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[bookmark: _Toc185138710]1. Element One: Reflective essay
[bookmark: _Toc185138711]1.1 Introduction
Cultural identity as being a state of culture that changes with history and social or personal factors. Accounting for cultural elements gives understanding about how these elements impacted on own perspective and growth. In this essay, I discuss where my culture comes from, what it is about, what part does the family and the community play and what hybridization means to me (Adjei et al., 2024)
[bookmark: _Toc185138712]1.2 Cultural Origins
My cultural identity is bound by the geographical and historical aspects of my country the United Kingdom. This is a country known for its history of settlement by Rome, the industrial revolution, and an empire where upon the world. These include the common constituents’ exercising of historical rights exemplified by the Magna Carta; the Victorian period; other social reform movements (Gafari et al., 2024).  This will come in as a surprise to many but the major cultural aspect embodied by the British society is that of democracy, rule of law and rights of individuals. In geographic terms, the four regions of United Kingdom: England, Scotland, Wales, and Northern Ireland all comprise different cultural aspects. As a child growing up in the Midlands I have witnessed traditions including the gory Guy Fawkes Night and going to local fairs which gave me an insight of pride and camaraderie (McFadden et al., 2023).
[bookmark: _Toc185138713]1.3. Key Characteristics
Focusing on the topic, in striving to provide the description of the British culture, it roles importance of language, traditions, values and beliefs. English is the multicultural and multilingual language of the XXI century that acts as the second language in many countries and the language of classical and modern literature masterpieces. British traditions like taking tea at mid-morning and the Remembrance Sunday; reflect best British values that include respect, reflection and unity (Schoenaker et al., 2024). It can note special events which occur in towns and cities such as Christmas and Bonfire celebrations where people come together to promote togetherness, and show a great combination of tradition and relatively modern traditions (Bífárìn and Kamil-Thomas, 2023). Politeness, tolerance, a strong sense of fairness are among the values inherent to the British, and determine how people treat each other. Literature, theatre, arts and music form part of the British Culture as they make up the Arts. Both of these performances are representative of art in the country; the West End theater and the Edinburgh Festival. On the one hand, the application for the preservation of the old buildings and, on the other hand, the yearly event to promote the development of today’s accomplishments, adds vigor to the balance between the tradition and the modern society (Screti, Edwards and Blissett, 2024).
[bookmark: _Toc185138714]1.4. Interpretation of Family and Community
Family and community are so important that they have influenced the construction of my cultural self-identity. Being raised in a culturally oriented family, where education, religious practicing, and traditions were highly appreciated, I learnt about respect, much work and affinity to history. For instance, we would sit down for a Christmas dinner and read each other family stories while enjoying a roast dinner reminding us of a family we belong to. Another factor was community involvement also. I learnt that people can come together, for instance, for village fetes and charity walks. Both of them built feelings of pride and a commitment to favorably impact society.
[bookmark: _Toc185138715]1.5. Cultural Adaptation
For a while, living within the multicultural society of the United Kingdom, further factors have emerged into the construction of my identity. Effecting change through child centered practice 12 General classroom communication Understanding celebration of Diwali and other functions, and exposure to varieties of food due to migration to a diverse city and making friends from different schools (Pereira, McKeown and Gallacher, 2024).  These interactions privileged me the knowledge of accepting and valuing diversity. Apart from that, other factors such as influence of glob and digital media has also influenced my British culture. That is why it is possible to speak about the application of traditional and contemporary approaches, when discussing cultural events such as multicultural festivals or adaptation of favorite dishes from different parts of the world into the everyday life (Evandrou et al., 2024).These changes have made me learn that everyone has their own culture and this culture is dynamic and constantly transforming due to some factors (Keetley et al., 2024)
One has to understand that since coming to the UK, which is now a multicultural society, there are other layers that are gradually complicating the construct of my identity. Interaction with people and attending schools in a multicultural city made me familiar with functions like Diwali, Eid parties, and the Chinese New Year parade. Not only did it provide me with the ability to better appreciate the need for diversity but strengthen my respect for the pluralism of the world. For instance, organizing a companion’s Diwali festivity enhanced my understanding of light, and the important thing of positivity in society. European culture also plays a very vital role in changing my identity; for example, global and digital media also influenced the British culture after some time. Such integration with diverse element s such as sushi, Mexican food street etc., depict a fast moving intercontinental culinary cycle. Foods and multicultural music/national art, such as multicultural festival can show how British culture develops multiculturally (Steele et al., 2023)
