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Sustainable Hospitality & CSR Policy of Marriott
Circular Economy is an economic system that boosts the economy and protects the environment. Circular economies aim to utilise and reduce resource waste (Jeffrey et al., 2019). It creates a closed-loop system that lowers carbon emissions, pollution, resource inputs, and waste through repair, refurbishment, remanufacturing, recycling, and reuse (Lüdeke-Freund and Bocken, 2019). The circular economy prioritises reuse and recycling overtake, make, and dispose of in linear economies. Corporate social responsibility talks often include circular economy. Corporations self-regulate through corporate social responsibility (CSR) to meet their obligations to stakeholders, the public, and themselves. Businesses show their care for the economy, community, and environment through corporate social responsibility (CSR). Companies can meet sustainability goals and profit by adopting circular economy ideas into their CSR strategy. Marriott International incorporates circular economy principles into its CSR operations. Serve 360: Doing Good in Every Direction, the company's CSR approach encompasses the circular economy. Its strategy includes other ways to become environmentally responsible. Marriott has cut waste and increased recycling, lowering its environmental impact. The hotel network has started food waste reduction, recycling, composting, and reusable item campaigns. These approaches reduce Marriott's costs and boost efficiency, helping it meet its environmental goals (Bohdanowicz and Zientara, 2016). 
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Chosen Hotel: Marriot International.

The Circular Economy is upending businesses and challenging long-held beliefs. Sharing, leasing, repairing, refurbishing, and recycling resources and objects throughout time is essential to this production and consumption paradigm. Reusing and recycling materials after a product's use is key to this waste reduction concept. Circular economies require long-term value-maintenance product and material design (Morseletto, 2020). Reusing products can achieve waste reduction and resource conservation. This can lead to growth, new opportunities, and developments.
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Figure 1: Circular Economy
Source: Corvellec and Stowell (2022)
Businesses, governments, and consumers are warming to the circular economy, which reduces waste and improves sustainability. It may solve our society's resource overconsumption and distribution difficulties. Keep supplies in use to eliminate waste. It can reduce the ecosystem impact of finding and using new resources. The circular economy implementation may yield significant financial gains. The circular economy can boost innovation in materials research, product design, and corporate strategy (Lüdeke-Freund and Bocken, 2019). The circular economy provides a promising alternative to linear economics. 
CSR and the Circular Economy have gained popularity among investors and consumers in recent years. They handle corporate social and environmental outcomes differently. The circular economy promotes product and service lifespan while reducing consumption. Corporate social responsibility (CSR) includes employee treatment, stakeholder relations, and environmental impact (Daú and Portugal, 2019). Because it contradicts the take-make-dispose production model of linear economies, the circular economy supports CSR. A linear economy collects inputs, processes them into a product, and discards them. This technique is unsustainable due to resource depletion and trash creation. A circular economy encourages reusing and recycling things and resources after their original usage. To maximise their utilisation and return them to circulation. Letting, repairing, refurbishing, and recycling extend their lifespan. This method reduces trash by using reusable and recyclable materials. After use, reusable materials are straightforward to recycle.
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Figure 2: Corporate Social Responsibility
Source: Tai and Chuang (2014)
Companies can improve resource use, reduce environmental impact, and satisfy stakeholders by implementing circular economy ideas into their CSR initiatives (Jeffrey et al., 2019). Making items more durable, repairable, and recyclable can help companies lessen their environmental impact and extend their lifespan. Instead of ownership, sharing and leasing business models can enhance product utilisation and lower manufacturing demands. Businesses can reduce their environmental effect by adopting renewable or recycled materials. Circular economies may help solve linear economic paradigm environmental issues. Businesses may delay global warming by recycling and reducing greenhouse gas emissions (Trong Tuan, 2012). Businesses can reduce their impact on ecosystems and biodiversity by using resources more efficiently. Proactively reducing product design pollution and waste can improve a company's environmental impact and stakeholder interactions.
