keeping existing. – retention and loyalty.

Billboards will be used as a campaign channel it cost £200 per week for one billboard. there will be 50 billboards in different location in Swansea and Llanelli and surrounding, the overall cost of the billboards will be £260,000.

Prints add campaign channel was chosen to promote new product. The 25000 adds will be printed at overall cost will be £20000 to print 250000 flyers. 10000 posters will
be print at overall cost of £40000.

Using tool HubSpot enterprise advanced will cost at 18000 per 6 months. Social Media, Website, Blogs are free of charge. Total cost of the campaign is 338,000 of 500,000 budget. However, offers given to customers cost the company as well. The cost of the campaign offers will be at £162,000.

Now it’s important to monitor the sales, and which channel bring the best results and how many people buy our new products.





Measuring campaign performance

Billboards will be large, easy to read with our short catchy message to the reads such us drivers, cyclists, and walkers. The billboard campaign performance will be measure by location for example Number of people or vehicles that pass a billboard per day, Number of people or vehicles that could see your billboard per day People or vehicles who saw/interacted with your billboard (Giordano, 2022) Also, it can be measured by traffic. The billboards will be by the heavy traffic so people will have chance to read what is on the billboards. The time of the year is important, Spring/Summertime is great to promote new service on billboards as people stop by traffic lights and open the car windows to have a look what is on billboards. According to (Silk, 2017) in Swansea Mumbles Road, Carmarthen Road, in Llanelli Tan y Coed, Pwll Road and Sandy Road and Cardiff are busiest road.


Prints add will be measured by putting coupons and free gifts on prints adds to show potential clients that the company value them, its dedicated for elderly people but not only. The lush box will be monitoring the sales of the Vegan Boxes and asking customers how they heard about as. It will show us if prints add working well to maximalise return on investment (Roggio, 2009)

Social Media Campaign will be tracked by likes, shares, comments, saves. According to (Stephenson, 2022) Reach is the number of people who see your content so it will be monitor by average reach. Company can see how many new followers likes comment or shares content about new vegan boxes. Getting 10 to 100 clients per month is a high growth rate.

Website campaign will be measured by Click-through rate it shows how many people click on the website or seen the website. Blogs campaign will be measured by overall blog visits by people in 6-month time. Hub spot tool will be using too, to give better understanding of who is clicking. (Tanton, 2022)


Conclusion

To conclude all above to have a successful campaign of the new product communication channels should be chosen. Billboards, prints add, social media, websites and blogs were chosen as they are more effective to promote vegan cooking boxes. Offers for customers should be given to show that customers are valued. Budget splits to keep up with spending. It important how much company can spend on the campaign. Measuring performance is crucial to make sure the campaign is using the right communication channels and its costs.
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