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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
 The cooking Academy website generally loads efficiently, providing quick access to course information on desktop and mobile. It uses standard web design practices, allowing users to browse and read details about classes without significant delays.
-Load performance: the site is structured to deliver content quickly, which is essential for user experience.
-Accessibility: information regarding different culinary classes is easily accessible from the main pages.
-Ease of use: Navigation is straightforward, designed to assist users understanding. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
[image: ]
Yes The cooking Academy website contains a significant number of sub-pages designed to shower case a wide variety of courses, recipes, and corporate services. A prospective customer navigates these using a structured top navigation menu, categorized product pages, and specific service sections.
-Structure and Sub-Page
The site acts a comprehensive resource for both individuals and corporate clients, containing many pages structured around.
-Cooking classes: Detailed sub-pages for specific classes such as beginner’s, Asian, Italian, Malaysian and one-to-one.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
Yes, customers can make bookings directly through the cooking academy website:
The site allows users to book various classes, including Indian cooking, Thai master classes, and nutritional workshops. While also providing information on corporate team-building events.
Key booking information:
-Process: select a class, check availability, and secure a spot directly online.
-Types of classes: Beginner, advanced, nutritional, and specialized cuisines are available.
-Alternative Options: in addition to public classes, they offer private events for people.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
To improve The cooking Academy website, focus on optimizing mobile performance for fast loading under three seconds, simplifying navigation to offerings, and ensuring accessibility compliance. Key enhancements include adding clear calls-to-action, adding high-quality imagery, and providing concise, easy-to-read recipe steps for users.
Key Usability Improvements:
-Mobile-First Design: Optimize for mobile devices, as most cooking-related searches occur on phones, ensuring fast load times and easy navigation.
-Simplified Navigation: Reduce Top-level menu items only the most essential.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The cooking Academy website generally offers a pleasant, professional experience, utilizing high-quality imagery to showcase food, with key differences between desktop and mobile versions aimed at usability. Mobile devices feature a vertical, single-column, touch-friendly layout, while desktop versions offer a wider, multi-column format with more immediate, detailed navigation.
Key Differences in Appearance:
-Layout Structure: On mobile content stacks vertically, providing a seamless, scroll-based experience. Desktop versions display a two dimensional layout, often with side-by-side elements. 

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The cooking Academy user’s vibrant imagery, engaging video tutorials, and a clean, inviting colour palette to showcase diverse culinary classes, emphasizing fresh ingredients and hands-on skills. The website utilizes high-quality food photography and video, on their YouTube channel, to demonstrate, and encourage cooking from scratch, aiming for a and “aesthetic” appeal.
-The overall design appears clean and professional, with vibrant, natural colours of food highlighting the freshness of ingredients, particularly in classes focused on health.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
Based on the available information for The Cooking Academy, There is no explicit mention of an active live chat tool directly on their homepage in the search results. While many modern educational sites utilize live chat to increase conversions and provide instant support for booking classes, it´s presence at this specific academy is not confirmed.
-Effectiveness of Live Chat: If implemented live chat is generally highly effective for inquiries, offering a 3x-5x higher conversion rate.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links for The cooking Academy are likely effective for driving engagement, as industry trends show 10% of consumers use social media for cooking inspiration, with platforms like being crucial for visual, short-form content for community engagement, Their focus on wellness and nutrition likely benefits from active, visual platforms to showcase food,, techniques.
-Using visual platforms is ideal for showcasing the high-quality food, techniques, and interactive experiences described in their about us page.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Cooking academies use multiple channels such as websites, brochures, course catalogs, social media, and in-person consultations to clearly inform customers about the services they offer.
Clear the Website Service Presentation 
Most cooking academies provide a dedicated website or landing page where customers can view detailed descriptions of courses and workshops.
· Course descriptions: Detailed outlines of what each class covers, skill levels, and learning outcomes.
· Pricing information: Transparent fees for individual classes, packages, or subscription plans.
· 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for The Cooking Academy are publicly available through Trustpilot and the academy’s own testimonial page, with both platforms providing up-to-date insights from verified and recent users.
· Website Testimonials: The Cooking Academy also publishes reviews directly on their Testimonials page.The Customers share detailed feedback on specific classes, instructors, recipes, and cooking experiences. These testimonials highlight practical outcomes like technique improvements, recipe variety, and accommodation of dietary preferences, providing personal insights alongside professional evaluations 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
· The cooking Academy presents high-quality service by focusing on attentive, well-managed, and specialized experiences. It is highly recommended for building relationships through shared, interactive, and memorable culinary events.
· Reasons to use/Recommended The Cooking Academy:
· -Highly Recommended Experiences: Participants have described the events as “truly special” and “thoroughly enjoyed”, making them memorable for personal or professional groups.
· -Attentive & Professional Management: Reviews highlight that the service is consistently well-managed, giving confidence that events run smoothly.
· 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
· High-quality service at a cooking academy is presented through tangible expertise, reliable instruction, rapid responsiveness to student needs, assured safety skills acquisition, and personalized empathy. Recommendations are justified by the academy´s ability to create memorable experiences, provide practical, hands-on learning and foster confidence in culinary skills.
· Reasons to use or recommend the cooking academy
· -Expert instruction and Knowledge: instructors are highly skilled professionals know their craft intimately, ensuring students receive accurate, insightful, and practical knowledge. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking

	
	2.Academy

	
	3. Website

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Whether a company website appears in the top ten for “cooking academy” depends on search engine optimization, local relevance, and domain authority. High-ranking sites usually have strong updated content, backlinks, and fast , mobile-friendly design. Rankings vary significantly based on location.
-Use a live rank checker to instantly check position for specific keywords.
-Check Google search console to see the exact ranking position, impressions, and click-through rates.
-Search an incognito window to see impartial results. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites remain highly relevant and essential. They provide critical credibility, acting as the authoritative home for class schedules, booking engines, and chef credentials. While social media drives discovery, is required to convert interest into bookings, manage customer trust, and secure search engine visibility.
Here is Why they are essential:
-Credibility and Trust: a professional website serves as a digital brochure and proof of legitimacy, which is crucial for encouraging customers to spend money on cooking classes.
-Direct Booking system: unlike social media, a website allows for seamless, booking, secure payment, and management of class availability, which is essential for maximizing revenue. 
Information Hub: it serves as a central location for that is difficult to manage on social media.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My top recommendation for a cooking academy website is to add prominent, high-trust social proof, directly on the homepage and class booking pages. This immediately reduces user hesitation and a strong, evidence-based driver for booking, increasing trust with potential students.
Why I suggest this for cooking academies:
-Builds trust and confidence; cooking classes are experiential products. Prospective students need to trust that instructors are skilled and the experience is enjoyable before investing time and money.
-Shows Rather Than Tells: instead of just listing a 30-secund video testimonial shows potential students having a good time, validating the quality of the class.
-Addresses “Why”: A 10-foot test of the website might show it is a school, but social improving conversion rates
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