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[bookmark: _Toc59743035][bookmark: _Toc90831232]1. Introduction 
Marketing refers to the process for acquiring market information and disseminating to these other divisions such that they could still operate effectively. Roles in advertising have a wide range of implications on organisational effectiveness. In this case, marketing mix assists in the assessment of the plan as well as the development of a structure to guarantee that now the process must be carried out appropriately. The marketing mix is a strategy for promoting a business's brand. However, the company's brand recognition will help with research and development around the same period. The marketing channels and functionality used by Bang and Olufsen will be the focus of this research. Utilizing marketing activities and responsibilities to generate better outcomes from continue to leverage is crucial.

[bookmark: _Toc90831233]2. Impact on marketing after pandemic
Marketing
The practice of encouraging the acquisition and selling of the goods, performing market research, and combining promotional activities is known as marketing. Marketing brings a product to people's attention such that they could also purchase it, leading to an increase in revenues. Those marketing strategies have a variety of consequences on the business. Since the pandemic, marketing jobs have a range of consequences on operational processes. An additional approach for reaching business goals is long term planning (El Junusi, 2020). Throughout this case, marketing mix supports in the assessment of the plan as well as the development of a foundation to guarantee that the program is carried out appropriately. The procedure and processes as a consequence of Bang and Olufsen are outlined in the following section.
Situation analysis and pandemic
PEST Analysis
Political-legal: As a consequence of the Brexit negotiations, Bang and Olufsen had found itself in a precarious position. As a consequence of Brexit, expanding beyond the regional operational zone is more challenging. As a result, political difficulties are having a negative influence on Bang & Olufsen. But in the other side, the political crisis inside the United Kingdom is not very stunning. As a consequence, it will have a steady positive impact on the business of Bang & Olufsen.
Economic: Bang and Olufsen does well in economic terms, with inflation forecasts remaining stable. As a result, Bang and Olufsen is obtaining the correct kind of funding from potential investors. As a consequence, it has a large and positive impact on Bang and Olufsen's operations (Miteva et al., 2020). Across the other side, Bang and Olufsen's operations result in a large number of jobs being created. As a consequence, it has a positive impact by creating employment.
Social-environment: During whole pandemic, Bang and Olufsen had already been concerned with social issues and technology. Many of these social problems and possibilities have benefitted Bang and Olufsen. It's a wonderful thing the organization has been able to effectively concentrate on customer desires. Across the other end, Bang and Olufsen's products are being warmly adopted by buyers. As a consequence, much of these challenges have a positive impact on Bang & Olufsen.
Technology: Technology evolves on a constant schedule, and beyond covid-19, Bang and Olufsen will need to focus on new methods to keep its companies going. All of the other developments are being leveraged to provide Bang and Olufsen a competitive advantage. As a consequence, the efficiency of innovative activities has improved (Fields et al., 2021). As a result, companies like Bang & Olufsen have been integral to the success of their IT operations.
SWOT Analysis
Strengths: Throughout the United Kingdom, first of Bang and Olufsen's most critical systems seems to be its customer satisfaction. According on more than just the client's demands, they get the best possibility of aiding them. As a consequence, a firm like Bang & Olufsen benefits from it. They do, however, have a greater operational area something which they might use in the hereafter. They also have a well-trained team on hand to help customers.
Weaknesses: On the other aspect, there have been some issues with regard to the foundation. Because of their numerous facilities, Bang & Olufsen might not have had a large fundamental shape. Their supplier development methods are poor as well (Nikbin et al., 2021). As a consequence of poor performance following the epidemic, their operational costs are steadily rising.
Opportunities: Furthermore, Bang & Olufsen might seize full advantage of new of opportunities. Bang & Olufsen might utilize this knowledge to create a much more complex system that produces various outcomes. Bang & Olufsen, from the other way, may train its employees to enhance customer experience. Their activities in pandemic-affected areas may be greatly expanded in the long term.
Threats: The methods are also susceptible to a number of threats. Bang and Olufsen may suffer as a result of altering demand and customer needs. Bang & Olufsen, but in the other side, may suffer a number of threats as a consequence of competitive pressure (Dash and Chakraborty, 2021). For a corporation like Bang and Olufsen, difficulties are managed in this way.
