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1.Introduction 




Marketing is the philosophy of economic activity," according to A. Shaw



    The definition of Marketing stems from the root of the word "Market" and both the market aims to meet the needs of the general public, and marketing focuses on the relationship between consumer and market.
 "Marketing is a social process by which individuals and groups receive what they need and want, by creating and exchanging goods or values ​​with others." F. Kotler 2000.
 This definition of marketing stems from the needs, desires and demand of the relevant market and consumer.
 Need is a state of conscious lack of some basic satisfaction.
 Desire is a need for a specific satisfaction of these needs.
 Demand is a desire for certain products, supported by an opportunity and intent to buy them.
 The industry that has developed rapidly over the years is tourism, making it profitable for the economies of a number of countries. Tourism is beginning to need a management science that as a whole business provides the necessary information about the changing environment and consumer preferences to travel and rest.
Just as marketing science emerges marketing, it optimises the relationship "demand-supply" and the manifestation in the market.To bring the necessary services needed by the tourists, the specialists need constant up-to-date information about the needs, desires and preferences of potential customers
.
”Marketing is research and management of exchange relations.  Marketing is the business process of creating relationships and customer satisfaction.  With its focus on the customer, marketing is one of the key components of business management”. Hunt, Shelby D. (July 1976)

Here I would like to present one of the world's leading hotel chains Radisson Hotel, which provide a modern range of services designed specifically to meet the challenge of modern travel, including complete customer satisfaction.
In the following lines I will introduce you to the use of the MIS for marketing, information gathering and communication in the hotel industry.

2.MIS for marketing

The MIS is used to satisfy the needs of professionals and departments in solving marketing problems. It is a combination of permanently working methods and resources for collecting, analyzing, evaluating and disseminating relevant information to use and make effective marketing decisions
“The concept of careful search to
generate a flow of ideas and information which will
help executives make better decisions."(Joseph. W.Newman,1962) 
.
A successful method of collecting information is the marketing mix, it is based on data from four components, so-called 4p / place, price, product, promotion /.
In its marketing strategy, Radisson Hotel effectively uses these four components in favor of its customers to meet their desires and needs.
- Product - As one of the leading Hotels Hotels, Radisson Hotel offers its customers various types of service, although it is aimed at high profile clients, and it can also satisfy the needs of an insider.  For example: Radisson line is targeted at younger customers, Park Inn is a group targeting middle-class users.
-Radisson Hotel's pricing strategy is based on pricing, as they are aware of serving different types of guests (business travelers, honeymooners, tourist, etc).
-place-The only thing I can say here is that it defines the strategic location of each of its brands that strive to be near airports, luxury urban areas or shopping centers.

- Promotions - Radisson Hotel promotes its services using a combination of marketing strategies. The "Yes, I Can" program is aimed at customer satisfaction, through which employees educate how they can serve their clients in the best possible way. Radisson believes  if customers are happy and happy, they will distribute and promote their brand.

3.MIS in communication


  ”A communication process is defined as information that is shared with the intent that the receiver understands the message that the business intended to send.”
Communication process. (n.d.). Business Dictionary. )
Marketing communication is a science that examines the system of general guidelines and criteria for the relationships between an organization on the one hand and their clients on the other to achieve marketing goals.
The marketing communication system is a tool of the manufacturer in its relationship with the user. To achieve market objectives, each company has a marketing communication strategy. Marketing communication involves several different activities - sales, public relations, advertising, promotions and customer service. Every sub-activity of marketing communication deals with communication with users.

The marketing communications / communications mix / includes the following 4P components (product, price, location, promotion) that define and analyze the seller's point of view and 4C which in turn refer to the customer's opinion and attitude. In this case, the product is the main thing what we want to sell, it can be material / food, clothing, equipment, etc., and intangible / service, followed by the price the consumer would buy for a product or service, the place from which he / , a website directly from the manufacturers l, an important role in this marketing mix also plays, which can be expressed in the form of printed publications, brochures, leaflets, special offers for sale.


4..MIS for information gathering
 
According to McDonald, Malcolm (2007)” Collecting information is collecting and analyzing data that is related to the marketing of products and services. The marketing mix influences customer behavior and this is the goal of marketing research.”
It is crucial for your market to collect information. This ongoing market research allows you to discover how your company actually exceeds or does not meet customer expectations.
All companies collect marketing information all the time. For example, when making a sale, this is also a collection of information. Wanted to deliver clips is also a collection of information. Data collection should be not only qualitative but also quantitatively.
The marketing mix is ​​generally an integrated mix that includes personal sales, direct response marketing, sales promotion, media advertising, and public relations. These tools are related to strategic communication with the potential consumer.
The objectives of collecting this information are quantitative and qualitative.
Quantitative marketing studies refer to a limited amount of time and contain a certain amount of information, qualitative studies reflect the expectations, motives and attitudes of potential users by analyzing the reaction and how to influence them.
In this way an analysis of the position of the given organization, its competitiveness and validation in the specific market is carried out.


5.Conclusion

Marketing has a rich and effective toolbox, the elements of which should be selected and adapted to the specific situation, they also need to be harmonious and well coordinated as a whole. Each part of this marketing mix is ​​important and the others would not function effectively.
An important element in marketing is the marketing information system, information is vital at all stages, from the origin of the idea to its after-sales service.
The marketing information system is constantly working to help managers solve the problems they are experiencing, helping them communicate with potential customers, and developing a strategy to improve service delivery.
Over the years, the Radisson Hotel marketing team has been successfully working on losing the satisfaction of its guests. They create the "yes, I can" program, the goal of which is satisfied and happy customers "if you are not satisfied during your stay, guaranteed you will not pay" this way they include their guests as part of the company's marketing research.
Radisson Hotel continues to grow and focuses on adding key hotels to major cities, holiday destinations, and other important locations. It is expanding as a full-service hotel brand offering a variety of features that are responsive to the challenges of a modern journey.
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