INSTAGRAM  AS A RECRUITMENT TOOL FOR STUDENTS?


Abstract
The contribution of this thesis is to encourage university students to improve their presence on social networks as a recruiting tool. The goal of this research is to evaluate what digital strategy the team should implement to effectively recruit high school students. Conducting this research included a social media analysis of the inspire colleges program and evaluation of best practices for online high school students by shopia Marck. In turn, this required learning about the history of high school students and what they want to study and whether they want to start building their future.

The analysis showed that Instagram would be the most effective platform for recruiting because it is the most used social network by the target demographic of high school students. This research concluded that the use of Instagram and a variety of content, including college highlights, a tour of facilities and student videos dedicated to the academic aspect of being a college student, would be the most effective way to improve social media. university students as a recruiting tool.

Executive summary
For this project, I developed a strategy for recruiting secondary students for the University of Saint Wales (London). 
university's Instagram account, leveraging and expanding its current capabilities. I focused on this like 
Staff at the University of London team have discovered in recent years that Instagram is one of 
your most important recruiting tools. More generally, one of the most common forms of high 
The way school students research potential colleges is by using social media. Most 
Schools are active on all forms of social media, including Facebook, Twitter and Instagram. 
Some schools, like the University of Saint Wales, have even jumped on the TikTok train, a new 
platform whose popularity has skyrocketed since 2019. All of these social media platforms 
Providing a way for high school students to research colleges provides college recruiting with the
unique opportunity to recruit students in ways that were not possible even a decade ago. By 
By showing their students general facilities and equipment, teachers can present their equipment in a 
a much more personal way that resonates with college students 
University staff know that Instagram plays a huge role in student recruitment 
secondary schools, especially international students who do not have the opportunity to travel to London
experience the campus and facilities firsthand. To achieve the social media strategy, I built 
of what is currently known about social media and college, recruiting practices, and the best 
practices on social networks. The strategy is also driven by the need for the coaching staff to have a 
structured schedule and content guidance to ensure regular publication. This schedule includes 
weekly college highlights, competition highlights, creating a facility tour video, and having 
College students talking about their home university or major to create the connection between the university and the high school student.
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Introduction
This thesis focuses on the uses of social networks by the university team at the University of Saint Walles.
media. The goal is to provide suggestions to improve your current digital strategy in order to 
motivate high school students to follow their dreams and go to college. This guide is based on research into your students' uses.  
of social media and is driven by general best practices in recruitment marketing. First, it is important 
Recognize the growing influence that social media has today, particularly among teenagers, and how 
Universities must maintain a relevant presence on a variety of platforms. Then, we calculate in the statistics, 
Recruitment marketing research and comparisons with rival programs, the most effective digital strategy. 
for the university of saint walls team it will be 
explained and demonstrated. engage per day with social platforms (BroadbandSearch, 2020).

This thesis focuses on managing social media platforms and understanding what 
Content must be produced as posts. Hootsuite, an online social media management application, 
define a social media platform as “a social network or component of a social network” (Worthy 
and Newberry, 2024). Examples of platforms would be Instagram, Twitter, Facebook and 
Snapchat. Hootsuite also defines posts as “any social media status update, photo or video, or a 
element shared on a blog or forum” (Worthy & Newberry, 2024).
Social networks are a big part of our daily lives, for more than half of the world's inhabitants. 
The current population uses it in some way. According to data collected by BroadbandSearch (2024), from
By early 2024, an estimated 3.8 billion people are using social media, with 11 people using it for the first time. 
time every second. Every day, these 3.8 billion users are on a variety of social media platforms to 
an average of 144 minutes: two hours and 24 minutes. While Americans are on social media 
media for an average of only 2 hours and 6 minutes, it is still a significant amount of time to     This thesis continues and the next section contains a summary on 
the rise in social media use and its role in college admissions and recruiting. The second section 
describes the history of university students at the University of Saint Walles. 
The section discusses choosing a platform to implement a strategy and why that platform is ideal. 
choice. The section focuses on best practices in both social media and recruitment marketing. 
and why they are important. The section refers to comparisons. 
programs and what could be emulated for the recruitment strategy. The section is dedicated to reality 
strategy created for the university team at the University of Saint Walls, which includes examples and 
reasoning behind those decisions. The section is dedicated to the lessons learned from this, 
research and predictions about where social networks will be in secondary school recruitment marketing in the coming years.
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