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According to the Australian Cancer Research Foundation, ’cancer is usually the result of a genetic mutation which causes cells to reproduce uncontrollably. In most cancers, these changed cells begin to gather and produce tumours ‘( ACRF, 2020).
The expression “childhood cancer” is used to identify cancer that emerges in children before the age of 18 years.
In Europe from 1990 to 2015 childhood cancer mortality has dropped by 2.8% per year to reach 2.6/100,000 in the latest available calendar years. (Bertuccio P. et al., 2020)

In 2017 Amazon started the collaboration with ACCO (American Childhood Cancer Organisation) and donated $1 million in September to raise awareness about childhood cancers and empower customers to join in the fight. Since then every year during the month of September, Amazon Goes Gold “because kids can’t fight cancer alone” (Amazon Staff, 2017).
Each year across the world, 300,000 children are diagnosed with cancer. The international symbol for childhood cancer is a golden ribbon. The worldwide initiative #AmazonGoesGold aims to raise awareness for numerous organisations to increase the survival rates and find a cure for childhood cancer (Day One Team 1, 2019). Amazonians came together to help make this issue an international health priority.
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According to  Ginsburg et al. (2020) in the AACP Report, “the process  of working collaboratively with and through groups of people affiliated by geographic proximity, special interest, or similar situations to address issues affecting the well-being of those people” is the most appropriate definition of Community Engagement.
The figure below briefly describes the standards of The Community Engagement, starting from the inclusion by deciding which stakeholders will participate in the project and ending with assessing the impact of the engagement.
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National Standards for Community Engagement (SCDC Online)


Community and stakeholder participation is essential throughout the planning and implementation process, and a communication strategy is needed to inform and engage the community. Involvement of people directly affected by planning proposals should begin in the initial planning stages.
The objective of Amazon Goes Gold initiative is to raise awareness and funds for charity partners to increase survival rates, improve therapies and find a cure for childhood cancers.
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For Amazon, the strategy to develop the project was effectively to involve the participation of both internal and external stakeholders. The aim is to ensure that the message reaches as many people as possible, involve small local communities close to its sites and also to raise people’s awareness globally.
For this project, the stakeholders’ participation was essential for project development. 
Freeman (1984), as is well known, defined the stakeholders of a company as “any group or individual who can influence the, or who is influenced by the achievement of the organisation’s objectives “.
 The stakeholders involved globally were charities and hospitals that work in areas such as advocacy for research funding, drug development, direct care provision, family support and clinic trials, Amazon customers and employees.

[bookmark: _Toc58960024]Engagement Events

[bookmark: _Toc58960025]Camp Amazon: Gold Edition STEM

One of the events included in this project is a public tour site hosting impressive Camp Amazon: Gold Edition STEM events for children receiving treatment at nearby hospitals. Camp Amazon allows children with cancer and their families to take part in coding workshops and hands-on STEM activities and experiencing a Fulfilment Centre tour and seeing robotics and technology in action. For example, last year on thirteen September took place the first event at Amazon Doncaster in partnership with Sheffield Hospital (Day One Team, 2019).
However, this year due to Covid 19 restrictions, this type of events were transformed in Virtual Stem Camps: Gold Edition. To create and develop these particular events, the company partnered with the UK Charity Starlight Children’s Foundation to train health playworkers in the delivery of Virtual STEM Camps. Every hospital that participated at the event received fun, interactive STEM robots for kids to learn about programming, robotics and computational thinking. This event aimed, due to Covid 19 restrictions, to ensure children in hospitals have the same learning opportunities as their classmates (Day One Team, 2020).
This year always through the Childhood Cancer Awareness Month, St. Jude Children’s Research Hospital received a donation of $500,000 from Amazon and also sponsored with $150,000 the St. Jude Walk/Run and provided STEAM learning equipment for supporting children and families during the back to school season (St. Jude, 2020).
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STEM Event
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Pyjama party is an event that lasts two days where company employees dress up in pyjamas during the working shift. Children with cancer spend most of their lives in hospital wards in pyjamas, and for this reason, even employees dress the same out of solidarity with children.
Mike Roth, Vice President of Global Customer Fulfilment, said: “Through pajamas we stand in solidarity to show we care and that they’re not alone.”
As a part of the event families with cancer, children go to visit the fulfilment centres to see how employees pick, pack and ship customer orders. And afterwards, they do the same by filling special boxes with toys and games destined for other children impacted by cancer(  Amazon Staff 2, 2017). This year due to Covid 19 restrictions, the children with their families were not able to visit the Fulfilment Centres for the party event. However
At the end of the two days, the Fulfilment Centre with the most employees dressed in pyjamas wins the competition. The prize consists of a sum to be donated to a charity partner of Amazon that deals with cancer research.
This year, due to Covid 19 restrictions, children and their families were unable to visit the logistics centres for the party. However, the employees still prepared for the party by decorating the work environment with the colour of gold, the symbol of childhood cancer. Then they took funny photos and videos to send to the children in nearby hospitals. This year the winning video belongs to the BXH4 logistics centre which won the sum of £ 40,000 to be donated to the European Society for Pediatric Oncology (EU Amazon Stories Staff, 2020).
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PJammin Party Event
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During the month of September, Amazon made deliveries in unique designed boxes featuring gold ribbons to raise awareness and empower customers to join the fight against childhood cancer (Amazon Staff 1, 2017).
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Amazon Goes Gold / ACCO
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To increase support from local audiences, Amazon involved stakeholders from local communities. The main stakeholders involved were the families affected by childhood cancer. To reach them, partnered with several charities and hospitals involved in childhood cancer research. Then created a friendly environment where people enjoyed interacting with each other and invited them to participate by creating entertainment through the project events.
To raise awareness and funds, locally and globally, the organisation used social media platforms such as social networking sites (Facebook, Instagram), micro-blogging sites (Twitter), Amazon and partners websites to engage people not just locally, but even globally.  
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Even if in this report, we could not describe every initiative related to this project, we can affirm that the initiative Amazon Goes Gold was effective and raised awareness and funds locally and globally. If we think who are the first customers of the company, the answer is simple. Employees are the first customer of the company, and by engaging them in this project was a smart move and allowed the project to have high visibility worldwide.
As written on the company’s blog, more than 100,000 children die every year from cancer and in many countries, childhood cancer is the primary cause of death by the disease through children (Day One Team, 2020).
The company plays an important role in the battle against childhood cancer through the use of its image, brand and initiative to raise awareness and funds among people globally.
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