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Introduction 
This report was commissioned to convey the performance of a quantitative data collection. Quantitative research is “the use of sampling techniques (such as consumer surveys) whose findings may be expressed numerically, and are amenable to mathematical manipulation enabling the researcher to estimate future events or quantities” (BusinessDictionary.com, 2014). This report expresses a quantitative analysis on the topic of mobile phones. The research question of this topic is, does age determine/effect the type of phone bought by people? Research shows that the clearly stated hypothesis for this specified research topic is that age does not determine the type of phone bought by people, therefore the null hypothesis of my research is, age does determine/effect the type of phone bought by people.  Throughout the research planning was undertook in advance and the study was designed carefully so that I could be sure that I had collected data that is relevant to my research question. Throughout this quantitative research the data is analysed using SPSS and relevant analysis tables, such as, frequencies, descriptives and cross-tabs provided. Within this report I have also presented where possible data in appropriate chart form and provided inference of what I think my data tells me in relation to my specified research question and hypothesis. At the end of this report an appropriate appendix will be provided to convey the variable design and my data set.

1. Methods of data collection
The method of data collection used for this particular research was quantitative data collection. “The Quantitative data collection methods rely on random sampling and structured data collection instruments that fit diverse experiences into predetermined response categories” (People.uwec.edu, 2014). The quantitative method of data collection allows the production of results that are simple to condense, find similarities between and generalise. Quantitative data collection involves the testing of a hypothesis derived from the initial research question, and also involves the estimation of the overall size of the phenomenon concerned. Depending on the research question of this quantitative data collection, members involved in the research could be aimlessly assigned to different situations. “If this is not feasible, the researcher may collect data on participant and situational characteristics in order to statistically control for their influence on the dependent, or outcome, variable” (People.uwec.edu, 2014). However, if the focus was to take a broad view from the research members to a greater population, the investigator would engage in probability sampling to choose participants. I created a ‘paper-pencil-questionnaire’ in order to carry out my quantitative data collection. These particular questionnaires are beneficial for data collection as they can be sent to numerous people and therefore saves the researcher time and money. “People are more truthful while responding to the questionnaires regarding controversial issues in particular due to the fact that their responses are anonymous” (People.uwec.edu, 2014). Although there are drawbacks of questionnaires, such as, most people who receive questionnaires don’t actually return them. However, I didn’t have this problem during my data collection because everyone who completed my questionnaire did so there and then, as I gave my questionnaire to fellow students whilst we were university, family members when they visited and all staff within my work place when I was working. The data collected within the data collection process of my research was primary data. “Primary data is information that you collect specifically for the purpose of your research project. An advantage of primary data is that it is specifically tailored to your research needs” (Education Portal, 2014). My questionnaire is made up of ten questions, nine of which are tick box responses and the first question requires the respondent to write down and specify their age. The majority of my question choices are relevant to the hypothesis and essential in order to derive an answer to the research question. It is evident that questions one and five are the most significant in relation to my research question, does age determine the type of phone bought by people? The reason for this is because question one asks the participants to state their age and question five asks the participant to select what type of phone/ they have. Question two allows me as the researcher to know whether the participant is a male or female, and question three allows me to gain a background of each participant through their occupation. Question four is essential as it asks if the participant has a mobile phone, if the response to this question is no, the participant cannot fill out any further questions within the questionnaire. Furthermore, questions six, seven and eight are relevant within the questionnaire as I could have chosen one of these to create the research question. Question six asks what plan the participant is on, question seven asks what service the participant is with and question eight asks how long the participant has had their phone. In addition, I have included questions nine and ten within my questionnaire simply to gain additional information about each participants’ opinions in relation to their mobile phones, as question nine asks how satisfied the participant is with their phone and question ten asks whether brand reputation affected the participants’ choice of mobile phone. “We can also classify questions in terms of their level of measurement” (Socialresearchmethods.net, 2014). Within my questionnaire I have measured gender, role, if the participant has a mobile phone, type of phone, plan, service provider, duration that the participant as had their mobile phone and brand reputation using a nominal questions. Furthermore, within my questionnaire I have measured age using a scale question and satisfaction using an ordinal question.

