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1. Introduction
Whether it is now an efficient and reliable way of doing business which is being debated for a long time. Many business companies in the recent days use different kinds of social media to recruit their human resources. Social media is a medium where people can communicate with each other, as well as they can also reach their information from internet. A company does not have to prepare a material stuff like books, etc and they can find a database of their, anywhere in the world as quickly as in few decades back.
2. LinkedIn & Facebook

      	2.1 Overview of Social Media:
  Social media has paved a novel way to pay, communicate, share information and propagate personal and professional networks. We all are quite familiar in using LinkedIn for garnering professional contacts or using Facebook for socialising with peers and personal connections. LinkedIn was set up in Dec 2002, making it one of the first widely used social networking sites. It primarily catered to the requirement of professional networking to an individual, and it started out as a humble site for resume-building and later evolved into a site for personal brand-building as the members were encouraged to participate in online discussions, contributor-driven articles, sharing of blogs, writing recommendations and endorsing of the talents of peer groups. In recent times, Facebook has lent an online learning platform for students, a recruiting channel, and jogging our senses for products as part of the business ecosystem. In the last decade or so, the domain of social media has also witnessed an enhancing power of algorithms and machine learning algorithms allowing the social networking sites to get some precision-targeted advertising and which would eventually pave to social media as indispensable recruiting tools for attracting new candidates.

2.2 Understanding Recruitment:

 The word recruitment can be defined as the process through which personnel with the required qualifications are encouraged, chosen and hired to work in an activity. This can happen internally within an organisation or using newspaper, job fair and other third parties, and guess what they work but mostly it’s time consuming with a limited pool. Here comes modern recruitment, recruitment through technology and use of digital infrastructure to make recruitment process more efficient by putting your job online together with other jobs on company site as well as on social media. 

2.3 Using LinkedIn and Facebook for Recruitment:

LinkedIn:

 LinkedIn is a professional social network. Its main feature is that recruitment becomes easier. An organisation can publish a vacant position and search within applicants. Thanks to exhaustive search features and elaborated algorithms, it becomes easier to find the right person for the position. There are also corporate pages that can be used to grow a brand by marketing culture, values, and achievements among like-minded professionals.

Facebook:
   This platform demand attention because it is basically a networking site. Recruitment of graduates by companies now use Facebook extensively. Business can use the Facebook users to reach the targeted users. They can advertise their jobs through Facebook. Applicants can also use Facebook to fill in their applications without leaving Facebook by viewing a company's page.
By creating a group, companies have the flexibility to select their audience and promote their company and recruitment further.
2.4 Advantages of Using Social Media for Recruitment:

1. Wider Reach:
With billions of users actively on platforms, social media’s large user base is a catch social media is global, need to have a global worker pool.
2. Cost-Effective:
 Compare for a moment with more traditional routes, which are costly for potential customers to use. It’s usually free to promote job openings on social media, or at least far cheaper than in advertising in newspapers or using recruitment agencies.
3. Engagement and Branding:
  	Engaging with candidates on social media will allow your company to ‘talk’ to them at the same time as your competitors and spend less money by creating compelling content that jobseekers can relate to and understand. Good content that demonstrates company culture, values and legacy, and resonates with prospective recruits, can be shared on different platforms. 
4. Speed and Efficiency:
For example, the use of instant messaging, chat-ups and easy platforms that need to be filled to apply have reduced the time it takes to hire any employees, which has fast-tracked the recruitment process.  (Davis, 2021)
2.5 Disadvantages of Using Social Media for Recruitment:

1. Privacy Concerns:
There are privacy problems with social media use as well. Some applicants may not want to create a public record on social media sites; it also adds another candidate-screening avenue to issues surrounding ethnicity and related protected classes that may narrow the applicant pool. There are also privacy issues regarding the misuse of candidate data by third parties, and legal and ethical issues as well.
2. Bias and Discrimination:
However, this use of social media for recruiting might also create bias indirectly. For instance, if recruiters judge the candidate by the impression that a candidate has created on the web, it is not necessarily the reflection of that person’s actual professional skills. This might lead to the temptation of unfair discrimination and lack of diversity in hiring staff.
3. Quality of Applicants:
Although on social media you have a wider angle of person it's possible that that the company does not find the people we need for our search. We may be receiving too many people without interest in the job, like master’s that they send their application.
We found many people but probably they are not the right for us. 
Our candidate’s amount will be enormous difficult to find our right candidate.
4. Dependence on Technology:
Overselling the benefits of social media-based recruiting is risky. It’s not hard to find a publication or programme highlighting a technical glitch or sudden policy change in a platform, or a corporate or candidate data breach, to disrupt recruiting or expose candidates’ data – and that’s just the tip of the iceberg. If you’re a company, be prepared with a plan B.








3. Conclusion:

 In conclusion, I personally believe that the number of people using social media for recruitment is increasing. I believe it is a very useful tool to employ more people. more people means that you can reach more people, less cost to the employer, and more engagement to the employees. 
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