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The effectiveness of modern technologies and their assessment to the organization cater the perfect background for the long-term development and the growth progression. The technological affirmation for any of the particular company delineates the communication and the information basis for the later profitable purposes and this kind of technological information generate the rapid advancement for the organization (Hajli, 2014). Intersys Company based in London, UK has created their market basis and strategic projection in a particular way so that they can cater the customers in a perfect way by working with the advanced technological support. Furthermore, Intersys worked for their marketing strategy in an effective way by taking the assessment of the social media presence. The sound technological engagement strongly works for the different kind of solutions mostly to the employability and the services become perfect and understandable for the customers. 
[bookmark: _Toc503191196]Research and effectiveness of the modern technology:

The technological purposes for the organization need to be perfect and appropriate for the adequacy of the knowledge deliverance and the progressive statement in future. As the market is growing so the organization need to plan things in such a way so that they can able to meet the desirability of the customers and bring fruitful results for their own goodness. The expectations for the future and their perfect catering support the entire thing and process for the collaborative work process within the technological assessment (Syam and Bhatnagar, 2015). The innovativeness and the creative sense process things in a better way including the power process and the enormous amount of information work with the rapid communication progression and the distribution networks in a perfect way.  Intersys Company by their effective communication and usage of modern technologies support all the better services for the different project management, all IT related requirements for the future guidance and the consultancy process become appropriate and deliver with quality. The information technology support helps Intersys to cater the friendly and fast service delineation. The company works with the coordination of the excellent market environment analysis and caters the customers with an appropriate support for the future analysis of things (Fill and Turnbull, 2016). Some of the efficient and effective managed services increase the company growth and the market projection become strong as the involvement and engagement of work run within a strategic way (Järvinen and Taiminen, 2016). The progressive structure for IT purposes, incorporating in such a way so that the capital expenses can handle within a specific way. The monthly payment basis and organizing the database with the information basis benefit the entire organization and grow with the creation of perfect business need. 
The company is leveraging to the segmentation policy that cater the best capabilities for the technologically sound preferences in order to get the demographic value over the customers’ preferences including the data hygiene (Malshe et al. 2017). The activities and the organizational operational based structure trigger the overall performance and the accuracy of the working capability followed the value segmentation that determine the effective testing for the deliberate and creative statement with claimed procedure for technological background (Hale et al. 2014). 
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Quality of service, loyalty processing for the customers and wining all the information related formulae generate the value for the organization and Intersys find out the best possibilities in market to work with the other companies working domestically and internationally.  4 international basically the European business management cater the facility for the significant service assistance for Sales Administration resources. The management and the sales perfection services incorporate the technological capability with some of the automated business links and their effective systems (Priyono, 2016). The effective commitment procedure including the effort for the technological deliverance for the active approaches within Intersys Company cater some of the perfect active and exclusive work preferences. The final processing and the subjective evaluation to the input in service offering include the final and the inclusion of the last projection of several things. The foundation for the IT incorporation of working and their team management procedure enhance the market affectivity in a particular way so that the future purposes can able to maintain (McNaughton et al. 2014). Proceeding towards the final outcome and apply the IT resources need the application of other stages to that the approaches become perfect. The future functional assessment and their expansion generate from the hardware and software computing purposes including the opt-electronics, telecommunications, fiber optics, semiconductors and the mini processors. Some of the best innovations and the creation of the storage and the processing factors create development for the rapid distribution and the information network. The required statement and the compacted processors work in perfection for the entire work accessibility inclusion of the acquirer of knowledge. By the proper usage of technology the information become easily to access and then the effective procedure cater the presented purposes for the entire thing for the proper web directions. 
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Intersys company work in accordance to the software development and build different types of business applications by the usage of bespoke software. The best experience to the clients need to cater in such a way so that the service efficiency can able to maintain and don’t incur much cost and minimize the usage of the different organizational resources for the increase of employability. The flexibility and the capacity of working preferences create the proper business development state so that the projects become proper and appropriate. The simple and effective business tool for the entire assessment of the clients projects significantly manage the time and expense so that all the requirements of the clients get fulfilled (Smith, 2014). The application of the modern technological support also incorporates with the social management platform for the strong and effective marketing procedure. Intersys Company caters the perfect background for the working statement including the risk assessment procedures in order to progress towards the business success. Some of the major problems regarding the project analysis deal with different IT approaches in order to recognize all the risks, successfully deal with the risks, and finally process for the good management scale in order to work in a positive sense to the employability scale (Tan, 2016). From cloud support, networking support, security supports and some of the major IT supports inculcate in the total service in the Intersys Company.  Proper expertise, knowledge, opportunities and the general help and guidance incorporate the development and growth progression in a perfect way. All the operational efficiency catered by the help of technological basis and the service consistency perform in a better way by the help of Intersys Company’s team including the social media performance. The important projects and the consultancy purposes work in a better way for the IT solutions and then the social media applications with the marketing support (Dibb, 2014). 
