	
	
	
	
	
	
	
	

	
Student ID Number/ Name 


	2009079
IONUT PAUL MARINCU

	
Programme Title

	BA Business Management


	Module Title
	Marketing Fundamentals

	Module Code 
	
LCBB4004



	Lecture`s name 
	 
Thusara Balendran



	Coursework Title
	Write an INDIVIDUAL essay providing a critical analysis and evaluation of the following: 
• The role of marketing in creating value for customers. 
• Stakeholder engagement and their impact on the marketing activities of an organisation

	Academic Declaration:                                               
In submitting this work, I affirm that my work adheres to the scholarly and intellectual standards of honesty and integrity. I affirm that this work is my work only and that in the preparation of this work I have not consulted any person. I affirm that I have not plagiarised or misrepresented the ideas or language of someone else as my own and that I have fully and accurately attributed any ideas or text of others to the sources and documented each source”.

	Word Count
	2500-3000

	Date Submitted
	        30.04.2021

	
	
	
	


[image: ]



Evaluation of the role of marketing in adding customer value and stakeholder engagement and how it impacts the marketing activities of a company or organization 
The role of marketing in creating value for the customers 
Marketing is the process that helps the company in promoting sales of the products and services. In other words, marketing considers the strategies and approaches that can be used by a company organization for promoting the products and services that they sell to their customers. Lufthansa Airline Company is a very famous and second-largest airline in Europe. The company was established in 1995 and is also part of the star alliance which was made in 1997. The company provides its services in 220 destinations. The headquarters of the company is located in Cologne, Germany. This essay will evaluate the role of marketing in creating value for the customers. It will define the marketing concept and societal marketing concept. It will also mention the stakeholder’s engagement how it impacts the marketing activities of a company or organization (Chen et al., 2017). This essay will also describe the various types of stakeholders of the Lufthansa airline and how stakeholders play important role in the growth and success of the company. This essay is mainly based on the role of marketing and stakeholders in the activities of the company. 
The marketing concept evaluates the use of marking data to focus on the needs and expectations of the consumers and marketing also helps in enhancing the marketing strategies. This helps in meeting the wants and needs of the consumers of the Lufthansa airline as this is a luxurious company and their main aim is to satisfy the wants and expectations of the customers by providing high-quality services (Dawn, 2014). 
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Figure 1 marketing concept
Marketing is ways or process which allows the company to sell their products and services with aim to fulfilling the requirements of the customers. Marketing concept is very beneficial for the company in acquiring competitive advantage and implementing effective pricing strategy in the company which will help in attracting more and more customers (Dawn, 2014). The societal marketing concept focuses on the welfare of the people. It mainly emphasizes achieving long-term goals by focusing on social responsibilities. The Societal marketing concept is very helpful for the well-being of the customer and society. This is very beneficial for Lufthansa airline company as it helps in taking effective decisions for effective and efficient marketing. This marketing concept aims to fulfill the needs and wants of the customers for meeting the expectations of the customers. This can be helpful for the company in achieving the long-term goals and success of the company in the aviation industry. This will also be very helpful for the company in obtaining a competitive advantage (Kotler et al., 2017). The main aim of the Lufthansa airline is to provide high quality of services to the customers at high prices and the marketing concept helps in providing better quality services to the customers. This helps the company in promoting their services and it attracts the customers to consume the services that will provide satisfaction to them. It also improves the image of the company among customers or people and also helps in increasing the customer base through providing high-quality services and fulfilling the needs and requirements of the customers. Marketing concept helps in making effective strategies for increasing and promoting the sales of the services. Lufthansa is well known organization in the aviation industry and it has a strong base of loyal customers so the company can improve its pricing strategies with the help of the marking concept as it will be beneficial for the company in attracting more and more customers (Kotler et al., 2017). 