Furthermore, advancement in the uptake of technology has also changed how tradition is passed and observed. Social networks allow people to come together virtually so that a cultural bond is not severed simply because members cannot physically assemble. This as a result has transformed my understanding of culture in that it is dynamic and changes over a period of time in response to intrapersonal and environmental processes. I have become more able to cope with change and developments embracing the multicultural societies in the UK (Steele et al., 2023)
[bookmark: _Toc185138716]1.6 Conclusion
Realising the interaction of historical, geographic and social factors while focusing on cultural identity has provided an insight into the complexity of the cultural roots of the United Kingdom. It shows that family and community set a tone, the best way of changing that is still has cultural adaptability somewhere in its core. With each passing day I feel that my cultural self-identity is an array of my past and the experiences that shape me. It also helps me to know myself better and improve my interculturally sensitivity skills.
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[bookmark: _Toc185138718]2. Element Two: Written report
[bookmark: _Toc180237048]Guest service is one of the most crucial aspects of hospitality and, as such, the relationships between culture and communication play the paramount role in the field. Culture is a key factor and recognizing it and learning how to communicate effectively can take an organization’s service quality and guest satisfaction to another level. The role of all +%culture and communication% in developing hotel guest service is critically explored in this report with references to theories, models, and case studies (Liu, Yin and Li, 2024).
[bookmark: _Toc185138719]2.1 Culture-Pleasure Expectations of Guest
In a way or the other, cultural factors influence the hopes, desires, and choices of one’s guests. They also decide how they perceive service quality, comfort and behavior in hotels by such factors as values, traditions and customs. For instance, while guests from the collectivistic culture such as Japanese and Chinese may prefer services that focus on community and group work, guests from the individualistic culture such as Americans may prefer to be treated as individuals and not as a group (Lv et al., 2024). Being sensitive to cultural differences helps the hotel personnel to satisfy the client in one or more ways. For example, people have the special diets because of the religious reasons like halal or kosher and certain rooms’ setting that meet the culture standards will be very effective in improving the experience of the guest. Hofstede (1980) also addresses that research information will reinforce that cultural differences must be taken into account not to cause disappointment (Nadjmuddin, Aisyah and Hanadya, 2024).
[bookmark: _Toc185138720]2.2 Communication Styles and Guest Interaction
Interacting with the guests is an if e make-point of contact, and it directly validates on the cultural factors. There are such dimensions in intercultural communication as high context and low context communication. In high-context communication, such as in most of the Asian countries, much of the meaning is conveyed in gestures, and other incidental information, whereas in low-context communication, practiced in for instance North America, meaning is mostly explicitly stated. Hotels need to provide strategies to the employees that they encounter these differences (Boukhaoua and Habbache, 2024). Everyone must talk verbally, which means, tone, language proficiency, and active listening are also very important. At the same time, other types of communication like hand movements, eye contact, facial expressions are also can build up trust between people. For instance, a brief act such as applying the hospitable sign of a smile, the one that does not require translation can still be remembered as a pleasant one (Qu, Zhou and Cao, 2024).
[bookmark: _Toc185138721]2.3 Training and Development for Cultural Competence
Educating staff in a cultural sensitivity is crucial in making a hotel or restaurant an excellent host to its guests. Cultural competence means being familiar with culture and diversity and being able to use this knowledge in the practice field. Sometimes training involves having leadership conduct awareness sessions where the staff is informed about different cultures and how to conduct themselves appropriately or having guest simulation practice sessions where staff mimic firsthand experience with different culturally related guests (Wypych and Ahmad, 2024).  Teachers should also be supplied with materials that help staff to identify some basic phrases within a given language which may also be helpful in cases where the hotels are focused on international accommodation. Past research also shows that organisations which invest in cultural competence training, such as hotels have higher proportions of guest satisfaction and enhance their employees’ performance. Also, cultural competent staff will understand the needs of the client and provide what is needed in order to gain its patronage and positive word-of-mouth. Studies of training programs help to check their relevance and efficiency. Hotel that constantly acquire knowledge and ensuring that they are adapting to new cultural trends they find themselves ahead of their competitors. For example, when training is provided with repetition classes and when input from the staff is incorporated can enhance training (Wypych and Ahmad, 2024).
[bookmark: _Toc185138722]2.4 Case Studies and Real-World Examples
