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The University of Wales Trinity Saint David for the Sport’s Management has organised a three-day trip to London. There are around 60 students who will be going on the trip. The itinerary includes The Twickenham Stadium, The Sky Garden and The Oval Cricket Stadium along with the Mama Mia Musical and some socialising time in the evening. The target audience I have been thinking of is young boys and girls in the range of 20-25 years old who have an interest in the niche tourism theme of sport's tourism and London city tourism. I will be posting on Snapchat, Instagram and LinkedIn. I will be posting images of the Stadium's, the Sky Garden view of the city and social time. I have chosen Instagram as one of my marketing strategies because they are an easy platform to reach people by like, comment and share features. The Snapchat is mainly for humorous and goofy content due to the filter and custom effects. The LinkedIn platform is more for professional use, so the post should look neat and tidy without fashionable phrases. The hashtags I will be considering are #responsibletourismontour #tourismontour, #repsonsibletourism. These hashtags are necessary for my posts as they eye-catchy and engage the target audience. The aims and objectives I will following are being responsible when visiting the stadiums as I am representing the #uwtsd campus and socialising with each other and making the trip an unforgettable experience.