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Figure 1: Employability percentage for the usage of digital technology
(Source: Truong, 2014, p-30)
For the evidence on online presence and creating the efficiency, work for the development, including the growth factor of the company in a particular way increase the profitability purposes (Blut et al. 2015). The agile, cost effective and the efficient progression for the software and other usable technologies keep things in a full combined and detailed procedure recommend for the further development state. The marketing preferences of the company sought to link to the different business appearances for the incorporation of different objectives so that the manufacturing and the supply possibilities get structured. As Zen X is very much fond of the social media so it is quite essential for the organizations that they create their proper assessment for the entire marketing processing. 
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The social media provides the important areas in the growth of marketing through its presence in the marketing. It provides a better platform for the organization to carry out the entire actions with the highly active network in social media. The company Intersys provides the better services in the development and growth in the requirements of IT to make a present the challenges to meet the required opportunities. The IT systems provide the experience with the use of social media that makes a better form of business practices. The proper way of planning makes the better efforts in marketing with the awareness and makes the products or service display among the consumers. Social media develops a better area that makes the boost in the business and develops ideas to makes the growth of the business through the marketing. The organization Intersys use social media to keep a full update regarding the software and use of new technology. There lies with the various offers made by the consultation service upon the IT solution that makes the cost-effective, agile and efficient working in the company for the incrase of employability by their social presence (Ashley and Tuten, 2015). 
Social media presence are used as marketing which is followed as:
i. Social media provides the important post regarding the used drive on the targeted traffic. 
The organization Intersys can use Twitter, Facebook as the social media platform to post the important area that helps to attract the maximum number of customers globally. This provides the process in the marketing with the high amount of growth in business. 
ii. Social media might develop a better relationship
[bookmark: _GoBack]The innovative form of marketing can be carried out through the presence of social media that includes with Instagram, Twitter. This types of social media make the interaction with the customer’s base properly and develop a better relationship. It makes provide as the important marketing strategy with the displayed products, which is completely unaware of the consumers. The social media delivers the tool to get connected with the non-competing and complementary business through the induced leaders (Tuten and Solomon, 2017).
iii. Users lie as the receptive on the send messages
Maximum people use Facebook or Twitter as the social networks but not a tool for carrying out the marketing process. Hence, many customers skip the post made by the organization regarding the display of products. The seeing of the post by the people makes the entire process of marketing with the friends. 
iv. Social media provides the notification of the particular events
The successful marketing process can be carried out through the social media by providing of the notification on the particular happened events. The events carried out by the Intersys company delivers the notification on that particular person who has followed the organization websites. 
v. Social media develops the brand loyalty
 The brand that has been activated through the social media profile makes the presence of loyal consumers. The presence in the social media provides a possibility of interaction and engagement of the customers. The organization Intersys tries to develop the brand loyalty through the presence of social media (Tiago and Veríssimo, 2014).
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Figure 2: Technological preferences and progression of Intersys Company
(Source: Intersys Company Website)
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The proper highlight for the marketing assessment including the research technique cater the best practices for the marketing affectivity and the big brands for the expansion of the same create the organized form for the further development state.  The intelligent projection of the technology work in accordance to the particular marketing services so that the progressive statement can able to strategize and bring success with time. Some of the customer centric engagement and their further cross channel marketing projection by the assistance of social media explain the best version of the marketing panning. Intersys Company, in order to bring the systematic perfection to the service preferences along the key findings from the same creates the future betterment in a particular way. The strong marketing preferences and the personalized experiences create the best particularities so as to optimize the better marketing performances and reach out to the desirability of the customers in a perfect way. Optimization of the resources and creating the best technological background focus to put the customers in a smarter and focused state generate the growth and development strategy.  The predictive statement and the analytical tools help them to understand the preferences for the accessible management with strong personae for the action setting possibilities for Intersys Company. The organization become more focused to the domestic and international market by the help of technological along with the social communications that allow further development purposes for the company. 


