Introduction
This essay compares the marketing strategies of two multi-national hotels from the given categories A and B. The hotels being chosen are Ritz Carlton and Best Western Hotels, where the essay will mainly focus on their marketing methodology and strategies as well as similarity and dissimilarity among their target audiences, social media strategies, rewards programs, services, COVID-19 regulations, and green policies.
Background
The Ritz Hotel in Paris and the Carlton Hotel in London established the foundations for what is now known as the Ritz Carlton Hotel Company, with several hotels opening across Europe. The Ritz-target Carlton's market includes business executives, corporate clients, leisure travelers, often middle-aged and elderly, and families from the upper and upper-middle classes.
The Best Western hotel chain, which began in 1946, had grown to become the largest in the industry by 1963, with 18 brands now included in the BWH Hotel Group. (Ontario Hospitality, 2022). It is the preferred lodging option for smaller businesses or those on a strict budget. (2022, Amplify XL)
Marketing Strategies
A. The Ritz Carlton Hotel
The Ritz-Carlton genuinely cares about the well-being of the community and the environment. Their environmental initiatives protect the environment while providing visitors with an unforgettable experience. The Ritz Hotel (2022). They want to increase local and organic dining options by 2020 as part of their environmental responsibility strategy by collaborating with local farmers, growers, and seafood suppliers. They also want to source environmentally friendly products, give hotel development partners the tools they need to build green hotels, and engage and inspire their employees and guests to help with conservation efforts. (2022; London's Ritz Hotel).
1. Product Strategy
In terms of the services it offers, it tries to differentiate itself from the competition. The Ritz Carlton strives to continually enhance its ambiance, setting, and service, in addition to providing spacious rooms, private baths, and other comfortable amenities. Its brand is getting more attention as a result.
2. Pricing Strategy
Ritz Carlton uses a premium pricing strategy to reflect its high-end services. Those who are prepared to spend more money on comfort and luxury gain from it. As a result, the business is eager to enhance its offerings and keep its standing among society's elite.
3. Place and Distribution Strategy
It has expanded from its headquarters in Maryland, United States, to prestigious locations in nations like India, China, Japan, Qatar, Morocco, Egypt, Spain, the United Kingdom, Mexico, and Malaysia. It has a dedicated team that considers site-related decisions when deciding where to launch its product, and their choice of location is influenced by the area's central location or proximity to the airport.
4. Promotional and Advertising Strategy
The Ritz Carlton has a word-of-mouth marketing plan. The distinguished visitors are happy with the goods and services. While the brand uses social media sites like its official website, travel magazines, and travel agencies for its advertising. To increase brand visibility, eye-catching and colorful commercials are displayed. The company offers vacation packages and other incentives as part of its promotional strategy. 
5. Loyalty program strategies
Ritz Carlton also has a rewards program of its own, which provides its members with a number of ways to accrue reward points. By staying at one of its locations or a hotel the brand has a partnership with, one can earn points. If you have enough reward points, you can upgrade your rooms and use other related amenities for free.
B. Best Western hotel
The marketing plan for Best Western analyzes the brand using a framework for the marketing mix made up of the four Ps (product, price, place, and promotion). Planning promotions, creating new products, and establishing prices are all examples of marketing tactics. The strategies are based on the marketing mix used by Best Western. Advertising from Best Western focuses more on the advantages that customers get from the product than on its features. Hotels, resorts, and a variety of services are part of its portfolio of marketing mix products. The services that Best Western provides to its clients are the same as those offered by other businesses. The more than 4000 hotels in the Best Western chain provide amenities like spa treatments, gym memberships, dining options, and hotel accommodation.(MBA Skool Team, 2019)
1. Best Western Product Strategy:
[bookmark: _GoBack]Under the Best Western brand, more than 4000 hotels offer amenities like dining, spas, gyms, and hotel stays. These hotels offer a variety of room types and amenities, with more than half of them located in North America.
2. Best Western Price/Pricing Strategy:
Depending on the location, Best Western offers its products at a variety of prices. The rates for Best Western hotels have been set to accommodate targeted customers while maintaining their way of doing business.
