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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	[bookmark: _Hlk227754861]Answer: The site is fast and efficient on both desktop and mobile platforms. Web pages load in a few seconds, producing a favourable initial impression (Krogholm, 2024). Navigation across pages is easy, and there is an immediate load of the homepage. This is because of its quick loading speed, which enhances user experience and minimises the likelihood of users dropping out. It also renders good technical performance and stability, which leads to customer confidence and further browsing of the site.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	[bookmark: _Hlk227754871]Answer: The site has a number of sub-pages: bookings, offers, locations and food. They are very clearly structured in the major navigation menu at the top. There is easy navigation with a drop-down menu or by clicking categories. Its structure is easy and simple to navigate, thus new visitors can access information easily. This rational arrangement guarantees that users will not be confused and overwhelmed, and they will be able to navigate between various sections easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	[bookmark: _Hlk227754887]Answer: No, the customers are able to make bookings online. There is also an apparent Book Now, which is easy to distinguish on the homepage. Booking is simple, with the user being able to choose location, date and time with ease. This capability is effective and helps customers make fast decisions. It also enhances convenience in the sense that a user can book the tickets without having to call the business individually (Hudson and Hudson, 2023).


	Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _Hlk227754900]Answer: The usability can be enhanced by making some of the pages easier to use by having less text and more visual guidelines. Having a step-by-step booking guide would be more beneficial in that a first-time user can be comfortable with the procedure. The site would be more inclusive as well in improving accessibility features, like larger fonts or increased contrast, or voice support. Such additions would help improve its overall usability and accessibility to more users.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is visually appealing because of the use of vibrant colours, as it has a modern design. Its design is mobile friendly and responsive, making the site responsive. Nonetheless, a few of them might be a little bit squashed on some smaller displays, and this may influence the degrees of legibility. The bottom line is that the experience on all devices is similar, which cannot be overlooked in making sure that there is customer satisfaction and involvement during the browsing process (Nafees and Hamid, 2024).


	Question 2b -  How does the website use imagery, video and colour? 


	[bookmark: _Hlk227754927]Answer: The site is quite attractive, having very attractive pictures and vivid colours to capture the interest of the site. The pictures of bowling lanes, dining and entertainment will be used to draw customers and have a clear idea of what they should expect. Colour palette is vibrant and playful and this corresponds to the brand image. This increases user interaction and invites the user to learn and read more pages and participate in the content displayed.


	Question 2c – Has the website made use of an online chat tool? How effective is this in enquiring about the product or service? 
 

	[bookmark: _Hlk227754936]Answer: The chat tool available online in the site is not highlighted and in a case that it is available it is not clearly seen by the visitors of the site (Kundan et al., 2024). This is lowering instantaneous communication lines to those who might require help. An easily recognisable chat option would enhance the customer service because it enables people to post questions and get immediate answers. This would improve the overall user experience and customer satisfaction on the site, which is adequate for all users.


	Question 2d – How effective are the social media links on the website?


	[bookmark: _Hlk227754943]Answer: The social media links are well presented, and users are connected to the social media sites, e.g. Facebook, Instagram. These links assist customers in keeping track of events, promotions or special offers. They will also enable users to engage with the brand and share their experience with others. This works well in creating relationships with the customers, building engagement and overall business online presence across various platforms across the board.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	[bookmark: _Hlk227754952]Answer: Services are well defined in sections include bowling, parties and offers. The options in plain language and visuals. This is a type of clarity that enables users to easily find what is available and whether it is acceptable to meet their needs. The organised displays are also designed to make visitors feel comfortable in locating the necessary information without going round the displays and so the overall customer experience and satisfaction are taken to a high standard (Smith and Zook, 2024).

	Question 3b -  How are customer reviews made available? Are these up to date? 


	[bookmark: _Hlk227754964]Answer: Customer reviews can be accessed, but they are not all up to date. all reviews might seem new, and this aspect can impact the credibility and trust of the users. It would be more convincing to potential customers to make the reviews more visible and updated. Readable and recent feedback assists users in making better decisions and makes it more reliable. A better approach to this feature would be to attract more customers and improve the perception of quality of service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company's service or recommend it to a friend or family member? 


	[bookmark: _Hlk227754975]Answer: The service is presented as high quality through professional images, strong branding, and clear descriptions. The website design reflects a fun and welcoming environment, which appeals to families and groups. The visuals and layout create a positive impression of the service offered. I would recommend this company because it provides clear information, an engaging experience, and a variety of entertainment options suitable for different customer needs and preferences.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: During the booking process, the prices are announced, not indicated on the front page of the homepage. This can serve to ensure the home page is not overloaded and is simple, and it can diminish the transparency to the user. Pricing in advance would enable customers to make faster decisions and easily compare the options. Clear pricing would also establish trust and confidence and people would feel more comfortable to use and book services through the site (Bate and Robert, 2023).


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2. Bowling UK

	
	3. Family entertainment bowling

	Question 4b - When you type these words into Google, does the company's website appear in the top ten websites? 


	[bookmark: _Hlk227755049]Answer: Upon typing these keywords into Google, the site is ranked among the first results in the search list and this is indicative of good search engine optimisation and presence on the internet. The top results will enhance the likelihood of appealing to more users and prospective customers. It is also indicative of good digital marketing strategies employed by the company. Good visibility assists in increasing traffic, brand recognition and the development of business in a competitive online world towards long term success.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	[bookmark: _Hlk227755069]Answer: Sites are extremely pertinent to current UK business because they present a hub of information, communication and services (Lee et al., 2026). They allow customer to go through products or services at any time thus making it convenient and accessible. websites can also assist in making online bookings, digital marketing and interacting with customers, which allow businesses to cater to a more significant client base. Moreover, they give a professional image and instil trust in customers. Although social media has risen, websites have more elaborate and structured content that cannot be given at all times through other media. Thus, websites remain a critical component in business development, customer engagement and scalability in a competitive business environment.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _Hlk227755087]Answer: Among the suggestions would be adopting a live chat feature that is apparent on the site. This is important as it would give the customers a chance to communicate with each other instantly and provide immediate responses to their questions. Most users tend to use real-time assistance as opposed to searching between pages to get information. Live chat will enhance customer service, satisfaction, and make the site more user friendly. It would also enable the customers to make quicker decisions, particularly when making a booking. The business could experience a better relationship with customers with immediate help, which will enhance trust. On the whole, such an aspect would improve the user experience and make the site more effective and competitive.
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