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1. Business scenario and purpose
Happy Paws Dog Grooming is a small business that provides various services including full grooming, washing and drying, nail trimming and puppy grooming. The business owner, Ms. Carter, has asked for a simple summary of bookings for each of the services used. This digital artefact is meant to illustrate the bookings in a clear and precise manner to help the owner understand customer demand. The information used in this presentation is collected for four weeks and provides the owner with a snapshot of bookings received. The aim of the presentation is to turn informal notes on bookings into an organized piece of writing which Ms. Carter can use for the purpose of making regular business decisions.

2. Choice of digital tool: Microsoft Word

I opted for Microsoft Word because the assignment is oriented for a short and easy-to-read report and not meant for advanced calculations or presentations. Word provides features that help format the text using headings, a table and a brief summary. It is also equipped with several editing and spell-check tools as well as the ability to keep text formatted consistently. The finished report can be saved, printed and sent electronically to Ms Carter. Although working with Excel is necessary for working with bigger sets of data, Word has been chosen for the purpose of writing a summary report based on relatively small data collected for a month. The use of Word is also justified as Ms. Carter is able to save or print the report without using any special skills. A properly marked table proves to be helpful in terms of comparing data while short paragraphs containing a plain explanation help understand the figures at ease.








3. Monthly booking data
I created a table with the information collected over the month and added weekly amounts to arrive at the total data for each of the services. In the table, both the original weekly data and the accumulated monthly sums are shown, which allows readers to see how each specific figure was reached. Keeping the same order for the data presentation for every week also prevents the possibility of mixing different service categories.

	Service
	Week 1
	Week 2
	Week 3
	Week 4
	Monthly total

	Full Groom
	14
	12
	16
	15
	57

	Wash and Dry
	8
	10
	9
	11
	38

	Nail Trim
	6
	5
	8
	7
	26

	Puppy Groom
	4
	3
	5
	4
	16

	All services
	32
	30
	38
	37
	137



4. Findings and interpretation

Regarding groomers, the Full Groom service was the most popular among customers, recording a total of 57 appointments. The service made up about 41.6% of the overall number of bookings in the month. Second to be recorded on the list is the Wash and Dry Service with 38 bookings held, followed by the Nail Trim service with 26 bookings. Finally, the least popular service was Puppy Groom, which gathered 16 appointments and made up approximately 11.7% of the total number of appointments held. The Full groom and Wash and Dry services alone accounted for a total of 95 appointments held in the month, which is nearly 69.3% of the overall number of service appointments.
Week three was the busiest one out of all weeks, recording a total of 38 bookings, whereas week two was the least busy one with 30 appointments. These figures indicate the importance of the Full Groom service for customers. However, the booking statistics alone cannot help determine the reasons for customers’ preferences or identify the most profitable service provided to the clients.
For example, 16 Full Groom appointments held during week three represent the maximum number of bookings for the service during one week. Ms. Carter might consider conducting deeper comparison of the tendencies observed for the

5. How I created and checked the artefact

To begin with, I looked through Ms. Carter's booking data and found out the four types of service. Then, I filled in the information in a Word table, trying to stick to the original wording of the service types whenever possible. After that, I determined the total for each service; I then compared it to the weekly figures. Finally, I added headings and applied structuring conventions to make my work readable. Upon finalization, I would apply Word's grammar tools and check if everything was properly connected. In carrying out the accuracy check, I summed the services during the four weeks and then compared it to the weekly total.Happy Paws Dog Grooming • DS2 Draft



6. Conclusion and usefulness to the businessHappy Paws Dog Grooming • DS2 Draft

In order to fulfil a requirement by Ms. Carter, the digital artefact shows the bookings for all services, pointing clearly to Full Groom as the most popular of all and Puppy Groom as the least popular one. The summary might be useful for the owner when organizing staff’s time, thinking of ways of promoting least-booked services, and comparing with upcoming months. However, one should bear in mind that changes done in the business should be based not only on number of bookings, but also on expenses and money made, and customers’ opinions. A possible next step would be that the business starts measuring the same things every month in order to compare it over time. It might also start keeping statistics on the service length and the income made, which might help understand the amount of work done and the income received, as the number of bookings does not indicate how much money was made on every service.











































