
Marketing Essentials– Assessment 2 (Presentation)

	Criteria
	Weighting
	Comments:

	
	
	

	Delivery:
Speed, eye contact, clarity, audibility, tone. 

	20%
	

	Content
Sets out relevant issues and explains key terms. Confident with material, aids and understanding.

	25%
	

	Use of visual aids. 

Uses handout or other visual aids such as charts/diagrams/models/frameworks relevant to content. 

	25%
	

	Demonstrates knowledge of the subject.

 

	30%
	 

	
	
	

	
Final Grade:
	

	
Overall comments:

	%
	
	 






Time:				Date:			Group:  
	Student Name
	Student ID Number
	Signature

	
	

	

	
	

	

	
	

	

	
	

	

	
	

	



The University operates a fit to sit policy whereby you, in submitting or presenting yourself for any assessments, are declaring that you are fit to sit the assessment. You cannot subsequently claim that your performance in that assessment was affected by extenuating circumstances.
