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What is the definition of Artificial intelligence (AI)? Artificial intelligence is the simulation of human intelligence processes by machines, especially computer systems (BBC, 2019). AI is becoming a huge part of our lives, as time goes on it gets bigger and more complex. Artificial intelligence can be used for man different tasks. Electronic devices like phones or account such as social media use AI to gather information on what people like. An example of this is the streaming service Netflix which use technology to understand what the public like to watch and recommend other shows based on what they learn.

Artificial intelligence Marketing (AI Marketing) is a way of leveraging customer data and AI concepts like machine learning to predict customers next move and improve the customers journey (Tjepkema, 2019).  Marketing is the route I would like to follow after finishing my studies and with artificial intelligence marketing can take data and targeting to another stage. Audience analytics can surpass and go past the typical demographics level, to understand each person on an individual basis. Now marketers can use AI to both identify potential clients or buyers and deliver the ideal contact that they find the most relevant towards them.

There are a lot of advantages to using AI in business. One of the biggest benefits that AI gives a business is that machines don’t require frequent breaks and refreshments unlike human beings. It can be designed to work long hours and can perform different tasks without getting bored or distracted or tired (Marr, 2019). Artificial intelligence is all around us, a lot of modern businesses use it. Back in the1980s the amount of people required to work in an automobile assembling company was around 4 per car but now in 2019 it only takes 1 human for the whole floor; Machines do everything from assembling the parts to painting the car. Once a machine has been programmed it will continue to do what it has been told over and over until it is told to stop. Another advantage to using artificial intelligence is that it is cost effective, once the machine is bought, they don’t need pay or holiday. Artificial intelligence and machine learning are transforming many industries around the world. A Few examples of this is autonomous cars set to transform the world, technologies such robotic process automation know as (RPA) are improving the quality of business that are very repetitive due to the execution speed and is always precise (ava, 2019).

Another advantage to using AI in business is that is there are a lot less disruptions or errors that can occur. A well-known company that uses AI very strategically is Amazon. Amazon is one of the biggest companies in the world and have done so by walking along side with AI. Using just 1 of these many products, as an example the amazon echo came out November 2014 (Amazon, 2019)More than 100 million amazon echo devices have been sold. The amazon echo is a Wi-Fi-connected smart speaker. It’s a device that can play music, set alarms and timers, make calls, answer questions, and control connected home. Having this piece of technology changes how we as humans operate, the artificial intelligence made people’s lives easier because all they needed to do was tell it what they wanted it to do.

Many businesses take up artificial intelligence technology to reduce operational cost, increase efficiency, grow profits and try and improve the customers experience. To get the full benefits of using AI businesses can put full range of different smart technologies including machine learning. There are many impacts AI have on business such being more time efficient and saving money by automating optimising routine processes tasks, it increases productivity because machines don’t get distracted. Another impact AI have on businesses is that AI make faster business decisions based on outputs from cognitive technologies, they avoid mistakes and “human error” they can use insight by seeing the bigger picture to predict customer preferences and offer them better and more personalised experience, using AI can increase revenue by identifying maximising sales opportunities (nibusinessinfo, 2017).
Businesses often achieve the greatest performance improvements when humans and machines work alongside, to make the most of the new technology, we need to look at AI as a means of augmenting rather than replacing humans. The biggest advantage to using AI is the potential to change the way the business operates for the better.

There are a lot of advantages to using artificial intelligence but there is also a lot of disadvantages. One of the disadvantages being the creation of artificial intelligence requires huge cost as they are very complex machines with their repair and maintenance require costs, with the way technology is going business might have the need to always upgrade their systems to the must current one. One of the biggest disadvantages is that an ethical argument which is can AI replace human’s intelligence or if they should replace human’s intelligence. Machines do have any emotions and moral values; they perform what they have been programmed to do and cannot make judgment of right or wrong. They cannot even take decisions if their systems encounter a situation unfamiliar to them. They will either perform incorrectly or breakdown in that situation. Unlike humans, AI cannot be improved with experience, overtime it can lead to wear and tear. Machines are unable to alter their responses to the ever-changing environment we are in.
Artificial intelligence is no match for the thinking power of the human brain or even the originality of a creative mind. Humans are highly and emotional intellectuals. We can feel see and think, our thoughts are guided by our complex mind which completely lacks in machines, the inherent intuitive of the human brain cannot be duplicated (Krishan Reddy, 2018).
Replacing humans with machines can led to large scale unemployment. This has already started with some professions. Humans can unnecessarily be highly dependent on the machines if the use of artificial intelligence becomes rampant. They will lose their creative power and will become lazy. As well if humans don’t allow the machines to help them it can create havoc in the workplace. Although AI can practically remove human error, it can still exist in the code, along with bias and prejudice.
Having to want to work with the marketing side of business I can see why having artificial intelligence on the workplace instead of humans might not be a good option. An example of this is a advertising marketing group artificial intelligence cannot predict what advert humans will enjoy they can give facts and numbers of previous adverts but they can’t predict the human emotion. 
AI is a software; this means they are vulnerable to attack just like any other computer program. In this day and age almost, everyone has software’s that use AI especially big cooperation’s, this leaves them with the potential to get attacked by cyber criminals. Cybercrimes come up with different ways to attack AI systems just to gain access sensitive data. The more AI systems become more powerful and widespread the more business depend on them, which means if a disruption occurs this can lead to a complete shutdown for any business (businessfirstonline, 2019).

Back in the 1890s was when the first car was made and the process of assembling them have drastically changed since then. Back in the 1890s it would have taken a group of people to just work on one automobile but now there might only be 1 human there to supervise and make sure the AI is working correctly.
Tesla a well-known company in their use of AI have now created a self-driving car, this would not have been possible if artificial intelligence wasn’t involved. The CEO of Tesla Elon Musk said “AI will make jobs pointless” this is due to the fact even jobs people don’t expect AI doing are being done. Jobs such as factory workers, cashiers in retail stores and many more are replacing humans with artificial intelligence. 
In conclusion the more we develop stronger and faster artificial intelligence the less jobs humans will have; however it will also make gives us a lot of more opportunities in how we can advance. I feel like it’s a good thing that artificial intelligence is getting because I feel in the line of wok I would like to get into (marketing) AI cannot predict human intelligence but instead help us market more effectively. 
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