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[bookmark: _Hlk165107482]Social media what is it? According to NFI, any digital device that allows people to create and share content with other people, is considered social media. Social media comprises a wide range of websites and applications such as: Facebook, Instagram, WhatsApp, among others. Some, such as Instagram and Facebook, are designed to facilitate the sharing of images and videos.
In today's digitally connected world, companies have the unprecedented freedom to reach and interact with their customers through diverse social and digital media platforms. 
On the other hand, digital and social media have changed the way companies interact in real time with their customers (Gil Appel, 2024). With the widespread use of smartphones and the internet, customers are constantly interconnected so that they can be easily reached by companies. Through social media platforms like  Facebook, Instagram, Twitter actually called X and other digital channels such as search engines, companies are able to expand their target audience. This essay exhorts how these channels can be utilized to expand a company's customer base effectively.

[bookmark: _Toc164293808][bookmark: _Toc164324626][bookmark: _Toc165194385]How companies use social media platforms

Let's start by understanding that, social media, according to the class obtained in week 8 on 9th April 2024, social media is a vast digital network that comprises communication and interaction platforms and tools. It allows peoples and communities to share information and collaborate online. In the current context, companies are judged based on their presence on social media, emphasizing the importance of innovation and responsiveness to customer needs to build a strong digital brand image.
Businesses can develop relationships, increase brand loyalty and attract new followers by producing interesting content. Businesses can utilize Twitter for real-time customer assistance and interaction, for example, and Instagram and Pinterest to showcase aesthetically appealing products. Additionally, companies can reach specific audiences based on variables such as age, location, interests, and behaviour using targeted advertising on social media sites like Facebook (Fareed, 2023). With this focused strategy, marketing initiatives are targeted at those who are most likely to be aware of the goods or services provided.
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[bookmark: _Toc164293809][bookmark: _Toc164324627][bookmark: _Toc165194386]Creating attractive content

According to SprinkIr Team (2023) content is king in the world of social and digital media. Businer need to produce interesting and pertinent content that appeals to their target audience in order to draw in a larger audience. 
By offering informative and engaging content, companies can establish themselves as leaders in their field and draw in customers who are genuinely interested in what they have to offer. Furthermore, user-generated material such as endorsements and reviews from clients can strengthen the brand's reputation and entice new customers (SprinkIr, 2023).
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[bookmark: _Toc164293810][bookmark: _Toc164324628][bookmark: _Toc165194387]Main roles of digital influencers

· Influencers can influence buying decisions, providing businesses with a valuable avenue for authentic and precise advertising of their offerings.
· Influencers create intimate connections with their followers, acting as intermediaries between brands and consumers. They facilitate companies in accessing specific market sectors by providing a genuine and reliable link.
· Influencers serve as intermediaries between brands and consumers, fostering intimate connections with their followers and facilitating effective access to specific market sectors.

[bookmark: _Toc164293811][bookmark: _Toc164324629][bookmark: _Toc165194388]Harnessing the Power of Influencers

According to Influencer Marketing, influencer marketing has become a potent instrument for reaching a wider audience. Understanding your audience, being inventive, and regularly providing value are necessary for producing quality content for social media. Recognize the characteristics of your audience, including knowing what they like, what they don't like and their preferred types of content.
 Businesses may reach new audiences and tap into established communities by collaborating with influencers who have sizable, active followings. Influencers have the ability to produce relatable and real material that connects with their audience, increasing interest in and awareness of the goods and services they are promoting. To make sure that prospective influencers correspond with their brand values and target market, firms must thoroughly screen them. Since audiences are quick to spot false endorsements, authenticity is crucial in influencer marketing (Mailchimp, 2024).
	Social media 2023

	Social digital Media
	Monthly Active Users

	Facebook
	3,050,000,000

	WhatsApp
	2,780,000,000

	YouTube
	2,490,000,000

	Instagram
	2,040,000,000

	WeChat:
	1,320,000,000

	TikTok
	1,220,000,000

	Telegram
	800,000,000

	Snapchat
	750,000,000



Source: Tamilore Oladipo
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Dealer can use a variety of digital platforms, such as social media, to grow their consumer base. Email marketing today is still a cheap and effective approach to reaching customers, offering personalized content and increasing revenue (Calzada, 2023). Businesses can increase customer engagement and conversion rates by segmenting email lists and personalizing communications based on customer preferences and behaviour.
Additionally, a company's website can receive organic traffic and become more visible in search engine results by investing in research methods (Chaffey, 2022).  Through the process of optimizing website content, businesses can use relevant keywords and develop high-quality backlinks to improve their online visibility and attract customers who heavily searching for their products or services. Therefore, everyone has an electronic social device at hand, which makes them easy to reach.
[bookmark: _Toc164324631][bookmark: _Toc165194390]Conclusion

In conclusion, social and digital media offer powerful tools for businesses to reach a wider customer base and drive customer growth since advertising is cheaper and everyone has a smartphone at hand. By leveraging social media platforms, creating engaging content, harnessing the power of influencers, and optimizing digital channels, companies can connect with audiences on a global scale. However, success in digital marketing requires strategic planning, creativity, and a deep understanding of the target market. By taking a multi-pronged approach and keeping an eye on evolving trends, businesses can unlock the full potential of social and digital media to expand their customer reach.
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 Users per Month

Users	Facebook	WhatApp	Youtube	Instagram	WeChat	TikTok	Telegram	Snapchat	3050000000	2780000000	2490000000	2040000000	1320000000	1220000000	800000000	750000000	
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