3. Best Western Place & Distribution Strategy:
There are Best Western hotels all over the world, including ones in Australia, New Zealand, Burma, the UK, Canada, the USA, and a number of other countries. The levels of capacity, appropriation costs, and stock are all kept within reasonable bounds. The most crucial aspect to take into account when selecting a provider is the conveyance's performance.
4. Best Western Promotion & Advertising Strategy:
It employs traditional marketing strategies such as television, newspaper, magazine, and online advertising. Furthermore, Best Western advertises its hotels at various events such as conferences and travel shows. This demonstrates the variety of services available to its clients.
5. Loyalty program strategy 
Their loyalty program, "Best Western Rewards," offers a tiered system where members can earn points for each stay and redeem them for free nights, gift cards, and other rewards.
Similarities and dis-similarities between the marketing strategies of both hotels
The Ritz Carlton and Best Western are two hotel brands with very different target markets and positioning, which is reflected in their distinct marketing strategies. Here is a comparison of their marketing strategies:
Target market: Ritz Carlton targets high-end travelers who value exclusivity and luxury, while Best Western targets budget-conscious travelers who prioritize affordability and convenience.
Brand positioning: Ritz Carlton positions itself as a luxury brand with exclusive amenities and services, while Best Western positions itself as a value brand with a broad range of amenities and services.
Marketing channels: Ritz Carlton uses personalized marketing and targeted advertising to reach high-end customers, focusing on luxury travel publications and social media platforms. Best Western uses a more broad-based approach, with a focus on online travel agencies and social media platforms to reach budget-conscious travelers.
Loyalty program: Both Ritz Carlton and Best Western offer loyalty programs, but their benefits and rewards differ. Ritz Carlton offers exclusive benefits and experiences to its loyalty program members, while Best Western offers discounts, free nights, and other benefits.
Emphasis on customer service: Both brands emphasize exceptional customer service, but Ritz Carlton places a greater emphasis on personalized service and anticipating customer needs.
Online presence: Both brands have a strong online presence, but Ritz Carlton focuses on showcasing its luxury amenities and services, while Best Western focuses on affordability and convenience.
In summary, the marketing strategies of Ritz Carlton and Best Western differ significantly due to their target markets, brand positioning, and emphasis on specific aspects of the hotel experience. While Ritz Carlton focuses on exclusivity and luxury, Best Western emphasizes affordability and convenience, catering to different segments of the market.
Recommendation for marketing strategies of Ritz Carlton and Best Western Hotel
Below there are some recommendations for the marketing strategies of Ritz Carlton and Best Western hotel:
Marketing Strategies for Ritz Carlton:
Expand social media presence: Ritz Carlton could expand its social media presence to reach potential customers in new markets. This could include targeted advertising on popular social media platforms, as well as the creation of engaging content that showcases the hotel's luxury amenities and services.
Enhance loyalty program benefits: Ritz Carlton could enhance its loyalty program benefits to attract and retain high-end customers. This could include exclusive experiences and benefits that are not available to non-members, as well as personalized offers and rewards.
Emphasize sustainability: Ritz Carlton could emphasize its commitment to sustainability in its marketing efforts, highlighting its efforts to reduce its environmental impact and support local communities.
Marketing Strategies for Best Western:
Leverage online reviews: Best Western could leverage online reviews and ratings to build trust with potential customers. This could include showcasing positive reviews and ratings on its website and social media channels, as well as responding to negative reviews in a professional and empathetic manner.
Create local experiences: Best Western could create local experiences for guests, such as tours of nearby attractions or partnerships with local businesses. This would help differentiate the hotel from its competitors and provide added value for guests.
Enhance loyalty program benefits: Best Western could enhance its loyalty program benefits to incentivize repeat bookings and increase customer loyalty. This could include personalized offers and rewards, as well as exclusive experiences and benefits for loyalty program members.
In summary, these recommendations aim to help Ritz Carlton and Best Western reach their target markets, differentiate themselves from competitors, and provide added value for customers through their marketing strategies

