

EX – Look at the next set of sentences about British Airways (BA) and again try to arrange them into the correct order
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(A) The Head of Marketing for BA in the UK states that marketing will become increasingly important for BA through improvements in technology and targeting (Quilter, 2005).

(B) The organisation has received a great deal of bad publicity and there is increased competition from rising numbers of low-cost carriers.

(C) Furthermore, there is uncertainty provide by consolidation and legislation. 

(D) BA will have to work far more closely with its agencies so that a holistic message is provided across all of the channels chosen to communicate the message. 

(E) The airline sector is in an extremely turbulent state. 

(F) Budgets will be altered so that more funds can be allocated to digital media. 