Marketing strategy/ STP
In addition to working on promotional activities, comprehensive study on STP approaches would be required. In many areas of the United Kingdom, Bang and Olufsen's webpage are available for browsing. Each clause includes parts that are dependent on behaviors that is used to perform a method explanation. Only those who want to purchase everything on the internet would be chosen as a specific population in the ordinary way. Bang and Olufsen's intended audience is now being met thanks to the classification which is being applied (Redjeki and Affandi, 2021). The goods are promoted who are far less expensive yet of higher quality that their rivals in achieving successful placement. Bang and Olufsen really does seem to have made significant headway in improving their positioning strategies after the covid-19 epidemic using this strategy.
Marketing mix
Product: Bang and Olufsen manufactures and distributes a wide range of products. Bang & Olufsen assures the manufacturer's endurance in this case, as well as that this same look is managed in such a way that it catches purchasers' attention. It guarantees that the commodities are highly useable, which leads to increased output. The company's brand recognition, on the other hand, will contribute to the improvement of tasks simultaneously. The business does indeed have a long lifetime due to its high quality, which helps to achieve the objective of getting more than potential consumers. Bang & Olufsen must consider these factors whenever producing products.
Place: Bang & Olufsen may try to expand their company to other markets, including such South East asia. Bang and Olufsen must've had a strong degree of market consciousness in this case, and consumers must pick the company. As a consequence, value should be assured prior to the things being placed on the websites. Marketing strategy, which is accomplished via different scenarios, is crucial when assessing target market and methods (He and Harris, 2020). As a consequence of the Covid-19 outbreak, consumers are maintaining social distance, making it important to place things on Bang and Olufsen's websites. As a consequence, it will be made available to the general public as soon as possible.
Price: Bang and Olufsen will examine the sector to see how many other firms are pricing and whether they're charging whenever it comes to brand pricing. In this case, the price will be set by the product offering, both locally and globally, as well as valuations program management and cost-plus business strategy. Bang and Olufsen uses a cohesion strategy in this case to determine the pricing numerous cost of rivalry. In order to find the best pricing strategy, they must first determine their price positioning, categorization, capability, and effectiveness. Competitiveness is widespread in the marketplace, and that it would result in a flurry of adjustments. A sensible pricing scheme, on the other hand, will be resulting in a slew of further changes to the organizational processes.
Promotion: Personal selling have been used to build brand awareness and educate customers about a firm, its products, and a few other stuff. After the epidemic, Bang and Olufsen's promotional strategies comprise both physical and digital advertising. Online advertising is a form of marketing material on social networking networks. Bang and Olufsen, across the other hand, uses a mailings system to keep clients informed about upcoming price reductions (Polas and Raju, 2021). Examples include acquiring endorsements as well as other sorts of offline promotion. With some of these traditional and virtual marketing, Bang and Olufsen may create competitive advantages.
People: Marketing specialists working for a firm like Bang and Olufsen would have to have a thorough grasp of advertising strategy and strategies. Marketing experts should have the appropriate knowledge and competencies to gather marketing activities in order to carry out all the plan. Potential issues in personnel management may be identified in a number of methods, yet these deficits can be remedied by offering personnel with training. Bang & Olufsen would have an advantage over its rivals due to its successful advertising talents, and the corporation provides a number of training and career development. The corporation should increase its investment in digital platforms, which requires individuals with the requisite expertise to manage them.
Process: Following the pandemic and promotional procedures, marketing initiatives help to speed up the business's operations. A process is a phase in the process of delivering a product to a customer. Being a part of marketing action, there are several tasks that should be done. More salespeople should be involved in this, mostly because the whole procedure is pleasant (Crick and Crick, 2020). The assessment of information provided by Bang & Olufsen, including such payment system, product flow, customer engagement improvement, business model, and so forth.
Physical Evidence: Physical evidence should be accepted by an enterprise since it assists in the generation of positive outcomes. Physical evidence serves as proof of a transaction as well as a way of ensuring the brand's long-term viability. Due to the obvious brand's insignia and symbol, individuals are aware of this problem. It has a specific packaging method that is readily recognized. Questionnaires were administered to visible quantifiable parts of the company, such as its homepage, emblem, social media campaign, and advertising goods, amongst many others.
Implementation and control 
During the covid-19 epidemic, successful execution of the plan would be assumed, and sufficient administration of the advertising strategy would be necessary. The plan must address 6 months or maybe a year to finish. If the plan is correctly executed, it would be maintained with the help of complete authority. As a consequence, the suggestions of the advertisement management should be followed constantly (Ahn, 2020). If organization don't, it might lead to a host of problems in the running procedure. As a consequence, those would be the promotional strategies used by Bang and Olufsen to get a competitive edge over the competitors.
