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Introduction

Businesses operate in an external environment that is influenced by various factors, including wages/pay structures, ethics and corporate social responsibilities, corporate governance, adoption of new technology, and altruism. This essay aims to identify and evaluate how actions of business behaviour can influence the broader external business environment in which they operate. The essay will discuss corporate governance, ethics, corporate social responsibility, altruism, pay/wage structures, adoption of technology, and other unique work operations which are later adopted by other businesses and subsequently become part of the external environment. The essay will also consider some of the principles, theories, and motivations behind the actions of businesses in these areas, such as making more profit, retaining customers/citizens, or maintaining a good reputation or a combination of both.

Main Discussions

1.Corporate

GovernanceCorporate governance refers to the system of rules, practices, and processes by which a company is directed and controlled. It involves balancing the interests of a company’s many stakeholders, such as shareholders, management, customers, suppliers, financiers, government, and the community

a) Corporate governance can influence the external business environment in various ways. For instance, companies that have good corporate governance practices are more likely to attract investors, which can lead to increased capital inflows and economic growth. On the other hand, companies with poor corporate governance practices are more likely to face legal and regulatory challenges, which can lead to reputational damage and loss of customers.Ethics and Corporate Social ResponsibilityEthics and corporate social responsibility (CSR) are two critical areas that can influence the external business environment. Ethics refers to the moral principles that govern a person’s or group’s behavior. CSR, on the other hand, refers to a company’s responsibility to operate in an ethical and sustainable manner that benefits society and the environment
b)  Companies that operate ethically and have robust CSR practices are more likely to attract customers, investors, and employees who share similar values. This can lead to increased brand loyalty, reputation, and profitability. Conversely, companies that engage in unethical practices or have weak CSR practices are more likely to face legal and regulatory challenges, which can lead to reputational damage and loss of customers.

2.Altruism

Altruism refers to the practice of selfless concern for the welfare of others. In the business context, altruism can manifest in various ways, such as philanthropy, volunteerism, and community engagement. Companies that engage in altruistic practices are more likely to attract customers, investors, and employees who share similar values. This can lead to increased brand loyalty, reputation, and profitability. Moreover, companies that engage in altruistic practices can contribute to the development of the external business environment by supporting social and environmental causes that benefit society.

3.Pay/Wage Structures

Pay/wage structures refer to the system of remuneration that a company uses to compensate its employees. Pay/wage structures can influence the external business environment in various ways. For instance, companies that offer competitive salaries and benefits are more likely to attract and retain talented employees, which can lead to increased productivity and profitability. On the other hand, companies that offer low salaries and benefits are more likely to face challenges in attracting and retaining talented employees, which can lead to decreased productivity and profitability

4.Adoption of New Technology

The adoption of new technology can influence the external business environment in various ways. For instance, companies that adopt new technology are more likely to increase their efficiency, productivity, and profitability. Moreover, companies that adopt new technology can contribute to the development of the external business environment by supporting technological innovation and growth.



Conclusion

In conclusion, the actions of business behavior can influence the broader external business environment in which they operate. This essay has discussed various areas and issues, including corporate governance, ethics, corporate social responsibility, altruism, pay/wage structures, adoption of technology, and other unique work operations which are later adopted by other businesses and subsequently become part of the external environment. The essay has also considered some of the principles, theories, and motivations behind the actions of businesses in these areas, such as making more profit, retaining customers/citizens, or maintaining a good reputation or a combination of both. To ensure that businesses operate in a sustainable and ethical manner, it is essential to have robust legal and regulatory frameworks that promote good corporate governance, ethics, and CSR practices.R
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