2. Methods of data analysis and charting 
“Quantitative data analysis is helpful in evaluation because it provides quantifiable and easy to understand results. Quantitative data can be analyzed in a variety of different ways” (Toolkit.pellinstitute.org, 2014). Once the levels of measurements related with my quantitative data were specified, I could start using certain quantitative data analysis processes. Within the data analysis process I used the data to tabulate the results for the different variables within my specific set of data. 
“This process will give you a comprehensive picture of what your data looks like and assist you in identifying patterns. The best ways to do this are by constructing frequency and percent distributions” (Toolkit.pellinstitute.org, 2014). A frequency distribution is known as an organised tabulation of the total amount of individuals or values within each specific category. The two variables that I decided to use in my research question were age and type of mobile phone. Below are two frequency tables, one for each of these variables. 

	



Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	14
	1
	3.3
	3.3
	3.3

	
	15
	1
	3.3
	3.3
	6.7

	
	16
	1
	3.3
	3.3
	10.0

	
	17
	1
	3.3
	3.3
	13.3

	
	19
	2
	6.7
	6.7
	20.0

	
	20
	2
	6.7
	6.7
	26.7

	
	21
	4
	13.3
	13.3
	40.0

	
	25
	1
	3.3
	3.3
	43.3

	
	26
	1
	3.3
	3.3
	46.7

	
	29
	1
	3.3
	3.3
	50.0

	
	30
	1
	3.3
	3.3
	53.3

	
	32
	1
	3.3
	3.3
	56.7

	
	40
	1
	3.3
	3.3
	60.0

	
	42
	1
	3.3
	3.3
	63.3

	
	46
	1
	3.3
	3.3
	66.7

	
	50
	1
	3.3
	3.3
	70.0

	
	52
	1
	3.3
	3.3
	73.3

	
	53
	1
	3.3
	3.3
	76.7

	
	54
	1
	3.3
	3.3
	80.0

	
	55
	2
	6.7
	6.7
	86.7

	
	58
	1
	3.3
	3.3
	90.0

	
	79
	1
	3.3
	3.3
	93.3

	
	84
	1
	3.3
	3.3
	96.7

	
	93
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	

	







What type of phone do you have?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	8
	26.7
	27.6
	27.6

	
	2
	16
	53.3
	55.2
	82.8

	
	3
	5
	16.7
	17.2
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	


These two frequency tables showing the age of each participant and the type of phone each participant has will help me greatly in determining if the scores have been entered correctly, if the scores are high or low, exactly how many participants are within each specific category, as well as presenting the visual spread of the scores.
It is evident to say that both of these tables show me the exact amount of participant within each category. For example, from the age frequency table I can derive the information that four of the participants were 21 and two of the participants were 55. Furthermore, from the frequency table that presents to me the type of phone each individual has, I can state that eight participants have a phone type within category 1, which is a Samsung and 16 participants have a phone type within category 2, which is an iPhone. In addition, “a percent distribution displays the proportion of participants who are represented within each category” (Toolkit.pellinstitute.org, 2014).  From the age table above, you can see that 6.9% of participants were aged 19, and from the frequency table above that presents to me the type of phone each individual has you can see that 16.7% of participants have a phone type within category 3, which is a Nokia. 

The two variables within my research question can also be analysed through the production of a cross tabulation table. “A cross-tabulation is a two dimensional table that records the number of respondents that have the specific characteristics described in the cells of the table. Cross-tabulation tables provide a wealth of information about the relationship between the variables” (Anon, 2014). Below is the cross tabulation table, containing the age and type of mobile phone variables within my quantitative research. 
	




Age * What type of phone do you have? Cross tabulation

	
	What type of phone do you have?
	Total

	
	1
	2
	3
	

	Age
	14
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	15
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	16
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	17
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	19
	Count
	1
	1
	0
	2

	
	
	% within Age
	50.0%
	50.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	3.4%
	.0%
	6.9%

	
	20
	Count
	0
	2
	0
	2

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	6.9%
	.0%
	6.9%

	
	21
	Count
	2
	2
	0
	4

	
	
	% within Age
	50.0%
	50.0%
	.0%
	100.0%

	
	
	% of Total
	6.9%
	6.9%
	.0%
	13.8%

	
	25
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	26
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	29
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	30
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	32
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	40
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	42
	Count
	0
	0
	1
	1

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	3.4%
	3.4%

	
	46
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	50
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	52
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	53
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	54
	Count
	0
	0
	1
	1

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	3.4%
	3.4%

	
	55
	Count
	0
	0
	2
	2

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	6.9%
	6.9%

	
	58
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	79
	Count
	0
	0
	1
	1

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	3.4%
	3.4%

	
	84
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	Total
	Count
	8
	16
	5
	29

	
	% within Age
	27.6%
	55.2%
	17.2%
	100.0%

	
	% of Total
	27.6%
	55.2%
	17.2%
	100.0%


  
From the cross tabulation table above you can derive a high amount of information, such as, from the overall amount of questionnaires completed by thirty participants two of these were aged 21 and both had a phone type within category one, which is a Samsung. The table also shows that these two participants made up 50% within that age category and 6.9% of the total amount of participants.