It is clear to note that many hotels have managed to incorporate culture into their guest services management approaches. The Ritz- Carlton described as having the “Gold Standards” believes in customization of service delivery and sensitivity to different cultures (Li, Ahmad and Lewandowska, 2024). Every member of the Ritz-Carlton organization is required to attend a cultural awareness training to learn how to meet multicultural customer needs (Abed et al., 2024). Many of the Hilton Hotels throughout Asia have incorporated cultural elements into their guest services, for instance, serving tea ceremonies in Japan, bringing in feng shui into the layout of rooms in China. Such practices relevant to the cultural context have improved guest satisfaction and made the brand stand out in regional competitive fields. Accor Hotels safeguard recruitment at the use multilingual employees and delivering cultural-sensitivity training. This approach makes it easy to facilitate communication and improves service delivery in all the establishment that fall under this company’s mantle. Marriott International’s Empowerment Program executes training programs that provide choices to positively impact the guest experience from a cultural perspective (Chang, Chen and Yan, 2024).
[bookmark: _Toc185138723]2.5 Broader Implications for the Hospitality Industry
The lessons learnt from cultural and communication strategies are make not only specific hotels but the hospitality industry in general. Focusing on multiculturlalism and flexibility not only pays attention on guests’ needs, expectations, and preferences but also helps to overcome negative impacts of brand image and succeed in customer retention. It is possible to note that incorporating cultural sensitivity into advertising communicates to the international community. Cultural competent services promoted by the hotel and resistance of diversity of staff incorporated in the marketing literature mark the hotel sensitive to cultural differences. Such a strategic focus raises an image of hotels as friendly and safe places for any visitors (Meng and Lai, 2024).
[bookmark: _Toc185138724]2.6 Conclusion
Culture and communication are also an important part of the hospitability task. When travel/tourism organizations/ venturing into cross cultural environments have great knowledge as well as proper understanding of guests’ expectations influenced by culture, fluid and good communication channels as well as overall good cultural competence training can lead to high levels of guests’ satisfaction. There are examples in the real world on how the hotels can use these factors in creating experience to retain guests. Hence, through embracing these areas, hotels should not only be able to adequately satisfy the needs of their various guests but go a notch higher to the guests’ expectations. 
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[bookmark: _Toc185138727]3. Element Four: Cultural misunderstanding scenario
[bookmark: _Toc185138728]3.1 Description of the Event
One day a worker at an international conference I was attending got into a cultural clash with one of my Japanese colleagues and a delegate from the United States. The Japanese colleague gave his/her business card to the American delegate with a clearly distinguished two-hands bow. This time an American delegate had grabbed the card and without giving any attention to the content put it in his pocket. The Japanese colleague looked shocked and the American one seemed not to know what he was doing was painful (Xu, 2024).
[bookmark: _Toc185138729]3.2 Emotional Impact of the Experience
This made me rather uneasy and slightly annoyed in my overall perceived sense of accomplishment. I knew that both people were only following their cultural practices, but since there was no harmony, then this was definitely going to cause stress. Because the Japanese colleague of mine looked uncomfortable, I myself felt uncomfortable and thought the other parties must have been disrespecting them. At the same time I sensed anger that the American delegate seemed not to realize the significance of their culture regarding it. For this event, it was I as well as the other person who had miscalculated on the cultural diversity issue (Xu, 2024).
This Japanese colleague probably felt offended or offended, as a business card in the Japanese language means courtesy and professionalism. The prompt and informal move of the America delegate could have been interpreted to be a sign of dismissing (Xu, 2024).
[bookmark: _Toc185138730]3.3 Factors Causing a Condition
Ethnicity is characterized by norms, communication methods, and assumption that frequently cause cultural misconceptions. In this case, the main aspects were cultural expectations, perception of communication and premises of the encounter. While the presenting of the business cards is a proper way to greet your counterpart in the Japanese business environment, the Americans have turned this process into a mere hand shake. While the Japanese colleague used more circuitous and formal communication, the American delegate preferred direct and rather informal communication manner. They both probably stereotyped each other based on their cultural differences. The Japanese colleague thought that the other delegate would automatically comprehend the value of the gesture, on the other hand, the American delegate thought that the exchange was a rational, simple business deal with no sentimental value. (Daramola et al., 2024).
[bookmark: _Toc185138731]3.4 Skills and Behavioral Changes to Prevent Misunderstandings
There are specific skills and behaviors which can be applied to avoid such situations in the future and which I discovered after the meeting was over. Specifically, dedicating an effort to get familiar with the culture of the contact, be it a business partner or an overseas coworker/employer can eliminate vital misconceptions necessary for mutual respect (Fiset, Bhave and Jha, 2023).
[bookmark: _Toc185138732]3.5 Conclusion
