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	Website Chosen 
	Hollywood Bowl UK

	Insert hyperlink to website.
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question.

	
Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: The website loads quickly, usually within a few seconds. Its design is optimised for both desktop and mobile devices.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the website includes sub-pages for booking, pricing food, offers, and locations. Customers can easily navigate these through a clear top menu bar and drop-down options.


	Question 1c - Can a customer make a booking via the webpage? 
 

	 


	Answer: Yes, customers can make a booking directly through the website using the “Book Now” button, which allows users to add location, time, and date.  


	Question 1d-What improvements could be made to the usability of the website?


	Answer: One improvement could be simplifying the booking process further by reducing the number of clicks required. A clearer price display before checkout would also enhance visibility.


	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The web page is visually appealing with bright colours and engaging imagery. On mobile the layout is more compact but still easy to use and consistent with the desktop version.


	· Question 2b
 How does the website use imagery, video and colour? 


	Answer: The site uses vibrant images, videos of bowling activities, and a fun colour palette of purple, pink, and blue to create an energetic, family-friendly atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, there. Yes, there is an online chat tool for enquiries. It is effective for quick questions about bookings or events, offering fast responses during business hours.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links (Facebook, Instagram, etc.) are clearly displayed and direct users to active pages, effectively promoting offers and customer engagement.


	
Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services such as bowling, food and drink, party bookings, and arcade games are clearly shown through menus, icons, and dedicated pages with descriptions.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available via Google and TripAdvisor links. They are generally recent, with most feedback praising the fun atmosphere and helpful staff.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high-quality through professioal photos,detailed venue information,and positive testimonials.I would recommend it for family


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are displayed during the booking process. They reflect good value for the entertainment and food offered, aligning well with the quality shown on the site.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling near me

	
	2.Family bowling UK

	
	3.Hollywood bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when these keywords are entered into Google, the Hollywood bowl UK website appears  within the top search results, usually in the top three.


	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the websites remain very relevant in modern UK business. They serve as the first point of contact for customers, providing essential information, online bookings, and promotional material. A professional website builds credibility, supports marketing  Campaigns, and increases accessibility for customers who prefer browsing online rather than using apps or social media. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I would recommend improving the websites accessibility by adding a clearer contrast and larger text for customers to see it more easily. I think this change would make the websites more inclusive to 
Those who have visual impairments and improve overall browsing experience for all customers.
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