Chapter 3 – Research Method
3.1 - Introduction
   Firstly, this chapter will explain how the researcher plans to conduct their survey and what types of methods they will use, and why. Hussan (2023) defines research methods as a procedure that investigators use to collect, review, and translate data to answer a particular question or theory.
   This essay is about the taboo of mental health in policing with its main objectives being,
· Is mental health stigmatised in the police?
· Why do police officers feel they cannot be open about their mental health?
· Is their support for police officers who struggle with their mental health?
   The researcher has chosen this topic as they have recognised that there is some form of stigma within the police due to their own individual circumstances, and further online research as shown in the literature review. On the other hand, research appears to be limited on why officers do not like to open about their mental health. This reiterates that this study is necessary and essential. 
3.2 – Research Strategy
   According to Dinnen (2014), a research strategy is the clear planning of your chosen area of study that enables the researcher to have direction, and to remain focussed. This ensures that the findings are of the best quality. 
   For this study, the strategy used will be primary research through an online questionnaire. Primary research relates to data that is gathered directly by the investigator, and that has been obtained firsthand rather than through someone else. (George, 2023). 
   The questionnaire will be produced by the researcher and then shared with police officers through social media such as email and an information website which all South Wales Police officers have access to. Other than the individual having to be a current police officer, there is no ‘sample target’ as such. This is the decision of what group is chosen to be the representative group that is under investigation. (Mcleod, 2023). Although the person will remain anonymous, the researcher will ask them to input their age and gender. This is to see whether different ages or genders have different opinions on the chosen topic. 
   A questionnaire has been chosen as the preferred research strategy due to how time efficient it is, for both the researcher and the respondents. It allows the respondents to answer the questions whenever they’d like to, while only taking up a few minutes of their time. This method is also free to create and share, meaning it is significantly cost effective. Due to this, it is hoped that persons are more likely to fill out the questionnaire, and take part as it is extremely time friendly and convenient. Therefore, meaning more data to analyse and review.  
3.3 – Data Collection and Analysis
   Sharma (2022) defines data collection as the system of collecting, analysing, and reviewing of information that has been gathered from a source. Within the questionnaire, the researcher will ask questions giving a mixture of both quantitative and qualitative answers. This is the combination of both numerical, and non-numerical data. (Coghlan et al., 2014). 
  Regarding the quantitative data, it can be shown through graphs, charts, or statistics to easily display what information has been gathered. On the other hand, qualitative data will be more complex to analyse as the researcher will have to thoroughly review each written answer, and compare it with other answers to recognise any common themes or trends that link back to the original objectives of the study. For this to be easier for the researcher, they will request respondents to write in brief bullet points. Although, requesting questions to be brief, the researcher will ensure that they are open questions and not leading in any way. 
3.4 – Limitations and Potential problems 
   Some potential problems that may occur during the study regarding the research strategy is that the questionnaire doesn’t get many respondents. As the researcher will not be doing any interviews etc. there is no guarantee that a certain number of people will want to fill out the form. If this is the case, the data cannot be reliable as the sample group is so limited. 
   Furthermore, as the questionnaire will be created and shared online, there is a greater chance that a technical issue could occur, compared to this questionnaire being done via pen and paper, and in person. However, if the researcher was to do a paper version, that would take more time, and possibly only reaching a handful of persons from the same policing area. 
  Another potential limitation is that as the questionnaire will be shared online, there is a risk that although there is no sampling target, younger persons might be more likely to fill out the form compared to older persons as they prefer to complete surveys in person compared to online. This means that the data will be focussed on current generations, compared to police officers in general.  Millar et al., (2009) confirms this theory as he found that persons who completed a mail survey were older than those who completed a web survey. 
   As mentioned previously, for the researcher to be able to review qualitative data efficiently, they will request answers to be brief and in bullet points. This could be an issue as although the researcher is asking an open question, they may feel like they cannot write all that they wish to as the researcher has asked for them to ‘keep it brief’. 
3.5 – Conclusion
   In conclusion, the researcher has recognised the need for this survey to be conducted and has a clear plan on how they intend to carry out their research for them to gain answers for their objectives. An online questionnaire will be shared via social media platforms to reach as many persons as possible, with its sample target being any current police officer. Lastly, once data has been collected, quantitative data can be shown in graphs while qualitative data can be reviewed, and themes can be produced in written form. 
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