This event demonstrated need for cultural competence in professional environment. In order to eradicate the misunderstanding, there should have been increased understanding and tolerance for each other’s method. Gaining more appreciation of cultural differences, learning to listen actively, and control emotions through nonverbal signs alongside taking more time while conducting a conversation would enable effective cross national communication. In the future multicultural environment, I will be able to contribute to reducing the cases when individuals have to face insults and disrespect taking into account the mentioned areas.
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[bookmark: _Toc185138735]4. Element six Reflective Essay Using Gibbs’ Reflective Cycle
[bookmark: _Toc185138736]1. Introduction
The hospitality industry is mainly informed by culture in an effort to understand the guests, and their experiences and engagements. Hospitality being a diverse industry in the contemporary world of globalization and differentiation, cultural differences’ knowledge is highly significant in comprehending customers, the cultural norms learned thus helped in relating to other people, though this module has enriched, broadened and enhanced the understanding of efficiency and effectiveness of cross-cultural relations. Appreciating culture and other people’s cultures makes me able to handle the diverse needs of the guests thus increase hospitality satisfaction. In this very module, I have been learning the meaning of culture sensitivity and communication within the context of hospitality and its importance in improving guests’ satisfaction. This essay for this course employs Gibbs’ cycle of reflection in assessing my learning experience, the interaction incident, the emotional response elicited by the episode, and the critical lesson explored. These will is used to guide me when it comes to handling guests in multicultural places and major on humility, cultural understanding and being a cultural sensitive person. The hospitality industry in the UK is benefited from the multicultured population and it being one among the world touristic spot. It needs cultural sensitivity to this kind of diversity because values change from culture to culture (Al-Mutawa et al., 2024).
[bookmark: _Toc185138737]4.2 Reflective Cycle
One of the focused module activity was role play where I had an opportunity to act in cross-cultural guest interaction. The context involved a situation in which the participant had to help a guest from collectivist culture society where kinship and group values have a major role to play and another guest from individualistic culture society where self-reliance is the order of the day. As a result, my task was to resolve such antagonistic demands while maintaining the quality of service. It was conducted in front of a mock hotel reception check-in pretend ‘guests’ being my fellow students. Although the individualists did not seem to have specific lodging needs, the collectivist guest needed accommodations to fit an extended family including emphasis on shared areas and flexibility in getting into the rooms (Dunne, Penman and Nisbet, 2023). On the other hand, the individualist guest was concerned mainly with the effectiveness of the service delivery and aimed at avoiding all form of interactivity. It also brought out a real life encounter of cultural diversity in hospitality, whereby so many expectations differ from that of the home country. The exercise also made them realize how important cultural sensitive, how communication and flexibility are in delivering services (Dharmasaroja, 2024).
[bookmark: _Toc185138738]4.3 Feelings
Looking back at this period, I had both Node List and List node feeling challenged as well as fascinated. To some extent this exercise made me hugely attentive towards my ability to capture cultural differences and social inequity. Initially, I was unprepared to reconcile the expectations of the guests thus maybe causing some inconvenience at times (Spiteri, 2024). For example, I found it hard to call for their benefits without leaving out one party more vulnerable than the other. Nevertheless, as the interaction went on, I felt comfortable in my interaction with her or him, and I knew that I am in a position to give her or him different concepts infiltrated from the module concerned with the cultural awareness. Understanding that it is necessary to listen and understand each other’s needs made me find the golden mean so that everyone would be satisfied. At the end of the exercise I had the feeling that I achieved something and as most of the times it gives the information what I am capable of becoming in the future if I put my effort into it. This exercise also brought out the aspect of handling people from different culture during hospitality, Which needs emotional intelligence (Trimasse, 2024).
[bookmark: _Toc185138739]4.4 Evaluation
Reflecting on the part played during the interaction it was seen that certain parts had affirmative results while pulling up the mirror to other areas proved less effective. I can only say that the following student qualities worked for me: active listening and the readiness to compromise. I made sure that both guests felt they have been rightly understood and been valued and that built a sense of assurance and satisfaction. For example, I recommended designing hotel room plans that both accommodated the collective nature of the Asian guest while at the same time addressed the efficiency oriented and private nature of the American guest (Kabondo et al., 2024). Nonetheless, due to desire, resentment, insignificance and unfamiliarity their beliefs in certain cultural practices that may have affected my ability to respond appropriately or otherwise. Here I tend to use assumptions and in doing so I realized that I could be promoting more stereotyping. For example, in my quest of making the collectivist guest comfortable, I failed to accord attention to other cultural factors that could have complemented his or her exposition such as preferring to be in an area that is shared with others when eating (Sow, Rasiah and Er, 2024).

