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1. Introduction:
In the 21st century the evolution of new technologies has dramatically transformed the organisational communication processes in a workplace. Many companies are now embracing the use of modern technology/communication technology as a vital investment for building a new paradigm at the workplace. Globally now, we are in the middle of a social media revolution as various social media platform are now being used widely for the purpose of communication and one of the important factors of using social media is the sharing of information and knowledge online with groups of people and this increases and promote the communication skills among people.
This report will try and evaluate the use of modern technology within the workplace and explore social media as a tool for marketing information and communication.

2. Definition of modern technology:
In the world today, modern technology is transforming the way we live our lives as there are more and more innovative gadgets that is making our everyday activities much easier. Modern technology is now all about speed and performance, the technological advancements like computer systems and the internet have opened up a new modern world in the way we operate in the workplace and in general. A contemporary definition of technology according to Collins English Dictionary (1994) is the “Application of practical or mechanical sciences to industry or commerce”. However, Mackenzie and Wajcman (1985, p3) argued that the definition of technology from the Collins English dictionary is a slippery one. Mackenzie and Wajcman (1985) highlighted that technology can be seen as an;
Artefact - Physical objects like cars, computers etc. (by focusing on hardware this is a narrow definition), 
Human activity – This has to be objects for them to be considered a technology.
Knowledge and skills – This involves what people know as well as what they do.
Hermeking (2006) highlighted that the spread of modern technology, which includes information and communication technology, is frequently being seen as a sign of the postmodern period of globalization and as the precondition for that period of thorough interaction of people worldwide and the exchanges of information, capital, 
goods and services. And now the world wide web now presents us with a fundamentally different environment together as a market and medium from a traditional communication channels point of view. It has created a kind of marketspace where products and services exist as digital information and delivered via information based channels (Rayport and Sviokla, 1995).


2.1. Modern technology in the workplace:
The increasing use of technology these days is affecting us all, whether we choose to accept it or not and with mobile gadgets becoming ever more reliable, portable and fast, we can now have access to our work from anywhere at any given time. However,Castells (2001) highlighted that through the use of technological gadgets, it has had some extreme consequences for organizations in increasing economic and productivity activity. This could mean that the use of modern technology has given a rise to expectations for workers to regularly make themselves available for work which can lead to employee stress. However, an organization these days can’t exist without communication technology in the workplace, mainly the kind of communication that keeps all employees informed about an organization’s strategy and vison as well as to help employees work together with the same common purpose in an organization. Many companies are beginning to treat modern technologies as a vital element in helping productivity in the workplace. Thurlow et al (2004) highlighted that major developments in technology advancement have discovered communication as being mediated in a variety of revolutionary new ways. The variety of technology that has been introduced in recent years in the workplace such as e-mail, audio and video conferencing, management information system, office apps, instant messaging etc have impacted an organization’s communication relating to organizational structure, communication patterns and communication content. (Miller, 2009).



2.2 . Chosen workplace: Retail Industry
Technological advancement since the 50s have transformed radically the nature of the retail industry. There is a rise of modern and new technologies, especially information technologies and new communication technologies as a communication platform in the industry.  The retail industry has been transformed as almost every customer now shop online with the increase of various e commerce stores like boohoo.con and supermarkets, the customer journey now begins with researching online about product comparison to complaining about a particular product. In the past businesses were competing on price and availability, but due to the evolving of new technology, they now compete for rankings and five-star customer review via search engine. Customers are now spoilt with choices, and now retailers are on pressure to provide a smooth in store and digital experience.

2.3. Impact on work and Retail industry:
There are the technological challenges in the retail industry which consist the planning of strategies to produce profitability, effectiveness and efficiency and how these resources resources fit these strategies ultimately relies on the use of technology. The use of modern technology has developed into cheaper and more accessible application. An are that has been impacted by new technology is the benefits to the supply chain, operators such as Musgrave group, a leading Irish retail and wholesale company have established an efficient connection to retailers, which has resulted in huge advantages to both retailer and supplier. The effects of technology are plainly explained in the concepts of the value system and the value chain and this has shown clearly how information technology has spread through every fabric of business. For example, electronic banking is now available 24 hours and available to consumers. However, due to credit card fraud, businesses has had to develop security measures to protect from fraud. Although some social commentators will argue that it is impossible to establish a completely secure system to protect against fraud. And Bartlett (2014) highlighted how anybody can use the ‘dark web’ which is a part of the web that is hidden on the surface web and can be used for various illegal activities like purchasing illegal products online, whistleblowing or credit card fraud.
Mohnen and Hall (2013) highlighted that one of the greatest benefits that new technology has brought is that it will transform the business structure and create many more opportunities for employers and employees. The use of information technologies like interactive video or computer have become useful in informing employees about important internal messages (Wright, 1995).
Modern technology is being developed everyday and each development offers improvement on the capabilitiesand abilities of the old system. Even though arguments/disagreement will always persist about the use of new technology in the workplaceit may be argued that it hasbecome essential not only for the success but for the survival of retail businesses in its efficiency, effectiveness, productivity and profitability.