Marketing plays a very important role in adding value for the customers. It adds value for the customers by providing better quality of products and services and by fulfilling the needs and requirements of the customers. Marketing helps in adding value to the customers by focusing on meeting the wants and expectations of the consumers and by providing all the relevant information knowledge about the company and its services and controlling and managing the wants and expectations of the customers from the company (Dawn, 2014). This aims at fulfilling the wants and needs of the company for satisfying them. They manage the expectations of the customers. This is very suitable for the Lufthansa airline company as their aim is to provide a high quality of services to the customers and marketing also helps in improving the services of the company for satisfying the expectations of the customers. so, in this way marketing helps in adding value for the customers by satisfying their wants and needs. It also helps in increasing the customers of the company and increases the customer base of the company. This further helps in achieving a competitive advantage for the company in the aviation industry. Lufthansa used to emphasize providing high quality of services to their customers by working on feedbacks given by the customers of the company (Kotler et al., 2017). feedback helps in working on the areas where the company is lacking and also helps in considering the requirements of the company. This also attracts customers and helps in targeting a large audience.
Marketing is a very important part of the company as it helps in adding value for the customers of the company. Providing relevant information about the company to people and their customers helps in adding customer value and marketing is a way that provides new learning about the products and services of the company. it also helps in providing practical information for buying the services and products from the particular company (Trang, 2014). The company used to provide information about the products and services that are produced by the company like store hours, addresses, product or services release dates, and web addresses of the company. Lufthansa provide all the important or essential information and data about the company on the online website of the company and this step is very necessary for every company or organization as it helps in attracting customers towards the company and also helps in increasing the effectiveness of the company (Gummerus, 2013). 
It is recommended to the company to the company that they should focus on implementing the new and effective marketing strategy for promoting their products and services as this will help in increasing the sales of the company and also helps in increasing the customers of the company in the aviation industry (Boone and Kurtz, 2015). As marketing helps in adding value for the customers of the company by providing effective services which can meet the expectations of the customers so the company should focus on adopting an effective and better marketing strategy or approach. The company needs to focus more on online marketing as it will help in increasing the customers of the company. Online marketing will help in making the company more advanced in nature which will attracts customers. It will also very beneficial for the customers as it will helps in asking doubts by interacting with the employee of the company online. It will also be very easy for the customers to book tickets online and they can also know more about the company on the official website of the company (Gummerus, 2013). The implementation of an effective marketing strategy will help in managing and controlling the sales of the company. 
This essay has defined the marketing concept. The marketing concept evaluates the use of marking data to focus on the needs and expectations of the consumers and marketing also helps in enhancing the marketing strategies. It has also mentioned the societal marketing concept, it is very helpful for the well-being of the customer and the society. The role of marketing has also been described in the essay. Marketing helps in adding value to the customers by focusing on meeting the wants and expectations of the consumers and by providing all the relevant information knowledge about the company and its services. This essay was based on the importance of marketing in creating value for the customers. 