This evaluation also shown that my actions were flexible but my knowledge about certain culture is not intensive. In a context specific to the United Kingdom, the exercise raised my awareness of how hospitality staff needs to hold the cultural diversity of the country by itself. I emphasised this with personal performance where an argument was made about the importance of consistent training to ensure versatility in satisfying cultural tourists within the tourist market in UK and other home based tourist. Nevertheless, according to the comments from my counterparts, besides being far more confident in the later stages of an interaction, I could also work on improving the preparation for the first meeting (Ishaaq and Nasreen, 2024).
[bookmark: _Toc185138740]3. Analysis
All the concepts and theories discussed and analyzed in this module have been very helpful in my way of perceiving cultural diversity in hospitality. Geert Hofstede’s culture’s net of practices, for example, offered an approach to viewing the difference between collectivism and individualism. These dimensions enabled me to comprehend the various attitudes, which guests associate with hospitality places in the UK. For example, British hospitality venues which may experience the combined impact of these cultures may necessitate the integration of strategies that fit both cultures at the same time. Also, the assessment of high-context and the low-context communication of Hall highlighted that some cultures relied on the gestures and implied meaning in communication (Wilkinson, 2024). During the conditional conversation, realizing that the guest acts as a representative of the collectivistic culture and thus may prefer an indirect approach, I was able to make the guest comfortable. Likewise, communication with the guest directly and in a clear manner made the Sept Agreement meet the expectations of efficiency and clarity. Hospitality teams understand these nuances in the UK where you have guests from high context cultures like China, low context cultures like Germany or the US. In this process, the term ‘emotional intelligence’ appeared several times throughout the module. By so doing, implementing some of the concepts such as active listening and empathy, I was able to prevent possible misunderstandings and designs guest solutions that could adequately address the needs of guests (Batterbee, 2024).
Finally, the contribution of training and professional development as a factor was observed. Multicultural management and communication skills, together with constant training opportunities in the fields of intercultural communication, and services differentiation enable hospitality professionals to succeed. When we consider tourism importance to the economy in the UK, one can easily see that investment in cultural competence training could have immediate impact on guests satisfaction and loyalty (Batterbee, 2024).
[bookmark: _Toc185138741]4. Conclusion
Different approaches were taken at the time and use of Gibbs’ cycle of reflection for this module together with the actual interaction helps to understand the intricacies of cross-cultured hospitality. Major learning areas include culture, communication, and emotional intelligence in managing a variety of guests. Understanding and valuing diversity contributes to trust and if applied to service delivery leads to outstanding guest satisfaction. It born me a new perspective towards guest service and will definitely impact my future practice in this area. Applying the recommendation of the principles and practices met in this module, I’d like to provide culturally conscious hospitality. The knowledge that will be obtained will help me to manage the bias of the guest and satisfy their needs in order to create loyalty. This newfound understanding will help me a lot when approaching the organisation of the guest service in the future. Applying everything that has been learned in this module as well as keeping the goal of practicing diverse and inclusive hospitality. The knowledge gained will help to meet preferences of guests from different backgrounds to ensure their satisfaction and patronage the UK hospitality sub-sector. Furthermore, the reflective process has encouraged me to focus more on the positive aspect of cultural diversity rather than mired them in negative aspect in a way that cultural diversity is full of opportunities.
[bookmark: _Toc185138742]5. Action Plan
· To further develop my cross-cultural competence, I plan to focus on several key areas:
· Continuous learning for cultural differences in the organizational culture can be studied through literature, training as well as direct interaction with other people from various cultures.
· Strengthen in the area of cultural communication competence the focus on the verbal and non-verbal subcomponents.
· Utilize skills such as empathy, active listening and flexibility in organizational and interpersonal communication.
As I execute this action plan, it will be my strive to establish a proper ground to create quality services towards multicultural clients together with the hospitality atmosphere for multiculturalism.
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Cultural diversity therefore relates to the worth
of the total number of foreign cultures, languages
as well as black belt systems in our visitors.

