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Starting with the second half of the 20th century, the expansion of marketing was created as a result of an economic-social dynamism, manifesting both at the level of the provision and production of services, but also at the level of consumer needs, preferences and behavior. A service organization's marketing environment consists of all the factors that influence its ability to satisfy consumer needs and wants. The numerous options for satisfying his needs make today's consumer more demanding, more idealistic and focused on the value of the products and services offered, being always in a continuous search for a partner in the service provider organization that can offer him wide possibilities and a high level of quality and satisfaction of his needs. If we analyze these data, over time, in recent years there have been profound changes in terms of the number of companies providing services and their offer, competition being more and more accentuated in all areas providing services.Organizations providing services must make considerable efforts to attract, maintain and retain consumers, and this cannot be achieved without adopting an integrated marketing vision. The adoption of marketing by these organizations is not a simple process, however, the particularities being generated by the intangible character of the service and the process of creating and delivering the service itself, a process based on the interaction between the provider and the client. In the highly competitive hospitality industry, effective marketing strategies are essential for businesses to remain competitive and attract customers. 
This essay will compare the marketing methods of two hotel chains, focusing on their marketing strategy, segmentation, targeting and positioning, as well as their marketing communications with their target audience. The two multinational hotel chains that have successfully implemented unique marketing methods are Six Senses and Moxy Hotels.
The SIX SENSES was born in 1995 and began to grow in a balance between economic, environmental and social profitability but in a harmonious way with local communities and ecosystems. Sonu Shivdasani, the founder and CEO of SIX SENSES managed to create one of the most luxurious hotels in the world but also ecological.As Six Senses expands into new and exciting locations, the enduring Six Senses purpose remains as strong as ever: To help people reconnect with themselves, others, and the world around them. Six Senses has its cultures and ecosystems, from growing its own organic produce to closing the waste loop, coral replanting and reforestation projects. 
In all Six Senses locations, sustainability objectives are established, they regenerate vital ecosystems on land and underwater, supporting local communities, moving towards zero waste and low carbon emissions. Since the founding of this brand, the six senses have intelligently used the renewable building materials and resources that nature provides and bottled their own drinking water to eliminate the impact of transportation and use of plastic bottles. That is why at this moment SIX SENSES is an ecological brand, in harmony with nature and its resources.
On the other hand, Moxy Hotels is Marriott International's newest and most innovative affordable lifestyle brand. Moxy is a completely new approach to satisfy the consumer of the rapidly evolving era. Although technically speaking, this is not a hostel but something more, thus defying all expectations, Each Moxy Hotel has the characteristic of a relaxing and friendly atmosphere, which will be noticed from the first moment you enter. One of the most famous features of the Moxy hotel is its bar. The Moxy Hotel is designed for those who love nightlife and fun and for this reason, their Bar Moxy and Grab & Go service are open 24/7. For Moxy Hotels, the central point is non-conformity and originality. With small but smart rooms, Moxy Hotels offers modern and useful facilities, modern lighting, TV, ultra-fast internet, bathroom and luxurious toiletries.
This brand, Moxy Hotels, is defined by its attitude – the affordable price being just a pleasant surprise. The essence of the Moxy brand is best captured by Now & Wow. Moxy Hotels is full of spirit – always full of energy, interesting people eager to discover the beauty of life and an energetic crew.
Six Senses and Moxy have different marketing strategies. Six Senses is a luxury hotel chain that focuses on wellness, sustainability, and eco-friendliness. They have a high-end approach to marketing, which involves promoting their unique experiences and amenities such as spa treatments, yoga classes, and organic food. On the other hand, Moxy is a budget hotel chain that offers affordable accommodation to the younger generation. Their marketing strategy is focused on creating a fun, lively, and social atmosphere that appeals to the younger demographic.
Segmentation, targeting, and positioning are crucial elements of effective marketing strategies. Six Senses and Moxy Hotels have different approaches to segmentation, targeting, and positioning. Six Senses targets high-end customers who value wellness, sustainability, and luxury experiences. They position themselves as a luxury brand that offers unique experiences that are worth the price. On the other hand, Moxy Hotels targets budget-conscious travelers who are looking for affordable accommodation in a fun and social environment. They position themselves as a budget-friendly brand that offers a unique experience for the younger generation.
Six Senses and Moxy Hotel use different marketing channels to communicate with their target audience. Six Senses uses social media, email marketing, and print media to reach out to its customers. They also host wellness events and collaborate with influencers to promote their brand. On the other hand, Moxy Hotel uses social media, email marketing, and experiential marketing to engage with its customers. They also partner with local businesses to offer unique experiences to their customers.
To enhance their marketing activities, Six Senses and Moxy Hotel can adopt the following strategies:
· Leverage the Power of Video: Both Six Senses and Moxy Hotel can use video marketing to showcase their unique experiences and amenities. They can create video content that highlights the unique features of their hotels, such as spa treatments, yoga classes, and social events. Video marketing can be an effective way to engage with customers and provide a virtual tour of their hotels.
· Personalize Marketing Communications: Six Senses and Moxy Hotel can use personalization in their marketing communications to engage with their customers on a more personal level. They can use customer data to send personalized emails, social media messages, and targeted ads. Personalization can help create a stronger bond with customers and increase their loyalty towards the brand.
· Expand their Social Media Presence: Six Senses and Moxy Hotel can expand their social media presence by using more social media channels to reach out to their customers. They can create engaging content that resonates with their target audience and encourages them to share it with their friends and family. They can also collaborate with influencers to reach a wider audience.
· Offer Loyalty Programs: Six Senses and Moxy Hotel can offer loyalty programs to incentivize customers to book their hotels again. Loyalty programs can be an effective way to increase customer retention and encourage repeat bookings. They can also offer exclusive discounts, freebies, and other perks to loyal customers.
Following an analysis on similarweb.com, we will notice that Six Senses is accessed much more than Moxy Hotels. Direct, referrals or organic search are among the top search favorites, followed by social, email, paid search and display ads. The marketing channels for Six Senses are almost double accessed, compared to the marketing channels of Moxy Hotels.
The two brands share a common political environment, both companies have invested heavily in their international presence, thus diversifying their ability to deal with economic obstacles in various nations, but internet technology seems to be favoring the Moxy Hotel due to its strong presence in e-commerce. Six Senses focuses more on an ecological environment, returning to nature and in close collaboration with local communities, helps to save and preserve the ecosystem around it.
In conclusion, Six Senses and Moxy Hotel are two multinational hotel chains that have successfully implemented unique marketing methods to attract their target audience. Six Senses focuses on luxury, ecology, well-being and sustainability, while Moxy Hotel targets young hearts, eager for adventure, friendships or even just socializing in a friendly and relaxing environment.
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