CSR and the circular economy can help companies achieve sustainability goals. Businesses can reduce their environmental impact and benefit stakeholders and society by adopting a circular economy CSR strategy (Harjoto, 2017). Companies who care about the world and profit should consider the circular economy. As governments and organisations globally implement circular economy practices, the idea is becoming a reality. The European Union's Circular Economy Action Plan promotes recycling and industrial symbiosis, which turns waste products into raw resources for other industries (Mhatre et al., 2021). 
Marriott International's 360-degree CSR policy encompasses every social responsibility. Marriott's CSR strategy relies on its Human Rights and Sustainability Policies. These efforts were based on Marriott's 2025 Sustainability and Social Impact Goals and the UN Sustainable Development Goals. Marriott shows their commitment to business ethics by following the Universal Declaration of Human Rights. Marriott's policy recognises the intrinsic worth and equal rights of all people, which is important to an effective CSR plan (Marriott, 2019). The Universal Declaration of Human Rights states that everyone is born with rights and freedoms. Marriott fully supports human rights in its region by adopting these standards. Marriott follows global norms to create an inclusive and equal workplace. Marriott has also taken steps to ensure its global operations follow these ideals, as indicated in its Human Rights Policy. Assessments of human rights, instructional programmes, and abuse reporting and response systems are part of it. These actions demonstrate that Marriott means business when it promises it will respect human rights in its varied workforce and global supplier chains.
Marriott International's Sustainability Policy shows its commitment to making a difference in the community. Marriott is demonstrating its ethical corporate beliefs by committing to the 2025 Sustainability and Social Impact Goals (Landau, 2020). Marriott's sustainability principles emphasise environmental responsibility. Marriott has reduced water and energy use, and waste output and encouraged responsible sourcing as part of its environmental sustainability efforts (Robertson, 2018). Marriott can demonstrate its social responsibility and attract eco-conscious clients with this. Marriott's Sustainability Policy now includes the UN Sustainable Development Goals, demonstrating its commitment to global issues. Marriott is making a huge impact on climate change, poverty, and education by partnering with these causes. This shows a comprehensive and interdependent plan for long-term firm sustainability.
Marriott's Supplier Conduct Guidelines promote honesty, fairness, and integrity in the supply chain. Marriott has strict supplier standards because its business environment is interdependent, and its suppliers' behaviour may affect its CSR goals. Marriott's principles are more than guidelines. They form the foundation of its business ethics. Marriott uses this method to develop a collaborative, ethical supply chain (Singal and Rhou, 2017). A simple business agreement becomes a respectful and cooperative collaboration because of such initiatives taken by the organisation. Marriott's Supplier Conduct Guidelines promote transparency and accountability. Guidelines for human rights, environmental protection, and fair employment may include specific requirements. Marriott establishes clear expectations and encourages suppliers to be proactive in solving these issues to show them how serious they are (Sanvitale, 2020). The criteria will also include reporting and monitoring processes to hold providers accountable. Suppliers are incentivized to adapt to evolving ethical standards. In the supply chain, unethical activity is discouraged and a growth mentality is promoted. Due to supply chain disruptions, CSR norms in supplier agreements are becoming increasingly important. Marriott's Supplier Conduct Guidelines promote ethics and supply chain resilience (Guzzo et al., 2023). CSR-based supply chains are resilient because of their ethics and practicality. CSR throughout the supply chain shows that Marriott is mindful of shifting investor and consumer expectations. CSR in supply chains will help companies win over stakeholders and retain ethical consumers.