Stakeholder Engagement
To guarantee the long-term performance of the multinational corporation, Bang and Olufsen takes a number of functional, strategic, situational, and other considerations. The structure of the corporation will affect the firm's parties concerned and users. The parties participating in this situation are referred to as stakeholders. Because stakeholders are such an important part of the business, it's necessary to keep track of their engagement. A method for involving stakeholders in Bang and Olufsen's evaluation process is for related parties to be influenced mostly by company's decisions (Sirkeci, 2020). Stakeholder participation would have an influence on the company's decisions as well. In this circumstance, it is critical for firm's leaders to formulate fully determined judgements, otherwise the outcomes of their activities would differ from what was intended. Marketing initiatives assure that some are stakeholders appropriately involved, but rather that the actions do have a positive impact on the country’s economic growth. As a consequence, it promotes to both sales and profit development.
Stakeholders after pandemic
Stakeholders are crucial to Bang and Olufsen's performance since the firm may be unable to exist without them after the covid-19 epidemic. Stakeholder involvement influences the firm's decision-making procedures, and the organization is affected by key stakeholders. This is important to have stakeholders who are connected to the organization from both direct and indirect basis. Top management are really the stakeholders inside a business who might be in charge of the organization's successful handling. Because the company's board has substantial decision-making ability, managers generally required to disclose towards it (Pratono, 2021). The company's actions are guided by the preferences of its consumers. Managers are employed to execute these out directions of the firm's various stakeholders. The strategic partner, yet again, is a participant who agrees to collaborate in the pursuit of common objectives and a sense of belonging to the business. It is expected that these individuals in the agreement would benefit from the same benefits and will progress at the same rate. Non-governmental groups (NGOs) and public sector unions seemed to have an impact on the decision because they are all also participants in Bang and Olufsen. As a consequence, Bang & Olufsen must focus heavily on meeting its social responsibilities and duties. Personnel are a major element of any firm some of the most important interested parties. Employees are essential to a performance of the company when it is managed properly (Ahn, 2020). Employees are in charge of attracting the attention of the customer, who is one of the other stakeholders. Customers and neighborhoods are the individuals who would be most important to the business's survival and expansion. Bang and Olufsen must invest in a number of projects in order to meet the needs of its customers in this case. Individuals or organizations that participate in a company are referred to as stakeholders, but they are regarded a stakeholder in Bang and Olufsen. Bang & Olufsen would enter a congested marketplace by investing significantly in the procedure. This competition is fueled among those who competing with Bang and Olufsen and therefore are stockholders in the firm. Bang and Olufsen must successfully overcome the stockholder, or it will be difficult to ascertain itself during the marketplace (Sirkeci, 2020). The reverse is true that to be successful, Bang and Olufsen should accept and follow the laws enacted by the government as well as other legal system bodies. As a consequence, Bang & Olufsen must be fully compliant with the government's judicial authorities' criteria.
