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Introduction                                                                                                                                          The purpose of this essay is to compare the marketing methods between Moxy Hotels and Six Senses. Moxy Hotels tend to use a marketing strategy for younger people while Six Senses tend to use a marketing strategy closer to a healthy lifestyle for older people, more luxury. This essay will include the similarities and differences between of two multinational hotels chains. In 2014 the very first Moxy Hotels was opened in Milan, Italy. Moxy Hotels is owned by the famous Marriott which has luxury hotels around the world. Beside Marriott hotel, Moxy Hotels started with the Swedish Ikea furniture brand (Miceli,2022). On the other side a brilliant worldwide luxury hotel, resort, and spa company, Six Senses Hotels Resorts Spas was founded years earlier in 1995 (Debenham,2019). 

Main Body                                                                                                                               Understanding the target of market and establishing the goals are the first steps in developing a marketing plan for hotels. It is obvious that the message will differ for residents and tourists alike (Laccale,2021). Since 2014 Moxy Hotels increase their locations and today they have over 70 locations in Europe, Asia, and North America. Hotels under the Moxy brand break all norms. This fashionable, interesting, and reasonably priced company prioritizes inspiration, nonconformity, and open-mindedness over everything else (Miceli,2022). Six Senses is different of Moxy Hotels, and it manages around 16 hotels and resorts (1,347 rooms) dispersed across 12 nations in some of the world's most prestigious and ideal locations. Neil Jacobs, Chief Executive Officer of Six Senses Hotels Resorts Spas, has a remarkable international career that includes significant leadership positions in Europe, Asia, and The United States of America. Neil worked for Four Seasons Hotels and Resorts for 14 years, finishing as senior vice president of operations for Asia Pacific in 2003, then Starwood Capital Group for five years as head of global hotel operations before joining Six Senses (Debenham,2019). One of the strengths of the Moxy Hotels is that they improved their communication system with Avaya IX Workplace technologies. Avaya IX Workplace is extremely adaptable and scalable, providing assurances about technological alignment with future expansion. Moxy Hotels solution incorporates Avaya advanced desktop IP phones, which provide knowledge workers with a full range of unified communications functions and a customizable user interface (Hertzfeld,2019). The brand's facilities will be built in accordance with the Leadership in Energy and Environmental Design, or LEED, guidelines set out by the U.S. Green Building Council (King, 2013). In comparison to Europe, where many Moxy properties can be found in urban, suburban, and airport sites all over, Moxy is rolling over a total of 73 authorized acquisitions globally, 21 of which is in urban areas in the U.S. (New Orleans CityBusiness, 2017). On the other side the strength of Six Senses is #AtHomeWithSixSenses program, which encourages individuals to stay up with culinary lessons, contemplation, and "Friends of Six Senses," which is "essentially our own chat show," also emphasizes the value of social interaction. They will also reconsider how they work, as the discussion goes beyond office versus home workspaces, shared workplaces are contested, and although some contend that people have short attention spans, others concentrate on designing relaxing work environments where optionality is crucial and may incorporate a little bit of everything. Six Senses is promoting several of it is Bali mansions as "work from Bali" locations where guests may have a pleasant working environment in addition to receiving outstanding service and sea views (Michopoulou, 2020). One of the opportunities of Six Senses has been said by Neil. Neil said that when it comes to what matters, the lifestyle and environmental stewardship agenda are the most important key. Nowadays, invention, collaborations, and imagination are key. Six senses began re-evaluating their offerings, adopting, for instance, shorter schemes of a day or a half, and have pushed for attendance. Wellbeing is no more a choice, and that is the only thing that is guaranteed these days (Michopoulou,2020). Also, as an example, the opportunity for Six Senses, they opened Six Senses Vana which has been announced by Six Senses. The Indian health resort in Dehradun, Uttarakhand, formerly known as Vana, has recently experienced a rebranding because of joining the Six Senses family. Six Senses Vana is a health centre with 21 acres that provides a variety of therapies and treatments. Personalized nutrition, daily retreat activities, wellness assessment and screening, full board housing, and clothes are all included with your stay. Acupuncture, reflexology, realignment, a mani-pedi session, "Subtle Energies" treatments, and other optional extras are available to guests. They can also personalize the itinerary by