The adoption of culture promotes acceptance of
cultural differences to ensure that people are
trusting of one another as well as promoting
achievements of cultural sensitivity, which
eliminates misunderstanding.

Adherence to cultural tolerance assures guests are
treated as valued people hence improving their
satisfaction levels.
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Service
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INTRODUCTION

I appreciate how Christmas embraced old German pagan and heathen rituals together with the contemporary festive
periods like Christmas markets and other historical site museums.

In my case, pastries are the Lie of the year and Christmas Eve, in general. Of Christmas wafers from unleavened dough
reflecting its sacred sense of togetherness and fellowship I am particularly fond.

Our family dinner is with a prayer; simplified by taking one small bun and honey and legumes and sauerkraut  soup, and
makes us nearer.

I really value the performances of nativity and the concept of light from Bethlehem to signify peace and goodwill to
men, which the Eastern way of celebrating the festival symbolizes.
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        INTRODUCTION I appreciate how Christmas embraced old German pagan and heathen rituals together with the contemporary festive periods like Christmas markets and other historical site museums. In my case, pastries are the Lie of the year and Christmas Eve, in general. Of Christmas wafers from unleavened dough reflecting its sacred sense of togetherness and fellowship I am particularly fond. Our family dinner is with a prayer; simplified by taking one small bun and honey and legumes and sauerkraut soup, and makes us nearer. I really value the performances of nativity and the concept of light from Bethlehem to signify peace and goodwill to men, which the Eastern way of celebrating the festival symbolizes.
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CULTURAL OVERVIEW —TRADITIONS AND CUSTOMS

Key Traditions

Afternoon tea as an element of hospitality practice.