Engagement of stakeholder and their impact on the activities of the company 
Stakeholders are the groups of individuals who help and support the company. The stakeholders of the company play a very major role in the working of the company as they have the power to make decisions for the betterment of the company (Lusch and Webster Jr, 2011). They can affect the activities of the company. The engagement of stakeholders in the working of the company is very essential as it helps in completing the work and projects of the company successfully. Internal stakeholders and external stakeholders are two types of stakeholders and they support the company directly or indirectly. 
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Figure 2 external and internal stakeholders
The external stakeholders are the individuals or groups that guide and support the company and they help the company externally. They are not the management team of the company. The impact on the activities of the company. The external stakeholders of the company are called the secondary stakeholders of the company (Lusch and Webster Jr, 2011). Creditors, suppliers, competitors, government, intermediaries, customers, and society are the external stakeholders of the company. All these stakeholders support the company externally. Customers are the main stakeholder of the company as they consume the services of the company which helps in increasing the profitability of the company. Suppliers are the stakeholders of the company and they provide the raw material to the company for the aircraft of the company. Having good relation with the supplier is very important for the company as Lufthansa exists in the industry where suppliers are the dominating in the industry. Competitors are also the stakeholders of the company as they are the rivals of the company and they compete with Lufthansa airline in the industry. Creditors are also considered as the external stakeholders of the company as they help them by providing financial help to the company (Dawkins, 2014). The government is one of the main stakeholders for Lufthansa as the rules and regulations introduced by the government affect or influences the activities of the company. Intermediaries are the stakeholder of the company and they are the marketing channel or platforms for the company and it is very beneficial as it builds the relationship between the company and customers. They also help in acquiring a competitive advantage for the company in the aviation industry (Shackleton et al., 2019). All the above described are the external stakeholders that are a very essential part of the company as they influence the internal activities and tasks of the company. They also help in improving and enhancing the performance of the company. 
The internal stakeholders are the group or individuals of the company that are required for managing and controlling the activities of the company. They are the member of the management or authority of the company. They are also called the primary stakeholders of the company that impacts or affects the internal activities of the company. Owners, managers like sales managers and general managers, and employees or workers of the company are the internal stakeholders of the company (Shackleton et al., 2019). These stakeholders are very important for the company as it helps in increasing the performance of Lufthansa in the aviation industry. The owner and manager are very relevant stakeholders for the company as they take all the major decisions for managing and controlling the company. Employees are very stakeholders of the company as they contribute to increasing the performance of the company and they are like assets of the company as without their help the company will not be able to achieve high-performance in the industry and they also help in gaining competitive advantage for the company (Dawkins, 2014). All these stakeholders affect the internal activities of the company and they support the company directly or indirectly. 
Stakeholders analysis is very essential for evaluating the working of the stakeholders of the company. Lufthansa used to conduct stakeholder analysis as it helps in identifying the role of all the stakeholders of the company. The analysis of stakeholders has many advantages like it provides support, improves the working of the employees, improves understanding about the activities of the company, helps in taking effective decisions (Missonier and Loufrani-Fedida, 2014). This analysis also improves the effectiveness and efficiency of working of the employees and helps in increasing the performance of the company. This analysis also helps in evaluating the work of different stakeholders and their contribution to the growth and development of the company. The stakeholders of the company provide financial help to the company which is one of the major benefits of the stakeholders. The stakeholder analysis is very important for a company or organization as it helps in proving all the required knowledge about the working of the stakeholders of the company. Lufthansa airline held stakeholder analysis as it very essential to evaluate the work of the stakeholders and it also helps in dividing the work of the various stakeholders such as employees, managers, etc. The internal and external stakeholders of the company influence and impacts the activities of the company positively as they work as the supporters of the company without which they may not be able to achieve high-performance and growth in the aviation industry. 
It is recommended to Lufthansa airline focus on increasing the stakeholders as it will increase the effectiveness and efficiency of the company. This will increase the performance of the company. The manager of Lufthansa should provide training to the employees as employees are the main stakeholders of the company and they contribute to the growth and development of the company (Missonier and Loufrani-Fedida, 2014). This will increase the effectiveness of the working of employees and will help in improving the quality of the services that they provide to their customers. This can be helpful in increasing the market share of Lufthansa in the aviation industry. 
The company needs to conduct the stakeholder analysis regularly as it helps in evaluating the working of the stakeholders and how they are impacting the activities of the company. the stakeholders play a very important role in increasing the performance of the company and achieving high performance in the aviation industry (Lusch and Webster Jr, 2011). It is also recommended to the company they should focus on dividing the work of the stakeholders as it reduces the burden of them and can be helpful in taking effective and major decisions for the betterment of the company. 
This essay has provided a proper understanding of stakeholders. Stakeholders are the groups of individuals who help and support the company. The stakeholders of the company play a very major role in the working of the company as they have the power to make decisions for the betterment of the company. They are also called primary or internal and secondary or external stakeholders and they impact the activities of the company. The internal stakeholders are the group or individuals of the company that are required for managing and controlling the activities of the company and the external stakeholders are the individuals or groups that guide and support the company and they help the company externally. The stakeholder analysis has also been explained in the essay. The stakeholder analysis helps in identifying the role of all the stakeholders of the company. This essay was mainly based on engagement and impact on stakeholders on the company’s activities. 
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