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Mobile Application Along with AR/VR Technology in Hotel and Hospitality sector that aids in hotel booking and solving customer queries.
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Background update on the Hospitality and hotel sector

O

o The high market share of the hospitality
industry through the availability of
US$4.699 billion (Statista, 2023)

o 74% of travellers prefer booking a hotel
on the online platform (Statista, 2023)

* 70% of tourists in creating improved

booking decisions (Statista, 2023)
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Overview of Literature
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Concept of using technology within the hospitality and hotel industry

O

o Implication of AR\VR technology in the pre-
booking stage

o Optimising Customer attraction cost by
increasing

o Improves quality in the service of the
hospitality industry (Kansakar et al., 2019)
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Technology Acceptance Model
O

o Assists in generating a critical ease of use

Perceived

and maintaining usefulness /' Usefulness \

« The development of mobile applications and Actual
) Exteral Atitudes Intention Systen
AR\VR technology creates an improved use Variables Towards Use ToUse Usige
* Develops a strong engagement of customers \ Percived /
through improved acceptance (Salloum et Faseof Use
al., 2019)
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Diffusion of innovation theory

O

o Early adoption of AR/VR technology
helps in creating a strong pull of
customers

o The late majority tends to create a high LAGGARDS

understanding of its acceptance from the
customers

INNOVATORS

* The early majority assists in overcoming

its challenges and improving its sales

(Min et al., 2021)
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O

Application to the Hotel and Hospitality

Sector
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Specific areas in the hotel industry

S

o Enhances a critical improvement in customer

experience observed in pre-booking
* AR/VR technology reflects on developing virtual

tour options for its customers
¢ Al-powered mobile applications assist in

customising the information for customers to

improve the booking experience (Stringam and

Gerdes, 2021)
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Level of impact of technology on the hospitality industry

O

Strengths Weakness
e Improved booking e High implementation costs
experience e Dependency on external

e Enhanced guest experience factors
e Virtual Tours and e Technological barriers and

Marketing glitches
e Remote Collaboration e





image13.png
Evaluate Future policy and management option
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Recommendation

O

« Developing cyber risk management strategies

=
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Recommendation Contd.

o Communication tools through customer

service experiences

o Integration of AI and ML combined in a

mobile application (Ozdemir, 2021)

o Inclusivity and diversity

R ———
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Conclusion

O

« Businesses in the hospitality and hotel industry result in generating an improved
customer experience along with managing a rise in sales approaches. It results in
establishing an improved performance of the firm along with maintaining an effective
illustration in its practices.
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Introduction
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Outline of AR/VR technolo@ in the hospitality industry

o Implementation of AR Navigation within

hotels for Virtual Tours

o Creating Virtual Concierge Services through

Al-powered virtual assistants

* VR-based stimulation to train staff (Israel et
al., 2019)
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Significance of AR/VR technology in hotel and hospitality industry

O

o Contributes to  developing  customer
experience through customised room settings
through AR

« Developing AR-based campaigns for
marketing

= Provides availability of remote assistance
through AR on technical issues (Tomislav and
Stifanich, 2020)