Marriott shows its commitment to all stakeholders, especially the most disadvantaged, by caring for animal welfare. Animal Welfare Position Statements are often overlooked in corporate social responsibility (Guzzo et al., 2023). This statement acknowledges interconnectedness beyond human concerns. As public expectations change, Marriott has acknowledged its impact on animal welfare. This statement likely establishes Marriott's animal handling standards for events, operations, and supply chains. People can help by supporting cruelty-free methods, buying animal products ethically, and not doing business with animal welfare-harming companies. Marriott must prioritise animal welfare in the hospitality industry since guests may interact with animals. It appears Marriott's Animal Welfare Position Statement encompasses everything from on-site entertainment to food and drink to local vendors (Sanvitale, 2020). Animal care leadership will please Marriott's ethical customers and be morally right. Modern vacationers are more selective about where they go and how it fits their morals. Marriott's commitment to animal welfare makes it an eco-friendly choice (Bohdanowicz and Zientara, 2016). Marriott International's Supplier Conduct Guidelines and Animal Welfare Position Statement show its commitment to a holistic approach. Marriott's supplier chain follows ethical standards to protect its operations and promote a more ethical and sustainable business climate worldwide. All levels of a company should act ethically. This is strictly ensured via the existing Supplier Conduct Guidelines. Marriott leads the way in ethical and cooperative supply chains due to its openness and responsibility to suppliers. Marriott's Animal Welfare Position Statement differentiates it as a socially conscious hotel firm. A corporation must understand how its operations affect animals to improve their CSR statement. A strong commitment to doing the right thing satisfies the growing needs of ethical consumers. Marriott International's Supplier Conduct Guidelines and Animal Welfare Position Statement demonstrate that true CSR goes beyond compliance. Maintaining ethical standards that benefit society and business requires unwavering commitment. These variables will shape Marriott's ethical and progressive image in the ever-changing corporate responsibility sector.
There are many examples of companies that integrated Circular Economy in their CSR policy. London-based Winnow makes smart metres to help restaurants reduce food waste. Smart metres help restaurants track food waste by identifying garbage. With this information, restaurants can reduce waste by identifying its sources. Restaurants and cafeterias may serve smaller quantities of uneaten food to reduce waste (Achmad and Yulianah, 2022). Winnow's boasts that its metres can cut food waste in half save customers a lot of money and reduce landfill trash.
DyeCoo supports circular economy principles. A waterless and chemical-free fabric dyeing method has been discovered. Reusing CO₂ as a dye is crucial in this closed-loop system. Dye dissolves well in supercritical CO₂ due to its strong solvent power under pressure. This dying procedure is environmentally friendly because it utilises no water and fewer chemicals than conventional processes. Used ink cartridges and other soft plastics have a new use, according to Australian firm Close the Loop. This waste is recycled into road-building material by the company. Less waste in landfills benefits future infrastructure and the environment.
Circular economies may solve the most pressing environmental issues. Decoupling economic growth from resource consumption and environmental impacts creates innovation and sustainable development options. The circular economy envisions a future that respects Earth's boundaries, creates wealth for future generations, and leaves no one behind (Zink and Geyer, 2017). The importance and relevance of this future are growing. Innovative firms, governments, and individuals have made this future possible.
Marriott International illustrates the benefits of circular economy ideas in CSR. Hotel selling points are environmental sensitivity, social responsibility, and operational efficiency. Reusing and recycling things instead of tossing them away makes the circular economy model greener than the linear economy. Marriott's CSR approach shows they care about the environment and desire to be decent corporate citizens. Marriott's Serve 360: Doing Good in Every Direction CSR policy emphasises its desire to make a positive, long-term impact in every region. Marriott's dedication to social responsibility and sustainability is shown by the policy's focus on Nurture, Sustain, Empower, and Welcome, which coincides with the UN's SDGs. Circular economy CSR actions assist the economy and environment. There is room for efficiency, cost reduction, and market expansion. Customer loyalty, stakeholder relations, and reputation improve. Circular economy CSR benefits companies, communities, and Mother Earth. Its social and environmental responsibilities and financial success may inspire all companies. Imagine a society where everyone contributes to long-term value, the circular economy is ubiquitous, and everyone is part of nature. A world like this is possible and inevitable. This future is being created by people, governments, and corporations worldwide.
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