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a study to evaluate and determine core improvements for food delivery service in bristol
[Creativity and Value Creation]
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Executive Summary

The aim of this induction research is clear and ambiguous to understand the impact of the issues within delivery companies that customers ordering regularly a food  product online complain about their services. Applying a proposal rational technique of scanning the media in booth on line and traditional print version and a creative thinking technique of brainstorming to define the problem, and ask and record the suggestions even though wild, therefore review and analyse the suggestions.
A positivist research philosophy has been choose that assumes there is a truth given by observing the phenomenon, collecting data following primary and secondary methods to collect data and interpret the objectives.

Therefore a quantitative data has been collected to clarify the results by secondary data, that saved time and money allowing integrity of the information with huge variety of  high-quality data.
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Introduction

Creativity is a mindset and identity that we hold about ourselves as a motivation (Kris, 1992), the statement refers to the concept of distinct cognitive capacity (Ward, Smith and Fink, 1999) and the process of experimentation leads to the emergence of new ideas (Jones, Svejenova, Pedersen, & Townley, 2016).
An idea is a creation, evaluated based on its novelty and usefulness (Amabile & Pratt, 2016), however, by Nakamura & Csikszentmihalyi, 2001, creativity can be expressed through acts, but it may be overlooked by the field, necessitating additional skills to translate it into acceptable form.
On the other hand, studies shows different views and perspectives about creativity as Kampylis and Valtanen (2010) assert that creativity is a fundamental skill that can be explained from various perspectives, however, creativity involves the interaction of past experiences, knowledge, and imagination (Vygotsky, 2004), which are necessary for creating new images for the future (Li et al., 2007), as new experiences interact with existing knowledge and experiences (Vygotsky, 2004).
Drawing from those elements, creativity is an action that arises from a disequilibrium in the environment, challenging societal norms and resulting in the creation of new physical, mental, or emotional objects. Based on this process the creation was a result of many combinatory associations in the mind of the creator(s) and once the product of these associations interacts with reality as a material form, it has the potential to alter reality itself  (Vygotsky,  2004). To combine two concepts there are other remarkable theories that Nakamura and Csikszentmihalyi (2001) disagreed and regarding to the intrapsychic process of creativity by (Collins, 1998; Gardner, 1993).

Mixed methods methodology
Qualitative research is especially valuable in this setting since it is accessible; for example, participants must understand complex information before they can make an informed view; Duncan mentions changes to pension funding. A similar point applies to policymakers themselves. Qualitative case studies can bring policy concerns to life with an immediacy that quantitative data may lack. Over-reliance on qualitative research in policy should be a source of concern, even among those who support it. Critics of "government by focus group" developed shortly after the administration adopted evidence-based policies.
The policy community's acceptance of qualitative methods, particularly when used in mixed methods, can potentially lead to significant issues. Applied research methods may become distorted due to accepted epistemological warrants, interpretative limits, and procedural requirements, and the adoption of inflexible quality standards may exacerbate these distorting pressures.

In most researches, interviews and focus groups typically are the two main qualitative data collection methods (Creswell & Creswell, 2018). Generally, event research falls into two categories: leisure and business. whatever the purpose of an event, the goal is to foster a temporary community and provide attendees with a meaningful experience (Fenich, 2019).
"Data" means a piece of information. Information that can be gathered through several methods, including studies, experiments, observations, census, and surveys. Investigators may also obtain information independently (Kothary, 2018). Data can be of two types such as primary data including the data that are collected for the purpose and are original and fresh, and secondary data that has been collected a prior and statistical undergoing has been take.
Various types of primary data exists and for this report the option is a questionnaire determinate using a pool. A questionnaire is a structured set of questions distributed to a group of respondents, primarily used for gathering information from distant, in-person sources. It should provide a brief explanation of the study topic and adhere to ethical and moral guidelines (Kumar, 2014).
Sometimes the secondary data as an information that can be find in database storage, helps to have no needs to find the data as all are well organised and easy accessible.
Food Delivery Service