A way of presenting quantitative data in order to analyse it sufficiently is through charting. Within the data analysis of my research I have used a bar chart to represent my data. “A bar graph displays information in a way that helps us to make generalizations and conclusions quickly and easily” (Russell, 2014).

[image: ]

The bar chart above presents the two variables within my research question, ‘age’ on the x axis and ‘what type of phone do you have?’ on the y axis. From this bar chart I can analysis the data effectively and make reasonable statements. For example, this chart shows that participants aged 18, 50, 52, 58 and 84 all have phone types within the category one, which is Samsung. Furthermore this chart also shows that the participants that have a phone type within category two which is an iPhone, vary in age from 14 to 53. Therefore, from the analysis of this chart it is clear to say that age does not determine or affect the type of bought by someone.

Another way of presenting quantitative data in order to analyse it appropriately is through a box and whisker chart. A box and whisker chart is “a graphic way to display the median, quartiles, and extremes of a data set on a number line to show the distribution of the data” (Webquest.hawaii.edu, 2014).

[image: ]
The box and whisker chart above presents the two variables within my research question, ‘age’ on the y axis and ‘what type of phone do you have?’ on the x axis. From this chart when analysing the phone type within category1, which is a Samsung, I can state that the lower extreme age within this category is 17 and the upper extreme age is 84. Also from this chart I can see that the lower quartile age within this category of a participant having a Samsung phone is 20, the median age is about 37 and the upper quartile age is 58. Therefore, from the analysis of this chart it is clear to say that age does not determine or affect the type of bought by someone.


3. Summary of key findings in relation to the research question/hypothesis and interpretations of the results
Overall it is clear to say that in relation to the research question of ‘does age determine/effect the type of phone bought by people?’ and the hypothesis of ‘age does not determine/effect the type of phone bought by people’, key findings throughout the whole research and represented through interpretations of the results allow me to convey that the hypothesis is in fact correct, as it is proven that age does not determine/affect the type of phone bought by people. The key findings of the research question and hypothesis able me to express this “conclusion reached after examination or investigation” (TheFreeDictionary.com, 2014). As I used a survey as my research method and conducted the data collection through my questionnaire, I was able to make interpretations of the results presented in the form of charts and graphs as shown above. I found that the graphs and charts portrayed clearly to me that the majority of people within my sample of thirty that own a mobile phone within the type 2 category, which is an iPhone, were aged between 14-32. However, the data still showed me that some people within the older range of my random sample also own an iPhone. Therefore, this is a key finding in relation to the research question and hypothesis, but still allows me to make an interpretation of the results that age does not determine/effect the type of phone bought by people, as both young and old people that have taken part within my research own an iPhone.  Furthermore, the findings of the research also represented through the charts and graphs created, show that the only people that answered the questionnaire and owned a phone within the type 3 category, which is a Nokia, were all in the older age range of the random sample, aged 42-79.  However, I would still make the interpretation, and agree with the hypothesis that age does not determine/effect the type of mobile phone bought by someone, as the research still clearly shows that people sampled within the age range of 42-79 also own phone types from category 1 and 2 which is Samsung and iPhone.
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Appendices
Quantitative research survey
I have created this questionnaire to obtain quantitative data as part of my undergraduate research methods course at Trinity Saint David University of Wales. I would be extremely grateful if you would be able to spare a few minutes to fill out this short questionnaire accordingly. 
1. What is your age?


2. What is your gender? 
Male   □                         Female □
3. What is your occupation? 
Student □ 
Business □ 
Service □ 
Other □ (Specify):________________________

4. Do you have a mobile phone?
Yes □                         No □
5. What type of phone do you have?
Samsung □
IPhone □
Nokia □
Sony □
Blackberry □
Other □ (Specify):__________________________

6. Are you currently on pay as you go or contract?
Contract □
Pay as you go □

7. Who is your service provider? 

EE (Orange and T-Mobile) □ 
Vodafone □
O2 □
3 □
Other □ (Specify): _________________________




8. How long have you had your mobile phone?
0-3 months □
3-6 months □
6-9 months □
9-12 months □
12-18 months □
18-24 months □
More than 24 months □