2.4. Lifestyle
In the 21st century, it has increasingly become important for organizations to make sure that they have a practical and workable policy and strategy for work/life balance that will meet both employees and organizations needs.Research have proved that the use of new technologies has been crucial in influencing lifestyle or work life balance. (Nicholas and Guzman 2009; Wallace 2004). These days the use of information technology adulterate the difference between work and life due to the fact that mobile technologies support work outside office or better still can work at anytime of the day irrespective of location. Valcour and Hunter (2005) highlighted how information technology can provide employees with access to non-work life anywhere, which inevitably increases the permeability of work life boundaries. Workers can complete their work through the use of information technology irrespective of location which can aid flexible working practices as this gives people more flexibility than the usual office workers who have to meet the demand of work and family. Furthermore, Wajcman et al, (2008) argued that the use of mobile phones provides employers with the possibility of being connected online to their employees.

2.5. Efficiency:
Modern technology has resulted in time efficiency savings, at greater speeds, greater volumes being handled with fewer resources in the retail industry. Technology has made it possible to create new opportunities that has eliminated administrative overhead. However social commentators will argue it has also created pressure on the employees in the organization as they have to deal with the increasing demands that technology has created.

2.6. Future of technology in the retail industry:
Technology and globalization have totally transformed the retail industry. In the past, employees were present at work with a set number of hours and employees learned the necessary skills and knowledge to progress in their chosen field. Today, technology has made it possible for people to work from anywhere and now roles and responsibilities are changing regularly. Now the retail industry is offering more flexible working hours and according to to a research carried out by Zynstra (2017), it found out that 97% of businesses in the retail industry see information technology as a vital asset when it comes to branch retailing.

2.7. Mobile technology/Cloud
Companies are now embracing the use of mobile technology in the retail industry which allows staff to work from anywhere either at home or in the office. Through the use of mobile technology, employees can download and send and reference vital documents easily and is now seen as the future to the global workforce. On the other hand, the cloud based tool is designed to clearly enhance communications internally. These tools provide a platform to share and store documents.

3. What is Social media
Social Media basically means use of mobile and web-based technologies in turning communication into an interactive conversation. Kaplan & Haenlein (2010) defined Social Media as 
“A group of internet based applications that build on the ideological and technological foundations of Web 2.0 and allow the creation and exchange of user generated content.” (Kaplan and Haenlein, 2010; p61).
Social media can be in different form that includes social blogs, social network, internet forums etc. Weston (2008) highlighted that if social networking is approached in the right way, it can build an organization’s brand and identity and create a database useful for analysis and market research.

3.1. Social Media as a tool for marketingin the Retail industry
With the advancement of technology in today’s business world, social networking sites have become a channel where retailers can market their campaigns and products to an extensive range of consumers. Some of the social networking marketing tools are done via Facebook, LinkedIn, or Twitter. The most common ways of social network marketing in retail are listed under:
· Blogging – Retail industries use blogs and websites as a powerful tool for their marketing campaigns. Blogs are useful in communicating with other clients or posting information about their product.
· Social networking websites – Social networking sites like Facebook, LinkedIn or twitter are being used by businesses in the retail industries to promote their products and sales.
· E-mail Marketing – Businesses use this method collecting list of email addresses via portfolio websites about businesses to all internet users. This type of marketing is attractive to reach new audiences in a way that the recipient may respond back to you if they like what they have seen.

 
3.2. How is Social media used for communication in the workplace? 
Social media has become important for information distribution in the workplace. It has become a key way in involving employees from all positions within an organization. This can be done through voice messaging, emails, video call or video conference, instant messaging and this has become increasingly useful for employees who work remotely thanks to the power of using social media as a form of communication.
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