selecting a program based on a specific wellness aim, including tests and expert guidance: detox, sleep, yoga, weight management, Ayurveda, and Tibetan medicine (Newsdesk,2023). Moxy Hotels is different than Six Senses as is the following example. A free beverage will be available for visitors when they enter the Moxy Bar. Visitors are greeted to an animated message box after searching an AR indicator located at the bar counter a hint to the intriguing mixed reality activities they will enjoy while residing at Moxy. Guests may try to involve their self in knowledge that increases each of Moxy's core positions through the engaging AR experience, and all of it can be distributed on social media (Wong, 2022). Six Senses marketing is based on luxury, opulent experiences, and connection with the nature in the most of their locations. Based on their website they are presenting us a variety of unique and unmatched travel Experience. They have 4 types of rituals. First is the arrival ritual. The second is water ritual which helps with the environment, and they have their own bottles water on-site, more, or less 2 million plastic bottles are not transported each year which help the environment. Many of their resorts provide clean water drinking systems to local schools and communities, so it is safe to say that water is important to them as a valuable resource and the foundation of all life. They have also a fire ritual which involves fire shows making you forgive unwanted anxiety, negative feelings, or something you do not want to keep it inside of you. The last ritual is on the day you are leaving the resort, they are trying to make you think about the experience and you will be back home as a new person (Six Senses, 2023). As a product of Six Senses and Moxy Hotels each of them has unique services for their customers, as an example on Moxy Hotels rooms they have strong internet and a Netflix and YouTube account on their TVs, which is included on the reservation (Moxy Hotels, 2023). Furthermore, on their website Moxy Hotel is affordable for guests with not a high budget, in Moxy Bucharest Old Town the basic price for one night during Monday to Friday is around 83£ and the highest price for a room in Weekend is 133£ (Moxy Bucharest Old Town, 2023). Compared with Moxy Hotels, Six Senses is for people with higher earnings. The minimum price for one night in Six Senses Uluwatu, Bali is 424£ per night and the highest price could be around 1000£ per night in their Resort (Six Senses Uluwatu, 2023). Moxy Hotel are promoting their hotels on social media, as Facebook and Instagram where they are consistently posting videos and photos (Facebook, Instagram, 2023). Also, as an opportunity for Moxy Hotels, they can expand their TikTok account and Twitter account and be more active. In 2023 promoting a business on TikTok are especially useful to growth your company (TikTok, Twitter, 2023). Six Senses has all their social media up to date which helps more people to find information about them and easier to decide about their destination. They are uploading videos and pictures with all their destinations which helps to promote their self (Facebook, Instagram, TikTok, Twitter, 2023). Because Moxy Hotels are usually close to the airport, and you can use the public transport the guests prefer to use their hotels. Different then Moxy Hotels, Six Senses does not have their locations close to the airport, but the transfer to the resorts can be arranged for a fee (Six Senses, 2023). The gender distribution based on Similar Web for Six Senses website on the last 28 days are close 52.41% are male and 47.59% are female, as the first appendix shows. The highest age distribution on their website is between 25-34 with 36.23% and the lowest age distribution is 65+ with only 3.96%, as the second appendix shows. The website performance of Six Senses is greater than Moxy Hotels. For Moxy Hotels the organic research on their website is 50.26% and for Six Senses is a bit higher with 54.59%, as the third appendix shows. On the last 28 days Moxy Hotels had a total of 210,779 of visits and Sis Senses had a total of 383,580 of visits. 10.1% of visits of Moxy Hotels are on desktop and 89.9% are on mobile devices. For Six Senses is bit different with 25.3% on desktop and 74.7% on mobile devices. As a rank by country Six Senses had 105,496, as the fourth appendix shows. Moxy Hotels had a traffic daily rate of 7,528 visits and Sis Senses nearly doubled with 13,699 visits daily. The visits duration for Moxy Hotels on their website was 18 seconds and on the other side on Six Sinses website was with 1 minute and 57 seconds, as the fifth appendix shows.

Conclusion                                                                                                                                                In conclusion, Moxy Hotels is for the new generation more modern, fashionable, and accessible for budget travellers. On the other hand, Six Senses is more luxurious, expensive, and grandiose experience for their guests. Both of multinational hotels are connecting people from distinct categories of age and classes of society. There is still potential for both of brands.
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