Presenting tea or biscuits as a courtesy gesture as a beginning to the actual conversation.
Seasonal Celebrations

Christmas parties that involved taking of food and use of cracker.

Bonfire Night as a public celebration.
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        CULTURAL OVERVIEW – TRADITIONS AND CUSTOMS Key Traditions Afternoon tea as an element of hospitality practice. Presenting tea or biscuits as a courtesy gesture as a beginning to the actual conversation. Seasonal Celebrations Christmas parties that involved taking of food and use of cracker. Bonfire Night as a public celebration.
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CULTURAL OVERVIEW — COMMUNICATION

STYLES

= Verbal Communication
= Better lobbying through politeness and indirectness of language.

= |t is possible to utilize conversation topics that are utterly casual, like talking about the weather in
order to create rapport.

= Non-Verbal Cues
= Respect for personal space.

= Avoid touching such as handshakes.
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        CULTURAL OVERVIEW – COMMUNICATION STYLES  Verbal Communication  Better lobbying through politeness and indirectness of language.  It is possible to utilize conversation topics that are utterly casual, like talking about the weather in order to create rapport.  Non - Verbal Cues  Respect for personal space.  Avoid touching such as handshakes.
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CULTURAL OVERVIEW - VALUES AND BELIEFS

®  Courtesy, reasonableness, and regard for people’s individual rights.

= Hospitality Values:

= Hosting is one way of showing the guests, organizers or hosts that they were thoughtful enough to have
details handled in the event.
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        CULTURAL OVERVIEW – VALUES AND BELIEFS  Courtesy, reasonableness, and regard for people’s individual rights.  Hospitality Values:  Hosting is one way of showing the guests, organizers or hosts that they were thoughtful enough to have details handled in the event.
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EXPECTATIONS AS A GUEST — HOSPITALITY NORMS

® Preferred Gestures:

= Showing people hospitality and making them take a cup of tea or something.
= Food Preferences:

® Fuel including popular sunday roast dinner or just tea and cakes.

® Room Preferences:

= A clean environment, private and little noise.
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        EXPECTATIONS AS A GUEST – HOSPITALITY NORMS  Preferred Gestures:  Showing people hospitality and making them take a cup of tea or something.  Food Preferences:  Fuel including popular sunday roast dinner or just tea and cakes.  Room Preferences:  A clean environment, private and little noise.
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EXPECTATIONS AS A GUEST - CULTURAL

SENSITIVITY

Respect for Preferences:

Whether the patient, child or elder, has any kind of knowledge of the diet or any kind
of allergies.

Formality and Politeness:

Business-like but there should be that down to earth feel and touch.
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        EXPECTATIONS AS A GUEST – CULTURAL SENSITIVITY  Respect for Preferences:  Whether the patient, child or elder, has any kind of knowledge of the diet or any kind of allergies.  Formality and Politeness:  Business - like but there should be that down to earth feel and touch.
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EXPECTATIONS AS A GUEST - SHARED

EXPERIENCES

®  Respect for Preferences

Whether the patient, child or elder, has any kind of knowledge of the diet or any kind of allergies.

Formality and Politeness:
m  Business-like but there should be that down to earth feel and touch.
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        EXPECTATIONS AS A GUEST – SHARED EXPERIENCES  Respect for Preferences  Whether the patient, child or elder, has any kind of knowledge of the diet or any kind of allergies.  Formality and Politeness:  Business - like but there should be that down to earth feel and touch.
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CONCLUSION

= British culture is polite, private and tends to pay attention to details when handling
any business.

® These are areas that guests demand to encounter sweeping, civilized welcomes,
interpersonal touches, and communal memories.
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        CONCLUSION  British culture is polite, private and tends to pay attention to details when handling any business.  These are areas that guests demand to encounter sweeping, civilized welcomes, interpersonal touches, and communal memories.
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QUESTION /ANSWERS

= Any Question?
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        QUESTION /ANSWERS  Any Question?
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