[bookmark: _Toc503191201]Reference list: 

Smith, N.C., 2014. Morality and the Market (Routledge Revivals): Consumer Pressure for Corporate Accountability. Routledge.
Järvinen, J. and Taiminen, H., 2016. Harnessing marketing automation for B2B content marketing. Industrial Marketing Management, 54, pp.164-175.
Yadav, M.S., 2014. Enhancing theory development in marketing. AMS Review, 4(1-2), pp.1-4.
Li, H. and Kannan, P.K., 2014. Attributing conversions in a multichannel online marketing environment: An empirical model and a field experiment. Journal of Marketing Research, 51(1), pp.40-56.
Jeng, D.J.F. and Pak, A., 2016. The variable effects of dynamic capability by firm size: the interaction of innovation and marketing capabilities in competitive industries. International Entrepreneurship and Management Journal, 12(1), pp.115-130.
Syam, S.S. and Bhatnagar, A., 2015. A decision support model for determining the level of product variety with marketing and supply chain considerations. Journal of Retailing and Consumer Services, 25, pp.12-21.
McNaughton, R., Huet, G. and Shakir, S., 2014. An investigation into drug products withdrawn from the EU market between 2002 and 2011 for safety reasons and the evidence used to support the decision-making. BMJ open, 4(1), p.e004221.
Hajli, M.N., 2014. The role of social support on relationship quality and social commerce. Technological Forecasting and Social Change, 87, pp.17-27.
Truong, V.D., 2014. Social marketing: A systematic review of research 1998–2012. Social Marketing Quarterly, 20(1), pp.15-34.
Blut, M., Backhaus, C., Woisetschläger, D.M., Evanschitzky, H. and Heussler, T., 2016. How to Impact Franchisee Adjustment: An Empirical Examination of Franchisor Support. In Looking Forward, Looking Back: Drawing on the Past to Shape the Future of Marketing (pp. 877-877). Springer International Publishing.
Hale, T.M., Pathipati, A.S., Zan, S. and Jethwani, K., 2014. Representation of health conditions on Facebook: content analysis and evaluation of user engagement. Journal of medical Internet research, 16(8).
Fill, C. and Turnbull, S.L., 2016. Marketing communications: brands, experiences and participation.
Dibb, S., 2014. Up, up and away: social marketing breaks free. Journal of Marketing Management, 30(11-12), pp.1159-1185.
Malshe, A., Johnson, J.S. and Viio, P., 2017. Understanding the sales-marketing interface dysfunction experience in business-to-business firms: A matter of perspective. Industrial Marketing Management, 63, pp.145-157.
Ashley, C. and Tuten, T., 2015. Creative strategies in social media marketing: An exploratory study of branded social content and consumer engagement. Psychology & Marketing, 32(1), pp.15-27.
Tuten, T.L. and Solomon, M.R., 2017. Social media marketing. Sage.
Tiago, M.T.P.M.B. and Veríssimo, J.M.C., 2014. Digital marketing and social media: Why bother?. Business Horizons, 57(6), pp.703-708.
Priyono, A., 2016, July. Improving quality of interactivity between organisation and customers with the support of WhatsApp. In 2016 Global Marketing Conference at Hong Kong (pp. 969-981).
Tan, C.S., 2016, July. DOES LUXURY REALLY CARE? HOW CAUSE RELATED MARKETING SHAPES BRAND PERCEPTION AND PURCHASE INTENTION IN THE JAPANESE LUXURY MARKET. In 2016 Global Marketing Conference at Hong Kong (pp. 282-283).

Page 10 of 11

image1.jpeg
18%
16%
14%
12%
10%

8%

6%

assumed to be unemployed

Proportion of full-time first degree qualifiers

g

2006-07
—Medicine &
dentistry

—=Computer
science.

2007-08  2008:09 200910  2010-11 201112

Subjects aled
to medicine

——Engineering &
technology

Academic year

Biclogical —Physical
sciences sciences
Mass Creative arts
communications & design

& documentation

201243 201314

—Mathematical
sciences

Education




image2.png
/M Fud: BA%4 - malagssur X \ ] nursing technique - Goo. X \ ) Turitin x VG cffectivencss oftheuse x ¥ [ use-ofictforefiectve X [1] 1T SupportEssex & Lone x ARGt

& C | @ Intersys Ltd [GB] | https//intersys.co.uk/? BRCUARISABPLG/ZignlqVYrWnehHXRjKX

CJOKCQ

haC_QnVcNtEpGb6PgerXOoUaAj

Apps F) Google Scholer @ Grammarly &% Fwd: Gagn -Google | G hitpsi/wwwgoogle. G Google UK [} view-sourceihttps:/

Home  OurSenices  SupportSe Aooutls

Continuous-Perfo..png ~ | L fwddvos2zip ~ ‘ Show all ‘ x

U fwdbadsazip ~ 1 fwddvor6zip ~ | [ fwddvorszip ~





