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Hailey Bieber: The model, media influencer, and entrepreneur has seen massive success in entrepreneurship. Although they're famous for modelling and fashion, Bieber's business pursuits demonstrate how excited public figures can be with brand activations (Smith, 2022). In this paper, I analyze her experience as an entrepreneur, the things she achieved, what drives her and the things that have made her a successful individual. This research will specifically examine her work to launch the skincare business Rhode, her business style, and the characteristics of an entrepreneur she exemplifies.
[bookmark: _Toc2122797120]Hailey Bieber’s Entrepreneurial Journey
Hailey Bieber is an admirable example of an individual who successfully leveraged their personal brand and influence into an entrepreneurial venture — a natural transition from model and influencer to businesswoman (Moore, 2021). Hailey Bieber is a model and started in the industry working for major brands like YSL, Chanel, and Tommy Hilfiger (Gomez, 2021). However, once she decided to step into the business world, she hit the ground running.
Rhode was launched in 2022 by the founder with a mission to provide clear, easy and effective skin care that supports healthy skin accessibly and maintain some level of quality. The brand quickly gained recognition, due to its focus on clean beauty, a rapidly growing industry that prioritises natural ingredients and environmentally friendly manufacturing processes (Choi, 2021).
Rhode’s success wasn’t by accident, as the pop star plastered the brand on social media to her millions of followers. Because she understood that there's power in branding, she used her star power in the fashion and beauty world to generate sales and attention for her brand (Hall, 2022). Through her platform, Hailey was able to create a brand that caters to her desired audience, focusing on the needs of one demographic and in particular, young women growing up in search of quick effective skincare (Johnson, 2022).
[bookmark: _Toc1171753106]Accomplishments and Influence
Additionally, her success as an entrepreneur has been through her ability to connect with consumers, make strategic decisions, and have a vision (Keller, 2022). Without a doubt, one of her greatest business achievements, however, is the creation of Rhode. The company's expertise in clean beauty and carveout in a crowded market has made them lauded (Gomez 2021).
Rhode has rapidly gained a dedicated fan base, with lots of consumers praising the brand for its transparency and focus on skin-care essentials rather than trends (Smith, 2022). This commitment to authenticity has been a key driver of the brand’s phenomenal runaway success. In addition, her reputation as a known player in the cosmetics industry allowed Bieber to add credibility to the brand, which is an important aspect for any business who is trying to create an identity for themselves in a competitive market (Brown, 2022).
Rhodes' success demonstrates her ability to shape industry trends, as well as her entrepreneurial capabilities (Martinez, 2021). Hailey has reinvented the beauty market as a businessman; how by encouraging sustainable and clean products and ensuring that consumers demand solutions that are effective and environmentally friendly (Choi, 2021). Through her participation in the clean beauty movement, Bieber has become an integral part of the broader conversation regarding sustainability in the beauty industry (Johnson, 2022).
[bookmark: _Toc392952927]Why Hailey Bieber Is Trying to Make Business Work
Hailey Bieber's goals as a businessperson are rooted in her desire to share her own skincare experience with others and make an impact in the beauty sector. When she founded Rhode, one of her strongest motivators was her ambition to create a skin-care brand that embodied her own needs (Brown, 2022). To control her acne, Bieber has been open about the importance of self-care (Gomez, 2021). And thanks to her frank approach, Hailey has cultivated a strong connection with her followers, who see her as a relatable figure.
Bieber has emphasized in interviews that her goal in launching a brand was to promote self-confidence and a good relationship with skin care beyond simply selling products (Keller, 2022). Emphasizing authenticity resonates with younger generations, resulting in people being more inclined to support companies that share their beliefs (Hall, 2023). Additionally, due to her own experience in the fashion and beauty industries, Bieber has the insight necessary to build a scalable enterprise that meets the needs of modern consumers (Smith, 2022).
Her modelling experience and her work in the fashion industry also inspired Bieber's entrepreneurial route. Her previous work with high-end fashion and beauty companies gave her an awareness of the significance of branding and effective product marketing (Martinez, 2021). This insight, which proved indispensable to her when launching Rhode (Moore, 2021), Chriselle was able to position the brand in a way that resonated with a specific target market.
[bookmark: _Toc909029789]Traits of an Entrepreneur
According to Smith (2022), Hailey Bieber has exhibited several key characteristics that have contributed to her business savvy as a successful entrepreneur. Those traits are adaptability, leadership, fortitude, and creativity. She has stood out among other celebrity entrepreneurs with her ability to innovate in the beauty industry by creating a minimalist and clean skincare brand (Choi, 2021).
Vision and Innovation: One of Bieber's key entrepreneurial traits is her vision and innovation (Johnson, 2022). By emphasising clean beauty and minimalism, she has positioned Rhode as a brand that breaks the barrier between straightforward and effective skincare products (Martinez, 2021). We already know, from her subreddit posts, that Bieber is knowledgeable about the beauty industry, and she has had her own skin experiences paving the way for her brand's vision (Gomez, 2021).
Resilience — Hailey Bieber has proved time and again in her career so far that she has the level of resilience necessary for entrepreneurship as in most other industries, the beauty industry can be extremely challenging and competitive (Smith, 2022). However, Bieber proved to be strong in the face of difficulties, such as critique and saturated marketplace (Keller, 2022) — she was not selling out on her principles, and she was making new hits for her brand.
Leadership and Collaboration: Just one of many successful businessmen and women demonstrating great leadership skills — Hailey to help manage the different sides of Rhode, she has put together an expertise group (Brown, 2022). Not only do her leadership abilities comprise inspiring and managing her team, but she also partners with experts in her field, such as dermatologists and cosmetic chemists (Moore, 2021), to ensure that her products are of the highest quality.
Flexibility: As the beauty industry is constantly evolving successful entrepreneurs must be able to respond with changing consumer preferences and market dynamics (Martinez, 2021). Through all of it, Rhode has stayed at the forefront of the clean beauty revolution, a feat made possible by Hailey Bieber’s productivity without an affect, redirecting and pivoting her way through business plans (Choi, 2021). Her success has been primarily due to her aversion to consumer preference and product trends (Keller, 2022).
[bookmark: _Toc47751201]In conclusion
Hailey Bieber's business career is a testament to the ability to leverage personal branding, industry knowledge, and creativity to build a successful business (Brown, 2022). With this launch, she proved she knows what consumers want and where business is heading--clean beauty is increasingly popular (Hall, 2022). Her achievements, motivating forces, and entrepreneurial traits, including determination, adaptability, and perseverance (Gomez, 2021), have shaped her career as an entrepreneur.
Bieber's notebooks are not the only place where the artist's musical journey is recorded; his experience can prove invaluable to students of business—as found in drawing a balance between personal tenets and commercial strategies (Smith, 2022). It will be interesting to see Hailey's experience in the corporate world evolve and her impact on the beauty industry as her brand Rhode continues to grow (Moore, 2021). By sticking to hair products and resigned to the needs of her ever-growing audience as she is becoming a successful businesswoman, Hailey Bieber has proven that she is changing the landscape of the beauty industry (Keller, 2022).
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