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	Website Chosen
	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/



Evaluation
	Section 1 – Usability

	Question 1a

	Answer: The Highfield Town House Hotel website loads remarkably quickly and smoothly. Upon entering the URL, the homepage appears almost instantaneously, with all images and text rendering without any noticeable delay. This swift loading time contributes to a positive first impression and a seamless user experience, which is crucial for retaining the attention of potential customers who might otherwise navigate away from a slow-loading site. The efficiency of the site's loading speed suggests good optimization.

	Question 1b

	Answer: The website has a moderate number of sub-pages, which are well-organized and easy to navigate. The main navigation bar at the top of the page is clear and intuitive, with logical categories such as "Rooms," "Restaurant," "Weddings," and "Contact." This simple structure allows prospective customers to find the information they need with minimal clicks. The navigation is consistent across all pages, which enhances the user experience and makes browsing the site a straightforward process.

	Question 1c

	Answer: Yes, a customer can easily make a booking through the webpage. There is a prominent "Book a Room" button on the homepage and in the main navigation bar. Clicking this button opens a user-friendly booking interface where customers can select their check-in and check-out dates, the number of guests, and choose their desired room type. The process is streamlined and efficient, guiding the user through each step without any confusion.



	Question 1d

	Answer: While the website's usability is generally very good, one potential improvement could be the addition of a search bar. A search function would allow users to quickly find specific information, such as details about amenities or local attractions, without having to navigate through multiple pages. This would be particularly helpful for users who have a specific query in mind and want an immediate answer, further enhancing the overall user experience and efficiency of the site.

	Section 2 – Pleasure – Customer Experience

	Question 2a

	Answer: The webpage has a very pleasant and sophisticated appearance, with a clean and elegant design that reflects the hotel's branding. The use of high-quality images and a refined color palette creates a visually appealing experience. The website is fully responsive, and its appearance on a mobile phone is just as polished as it is on a computer. The layout adapts seamlessly to the smaller screen, ensuring that the user experience is consistent and enjoyable across all devices.

	Question 2b

	Answer: The website makes excellent use of high-resolution imagery to showcase the hotel's rooms, restaurant, and grounds. The images are professional and inviting, effectively conveying the quality and ambiance of the establishment. The color scheme is a tasteful combination of muted tones and rich accents, which creates a sense of luxury and sophistication. While the site does not currently feature video content, the strength of its imagery is more than sufficient to create a compelling visual narrative.

	Question 2c

	Answer: The website does not have an online chat tool. While this is not a major drawback, the inclusion of a chat feature could enhance the customer experience by providing an instant channel for inquiries. A chat tool would allow potential guests to get quick answers to their questions about bookings, amenities, or special requests, which could be a deciding factor in their choice of accommodation. It would add a layer of convenience and personal interaction.

	Question 2d

	Answer: The social media links, which are for Instagram and Facebook, are discreetly placed in the footer of the website. While they are functional, their placement means they are not immediately visible to visitors. To improve their effectiveness, the social media icons could be more prominently displayed, perhaps in the header or as part of a dedicated social media feed on the homepage. This would encourage more engagement and allow the hotel to better leverage its social media presence.

	Section 3 – Perceived Value

	Question 3a

	Answer: The services offered by the Highfield Town House Hotel are made very clear to customers through well-defined sections on the website. The main navigation bar has distinct categories for "Rooms," "Restaurant," and "Weddings," each leading to a dedicated page with detailed information. The descriptions are comprehensive and accompanied by high-quality images, which helps to clearly communicate the range and quality of the services available to potential guests.

	Question 3b

	Answer: The website does not feature a dedicated section for customer reviews. While this is a missed opportunity to build trust and social proof, the hotel's strong reputation is likely communicated through third-party review sites. Integrating a feed of recent, positive reviews from platforms like TripAdvisor or Google could significantly enhance the perceived value and credibility of the hotel, as up-to-date testimonials are a powerful marketing tool.

	Question 3c

	Answer: The service is presented as high quality through the website's professional design, elegant imagery, and sophisticated language. The detailed descriptions of the rooms and restaurant, along with the emphasis on the hotel's beautiful surroundings, create a perception of luxury and excellence. I would use the service and recommend it to others because the website effectively conveys a sense of a premium, boutique experience, which is very appealing for a special occasion or a relaxing getaway.

	Question 3d

	Answer: Prices are not immediately displayed on the main pages of the website. Instead, customers must go through the booking process to see the rates for specific dates. This is a common practice in the hospitality industry, as prices can vary depending on the season, day of the week, and availability. By not displaying a fixed price, the hotel maintains flexibility in its pricing strategy and encourages potential customers to engage with the booking system to get an accurate quote.

	Section 4 – Searchability

	Question 4a

	Answer: 
1. Boutique hotel Edgbaston 
2. Luxury hotel Birmingham 
3. Highfield Town House

	Question 4b

	Answer: Yes, when searching for "Boutique hotel Edgbaston" and "Highfield Town House," the company's website appears within the top ten results on Google. When searching for "Luxury hotel Birmingham," it also appears on the first page, though not always in the top few results due to the broader competition. This indicates that the website has good search engine optimization (SEO) for its key terms, making it easily discoverable by potential customers.

	Section 5 – Reflection and conclusion

	Question 5a

	Answer: Yes, websites are still highly relevant in modern UK business. A website serves as a digital storefront and a central hub for a company's online presence. It provides a platform for businesses to showcase their products or services, build their brand identity, and engage with customers in a way that is not possible on social media alone. A professional website instills a sense of trust and credibility, and it is an essential tool for e-commerce, lead generation, and providing detailed information to customers. In a competitive market, a well-designed website can be a key differentiator and a vital asset for growth and success.

	Question 5b

	Answer: My one recommendation for improving the Highfield Town House Hotel's website would be to integrate a customer reviews and testimonials section. I have suggested this improvement because social proof is an incredibly powerful tool for building trust and credibility with potential customers. By showcasing positive feedback from previous guests, the hotel can provide authentic, third-party validation of its quality and service. This would help to alleviate any hesitation a potential customer might have and could significantly increase the conversion rate of website visitors into paying guests. An up-to-date reviews section would be a valuable addition to an already excellent website.
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