Draws upon Priyadharshini et al (2024), the online food delivery industry has grown significantly, with more consumers using apps and websites to order meals from local restaurants, necessitating understanding of consumer satisfaction.
According to Nielsen, mobile food delivery is a growing business due to its logistical convenience and the dining-alone trend. 66% of people order food to go, and 58% see take-out as a time saver. Delivery services expand customer options and increase interactions between consumers, developers, and digital platforms. Diners can now order from a growing array of culinary choices from their homes.
Online food delivery services connect customers with catering producers, facilitate business transactions, and identify restaurants offering delivery services. As online delivery services take over traditional walk-in services, they are reshaping the food supply chain by requiring restaurants to offer delivery services, ultimately replacing traditional walk-in services.
What affects customer service is poor company behavior, which does not regard drivers as employees, resulting in poor service from the drivers.

Deliveroo claims to be a platform for couriers, restaurants, and customers, facilitating trade and dictating wages. However, the platform denies workers' rights, highlighting the absurdity of the gig economy, which relies on denial of basic workers' rights, rather than the benefits of app-based technology.
Deliveroo, a new technology, has faced criticism for mis-categorizing workers as sole traders and ignoring their rights. Issues include varying pay, over-hiring, unpaid time waiting for orders, bicycle maintenance costs, lack of transparency, and unfair dismissals. Deliveroo's app has been a source of misinformation, and the company's focus on a "quirky" approach has swayed the media and public.

However, Uber drivers are challenging their categorization as "sole traders" in courts, but have not yet achieved recognition as a workers. Winning these battles would grant workers basic rights like minimum wage, holiday pay, pensions, and trade union representation, reducing the gig economy's focus on job competition.

Study case about delivery service
The pool designed by the author and posted on social media to collect the data and timed for a certain period of time to enable and conduct the research is a main advantage (Malhotra et al., 2012). The response on this pool may be lower than compared to similar mode (Sauders et al., 2012).

According to Sauders (2012) certain issues, ethically results by the primary data from the internet and to ensure that has been conducted in a right way, details about how to contact the person would be given.

A non-probability sample strategy incur in this data collection, that the people decide as a volunteer to take part on it (Sauders et al., 2019) . However, can lead to a negativity on their representativeness. Based on Tennent’s (2013), their advise to achieve a comprehensive sample size is must consider a percentage of 95% for the working method.
Considering a deduction research that involves more specific a test and a strategically approach built for its testing, on the other hand, an induction research has been choose to analysing the data already collected. 
Following the methods previous mentioned we have collected data from a local business based in Bristol that evaluate the research about these services. At the first instance, a pre questionnaire has been submitted on social media to collect the data as shows below.
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A second study, administered just a few weeks following the first, revealed that customers are increasingly changing their behavior and preferring to buy in person to ensure the quality, freshness, and correctness of their orders.
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Conclusion

The standard definition of creative work, as proposed by Stein in 1953, defines it as a novel work that is accepted as tenable, useful, or satisfying by a group at some point in time. Corazza, 2016 evaluate that this definition remains useful in understanding creation, as emphasized by Runco and Jagger's work (2012).

The use of mixed methods in applied research indicates both positive and negative aspects in the current trends. The text requires applied researchers to navigate a complex research environment where method choice is only one factor in delivering effective research. In despite of the method for this study was a qualitative with primary and secondary methods.
Recommendations

Delivery speed, food quality, app/website usability, order accuracy, and customer service were identified as major elements affecting overall satisfaction. Although most evaluations were positive, a significant number of customers reported issues and frustrations.To improve the consumer experience, internet meal delivery companies should implement the following strategies:

Establish strict quality standards for restaurant partners to maintain food quality. Streamline the app and website user experience for easier ordering. Implement robust quality control measures to ensure order accuracy. Invest in trained customer support teams and proactive communication.
By addressing these areas of improvement, online food delivery platforms can continue to grow and better meet the evolving needs and expectations of consumers.
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