9. How satisfied are you with your current mobile phone?

Highly Satisfied □
Satisfied □
Neither □
Unsatisfied □
Very Unsatisfied □

10.  Did brand reputation affect your choice of mobile phone?
Yes □        No □













SPSS Codebook
Exact questions – 
1. What is your age?
2. What is your gender?
3. What is your occupation?
4. Do you have a mobile phone?
5. What type of phone do you have?
6. Are you currently on pay as you go or contract?
7. Who is your service provider?
8. How long have you had your mobile phone?
9. How satisfied are you with your current mobile phone?
10. Did brad reputation affect your choice of mobile phone?
Variable names – 
· Age
· Gender
· Role
· Phone
· Type
· Plan
· Service
· Duration
· Satisfaction 
· Reputation
Response codes for each variable -
· Gender:
 Male = 1 
 Female = 2
· Role:
 Student = 1 
 Business = 2 
 Service = 3 
 Other = 4
· Phone: 
Yes = 1
 No= 2
· Type:
 Samsung = 1
 iPhone = 2 
Nokia = 3 
Sony = 4 
Blackberry = 5 
Other = 6
· Plan: 
Contract = 1
 Pay as you go = 2
· Service: 
EE (Orange and T-Mobile) = 1 
Vodaphone = 2 
O2 = 3 
3 = 4 
Other = 5
· Duration: 
0-3 months = 1 
3-6 months = 2
6-9 months = 3
9-12 months = 4
12-18 months = 5
18-24 months = 6
More than 24 months = 7
· Satisfaction:
Highly Satisfied = 1
Satisfied = 2
Neither = 3
Unsatisfied = 4
Very Unsatisfied = 5
· Reputation: 
Yes = 1 
No = 2

Measurement types – 
· Age - Numeric
· Gender - String
· Role - Numeric
· Phone -Numeric
· Type - Numeric
· Plan - Numeric
· Service - Numeric
· Duration - Numeric
· Satisfaction - Numeric
· Reputation - Numeric








SPSS Data
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Variable view:
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SPPS output tables
Frequencies
	Statistics

	
	Age
	What type of phone do you have?
	Gender
	Role
	Do you have a mobile phone?
	Are you currently on pay as you go or contract?
	Who is your service provider?
	How long have you had your phone?
	How satisfied are you with your current mobile phone?
	Did brand reputation affect your choice of phone?

	N
	Valid
	30
	29
	30
	30
	30
	29
	29
	29
	29
	29

	
	Missing
	0
	1
	0
	0
	0
	1
	1
	1
	1
	1


























Frequency Table
	Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	14
	1
	3.3
	3.3
	3.3

	
	15
	1
	3.3
	3.3
	6.7

	
	16
	1
	3.3
	3.3
	10.0

	
	17
	1
	3.3
	3.3
	13.3

	
	19
	2
	6.7
	6.7
	20.0

	
	20
	2
	6.7
	6.7
	26.7

	
	21
	4
	13.3
	13.3
	40.0

	
	25
	1
	3.3
	3.3
	43.3

	
	26
	1
	3.3
	3.3
	46.7

	
	29
	1
	3.3
	3.3
	50.0

	
	30
	1
	3.3
	3.3
	53.3

	
	32
	1
	3.3
	3.3
	56.7

	
	40
	1
	3.3
	3.3
	60.0

	
	42
	1
	3.3
	3.3
	63.3

	
	46
	1
	3.3
	3.3
	66.7

	
	50
	1
	3.3
	3.3
	70.0

	
	52
	1
	3.3
	3.3
	73.3

	
	53
	1
	3.3
	3.3
	76.7

	
	54
	1
	3.3
	3.3
	80.0

	
	55
	2
	6.7
	6.7
	86.7

	
	58
	1
	3.3
	3.3
	90.0

	
	79
	1
	3.3
	3.3
	93.3

	
	84
	1
	3.3
	3.3
	96.7

	
	93
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	











	What type of phone do you have?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	8
	26.7
	27.6
	27.6

	
	2
	16
	53.3
	55.2
	82.8

	
	3
	5
	16.7
	17.2
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	




	Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	13
	43.3
	43.3
	43.3

	
	2
	17
	56.7
	56.7
	100.0

	
	Total
	30
	100.0
	100.0
	




	Role

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	9
	30.0
	30.0
	30.0

	
	2
	19
	63.3
	63.3
	93.3

	
	4
	2
	6.7
	6.7
	100.0

	
	Total
	30
	100.0
	100.0
	




	Do you have a mobile phone?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	29
	96.7
	96.7
	96.7

	
	2
	1
	3.3
	3.3
	100.0

	
	Total
	30
	100.0
	100.0
	




	



