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	Acocks Green Bowling
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	· https://www.acocksgreenbowling.co.uk/bowling/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Both desktop and mobile users benefit from the website's optimized performance and quick loading capabilities. Most pages open fast, though image-heavy parts can be a bit slower on weak internet. Still, the overall speed is good and works well for a small business site.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: Navigation through the various thematic blocks such as 'History,' 'Bowls,' and 'Contact' is facilitated by the main menu bar positioned at the top of the website. It's easy to use, but the menu could be set up in a clearer way to help visitors find things faster.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Players can book lanes online through the website's bowling section by entering their preferred date and time in the simple reservation form.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Though the online resource includes a booking form, usability could be improved with clearer confirmation messages after booking. Additionally, enhancing mobile responsiveness, simplifying the navigation bar, and adding a search function would make it even more user-friendly.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The visual structure is straightforward and easy to follow, but not particularly sophisticated. On a computer, it’s visually organized, but on a mobile phone, some text and images do not scale well. The mobile experience could be improved for better visual appeal.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Static visuals of the bowling green and social events are used throughout the website, though no video content is included. The color scheme is simple and aligned with the club’s theme. More dynamic media could enhance the visual experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Currently, users cannot access a live support chat. Its integration could streamline the help process, especially for those needing fast answers about services or bookings.

	Question 2d – How effective are the social media links on the website?


	Answer: The absence of clearly displayed social media connections reduces engagement potential. Adding Facebook or similar platforms could encourage greater participation and event sharing.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: All information you can find at the site. Some club's offerings, including bowling matches and social events, is currently scattered throughout various sections of the website rather than being consolidated in one place.  A summary section on the homepage could better highlight offerings.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: At present, the website does not feature any customer reviews. Incorporating such elements would likely boost its reputation and encourage interest from potential users..


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The long history and detailed info suggest a dedicated, community-centered club. I would recommend it for its local heritage and opportunities to socialize through sport.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Not prices on the site. It may be because pricing varies by membership type or event. However, including general price ranges would help attract inquiries.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Lawn bowls club

	
	3. Acocks Green sports

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Probably yes, using keywords as “Acocks Green bowling club” places the site within the top Google results. General terms like “lawn bowls club” may not show it immediately.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The modern British business environment continues to fundamentally relies on websites as critical business tools. These digital platforms provide customers with key information while integrating essential functions like appointment scheduling and contact options. Small community groups also benefit significantly from establishing an online presence to improve their recognition and professional image.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The addition of electronic booking capabilities and social media links would elevate the platform's functionality. These upgrades would cater to contemporary users, especially younger generations accustomed to digital-first service options.
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