Stakeholders’ impact on marketing activities after pandemic
After the covid-19 epidemic, promotional techniques are efforts that enhance market operations and aid in achieving customer pleasure. Any effort made to stimulate the acquisition and selling of products or services, analyze the market, and participate in concurrent advertising operations to improve sales is referred to as marketing. A marketing strategy is a marketing tactic used to achieve a company's goals. Marketing operations are crucial for a business's success since they help the firm achieve a competitive advantage on the market (Pratono, 2021). The advertising strategy entails doing sufficient research inside the organization in order to have a better grasp of the internal and external environments, and even the organization's corporate position. Bang and Olufsen is mainly interested in growing its business via marketing efforts, and that is why it uses the STP strategy to achieve so. The STP technique is a marketing approach that involves demographic segmentation the market, selecting critical elements to pursue, and repositioning items. In opportunity to grow or engage with several other rivals, advertisements encourage a certain section of the community. In this case, Bang and Olufsen selects certain goods that might be utilized to boost the company's operations during the pandemic. On the other hand, it will have a distinct impact on the firm. Marketing techniques seems to be another aspect that encompasses activities following a pandemic, such as increasing consumer happiness, constructing product connectivity, and running marketing offers (Ahn, 2020). To guarantee that things are distributed properly, it is vital to develop the required manufacturing and distribution routes. As a result, it will guarantee that outstanding advertising measures are being taken in addition for services and goods to really be identified in the marketplace. The stakeholders have quite a huge impact on the marketing activities following the firm's epidemic. Following the epidemic, a variety of stakeholders are making a significant impact on marketing activities. Employees get an influence on marketing activities following a pandemic by staying motivated, which aids in a successful completion. Demoralised employees who exhibit inefficiencies and utter incompetence, which could be obvious. Buyers must always be fairly compensated since sales volumes is contingent on their continuing support (Sirkeci, 2020). From the other hand, management and administrators must have been kept informed on the project's development. The findings, and the outcomes of the study which the organization would do, would've been communicated with the firm's directors and executives. The company is obligated to follow the norms of ethical company operations throughout this case. The corporation would be subjected to a variety of laws enforced by law and regulatory local authorities, some of which have an influence on the enterprise. Bang and Olufsen has been obligated to follow relevant laws, such as with the Employment Act, throughout this case. In accordance with regulation, the company will be impacted by the market, and the economy is saturated with competitors (Nikbin et al., 2021). Rivals can have varied degrees of effect on the company, depending on the organisation, and the organisation also might utilize them as standards at occasions. As a consequence, following the pandemic, it could have an influence on the company's approach and marketing activities. Promotional activities must be executed appropriately; otherwise, customers will have a myriad of options to choose from. Significant companies are expected to have an influence on business activities for branded value propositions. Investment companies may have an influence on market research and even the product category in which to spend (He and Harris, 2020). Stakeholder participation is predicted to have a range of implications on marketing programs after the pandemic, whilst also creating a positive impact and some others going to have a negative one. The favorable impact is especially evident in the development of Bang and Olufsen. The corporation would be able to execute new tactics as a consequence of communicating with consumers, which will assist in the collection of different business knowledge. Like a result of the participants' involvement in the design process, highly precise market information may be acquired, leading to more effective decisions. Personnel, for instance, may engage with consumers in order to meet their needs and desires with the company’s products and services. It would also help in the establishment of excellent customer from inside of the company (Crick and Crick, 2020). Nevertheless, there are a number of drawbacks to incorporating it into organizational procedures. Stakeholder engagement has a range of unpleasant consequences and has a detrimental effect on forms of employment in a number of ways. The marketing responsibilities are inextricably linked to the institution's purpose and goals. The demand from stakeholders, for instance, for the corporation to offer items which are both acceptable and lucrative might be great. In this case, the goods might be unable to meet the acceptable quality requirements in this regard (Polas and Raju, 2021). As a consequence, sales might increase, but the customer might well be unsatisfied due to low value. 
[bookmark: _Toc59743040][bookmark: _Toc90831234]3. Recommendation for Bang and Olufsen after pandemic
[bookmark: _Toc59743041]Stakeholders appear to have a favourable and unfavourable impact on a business' marketing activities. After the covid-19 epidemic, the organization might have a range of consequences on the company, and as a response, it would undergo a number of changes. As a consequence, comprehension and negotiating might well be improved by following the guidelines in the following paragraph. For completing a proper conduction of collaboration, it is vital to strengthen communication amongst team members. As a consequence, in order to attain effectiveness, it is necessary to establish communications. Bang and Olufsen must have had a comprehensive understanding of the objectives, goals, and anticipated results of stakeholder dialogue in order to improve their enthusiasm (Ahn, 2020). As a consequence, they'll be motivated to work from the inside of the structure, which would help them advance in their marketing careers. In this case, extensive training including the installation of a program expert are necessary to guarantee a complete comprehension of the differing viewpoints. This is how the participation of a system's players may be efficiently managed (Redjeki and Affandi, 2021). These would be the ideas that might lead to effective stakeholder engagement and a positive impact on Bang and Olufsen's advertising duties.


[bookmark: _Toc90831235]4. Conclusion 
The combination of processes and the construction of a structure which that organization may accept are aided with a very well business objective. If the plan is correctly executed, it would be managed with the help of sufficient control. The stages of advertisements are separated into categories that help in acquiring a better understanding of a marketing technique via its execution. Bang and Olufsen's decisions may have an influence on other parties via public engagement. The firm's decision has an influence on investors, and its involvement has an effect on the organisation.
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