Are you currently on pay as you go or contract?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	21
	70.0
	72.4
	72.4

	
	2
	8
	26.7
	27.6
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	




	Who is your service provider?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	10
	33.3
	34.5
	34.5

	
	2
	15
	50.0
	51.7
	86.2

	
	3
	3
	10.0
	10.3
	96.6

	
	5
	1
	3.3
	3.4
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	




	How long have you had your phone?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	4
	13.3
	13.8
	13.8

	
	2
	4
	13.3
	13.8
	27.6

	
	3
	5
	16.7
	17.2
	44.8

	
	4
	4
	13.3
	13.8
	58.6

	
	5
	3
	10.0
	10.3
	69.0

	
	6
	8
	26.7
	27.6
	96.6

	
	7
	1
	3.3
	3.4
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	




	How satisfied are you with your current mobile phone?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	10
	33.3
	34.5
	34.5

	
	2
	13
	43.3
	44.8
	79.3

	
	3
	4
	13.3
	13.8
	93.1

	
	4
	2
	6.7
	6.9
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	




	Did brand reputation affect your choice of phone?

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	14
	46.7
	48.3
	48.3

	
	2
	15
	50.0
	51.7
	100.0

	
	Total
	29
	96.7
	100.0
	

	Missing
	System
	1
	3.3
	
	

	Total
	30
	100.0
	
	



Cross Tabs
	Case Processing Summary

	
	Cases

	
	Valid
	Missing
	Total

	
	N
	Percent
	N
	Percent
	N
	Percent

	Age * What type of phone do you have?
	29
	96.7%
	1
	3.3%
	30
	100.0%




	

Age * What type of phone do you have? Cross tabulation

	
	What type of phone do you have?
	Total

	
	1
	2
	3
	

	Age
	14
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	15
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	16
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	17
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	19
	Count
	1
	1
	0
	2

	
	
	% within Age
	50.0%
	50.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	3.4%
	.0%
	6.9%

	
	20
	Count
	0
	2
	0
	2

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	6.9%
	.0%
	6.9%

	
	21
	Count
	2
	2
	0
	4

	
	
	% within Age
	50.0%
	50.0%
	.0%
	100.0%

	
	
	% of Total
	6.9%
	6.9%
	.0%
	13.8%

	
	25
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	26
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	29
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	30
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	32
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	40
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	42
	Count
	0
	0
	1
	1

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	3.4%
	3.4%

	
	46
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	50
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	52
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	53
	Count
	0
	1
	0
	1

	
	
	% within Age
	.0%
	100.0%
	.0%
	100.0%

	
	
	% of Total
	.0%
	3.4%
	.0%
	3.4%

	
	54
	Count
	0
	0
	1
	1

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	3.4%
	3.4%

	
	55
	Count
	0
	0
	2
	2

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	6.9%
	6.9%

	
	58
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	
	79
	Count
	0
	0
	1
	1

	
	
	% within Age
	.0%
	.0%
	100.0%
	100.0%

	
	
	% of Total
	.0%
	.0%
	3.4%
	3.4%

	
	84
	Count
	1
	0
	0
	1

	
	
	% within Age
	100.0%
	.0%
	.0%
	100.0%

	
	
	% of Total
	3.4%
	.0%
	.0%
	3.4%

	Total
	Count
	8
	16
	5
	29

	
	% within Age
	27.6%
	55.2%
	17.2%
	100.0%

	
	% of Total
	27.6%
	55.2%
	17.2%
	100.0%
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Name Type Width | Decimals Label Values Missing Align Measure. Role
1 D Numeric 8 0 D None None Right & Scale . Input
2 Age Numeric 8 0 Age None None Right & Scale . Input
3 Gender String 6 0 Gender None None Left & Nominal  Input
4 Role Numeric 1 0 Role None None Right & Nominal  Input
5 Phone Numeric 8 0 Do you have a mobile phone? None None Right & Nominal  Input
6 Type Numeric 8 0 What type of phone do you have? None None Right & Nominal  Input
7 Plan Numeric 8 0 Ave you currently on pay as you go or contract? None None Right & Nominal  Input
8 Senvice. Numeric 8 0 Who is your senice provider? None None Right & Nominal  Input
9 Duration Numeric 8 0 How long have you had your phone? None None Right & Nominal  Input
10 Satisfaction  Numeric 8 0 How satisfied are you with your current mobile phone? ~ None. None Right ol Ordinal  Input
1 Reputation  Numeric 8 0 'Did brand reputation affect your choice of phone? None None Right & Nominal  Input
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