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An Essay On ‘’A Vision of Change: Sustainability in the Hotel Industry’’
Sustainability refers to actions that ensure current demands are met despite affecting subsequent generations’ potential to do the same. Sustainability in the tourism business implies carrying out operations in a way that reduces detrimental impacts on the natural world, local communities, and the sector as a whole while enhancing beneficial effects and benefits (Khan et al., 2021). To do so, one must adopt an integrated view that considers not only monetary but also ecological and cultural variables. Sustainable tourism is predicated on a few fundamental tenets. As a priority, it stresses the need to safeguard biological systems by encouraging environmentally sound behaviours and cutting down on carbon dioxide emissions through the conservation of natural resources and proper disposal of trash. It promotes genuine and polite connections between visitors and locals as a means of showing appreciation for and contributing to the vitality of the host community (Zaei and Zaei, 2013). To further guarantee that the hospitality sector helps the originating country, it is important that locals receive a fair share of the economy’s financial advantages. When it comes to the tourism sector, sustainability is all about making sure the business is around for the long haul and having positive effects on regions big and small (Jauhari, 2021). An examination of Hilton Hotels, the biggest hotel operator in the United Kingdom, and its dedication to sustainability through its corporate social responsibility initiatives, environmentally friendly conveyance practices, and other means is presented in this essay.
The Hilton Hotel brand has been around for more than one century. The initial Hilton hotel, located in London, launched that year, in 1965 (Czyżewska, 2019). Hilton has grown to become an internationally recognised brand in the UK tourism industry over time. The lodging establishments that Hilton now owns and operates span the entire nation, from coast to coast, from bustling metropolises to peaceful rural areas. Hilton Hotel is currently one of the brightest hotels that are completely dedicated to serving with great accommodation to the clients. The hotel has achieved several awards and honours and has become so famous in comparison with the other hotels in UK. They are getting high ratings in the competitive tourism industry and also sponsoring unique events for their retained customers.  A number of initiatives, which are detailed below, are helping them grow the company and ensure the sector’s long-term viability. Hilton Hotel places a premium on long-term viability, which reflects the company’s dedication to responsible business practices, social responsibility, and financial robustness (Graziano, 2021). Hilton understands it must do its part to lessen the impact it has on the planet as people everywhere become more conscious of global warming and the destruction of the environment. The hotel chain has adopted several policies that are environmentally conscious, such as cutting down on energy use, usage of water, and construction waste. Hilton’s long-term success is ensured by its commitment to sustainable business methods, which cut expenses and attracted eco-conscious customers looking for green lodgings. Recycling also helps Hilton’s reputation in a cutthroat market while conforming to the UK’s strict regulations regarding the environment (Edgell, 2019). In conclusion, environmentalism is more than just a buzzword at Hilton Hotels UK; it is a strategic necessity that helps the company achieve its goals while also benefiting the planet, its neighbours, and the bottom line.
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Figure 1 Logo of Hilton Hotel
Source: (Czyżewska, 2019)
To lessen their effect on the planet and help shape a greener tomorrow, Hilton Hotels has been deeply involved in the advancement of sustainability initiatives. Savings on power, lowering garbage, and involving neighbours are just a few of the many goals that fall under this umbrella (Jauhari, 2021). Hilton’s initiatives to promote sustainability in the UK have a strong emphasis on cutting energy consumption wherever possible. To lower their energy bills, they have implemented cutting-edge systems and procedures. Among these are light-emitting diode bulbs, controlled thermostats, and other forms of electricity. Hilton was able to reduce its ecological impact and its expenditures on operations by managing its energy consumption. An additional focal point is placed on the disposal of waste. To keep trash from piling up in garbage dumps, Hilton has instituted waste management initiatives at all of their hotels. They have cut down on disposable materials by promoting green packaging and reusable toiletries. These initiatives are consistent with the worldwide drive to curb trash made of plastic and increase the frequency of recycling (Zientara et al., 2020). Additionally, Hilton UK is devoted to giving back to its neighbourhoods. They frequently participate in charity work and other forms of public service. They help area industries grow and cut down on greenhouse gas emissions by purchasing products and services from local vendors. Hilton has established concrete targets for sustainability, including cutting down on carbon dioxide emissions and utilising water, as part of its commitment to ethical conduct. In order to maintain honesty and openness, they examine their achievements frequently. Hilton’s dedication to creating a more sustainable and accountable hospitality sector is reflected in the company’s sustainable growth initiatives in the United Kingdom (Plasencia, 2023). They exhibit that affluence and concern for the environment are compatible via measures such as conservation of energy, trash diversion, and involvement with the community. Providing an eco-friendly stay is beneficial for the surroundings and appreciated by guests.
A tremendous dedication to ecology and ethical behaviour may be seen in the extensive greening efforts that Hilton Hotels has made. From cutting down on power use to cutting down on trash to preserving assets, these programmes cover it all. As a first step, Hilton UK has poured resources into developing and implementing eco-friendly energy-saving measures (Curtis, 2021). They have improved their HVAC structure, installed automated thermostats, and switched to brighter LED bulbs in an effort to cut down on their consumption of energy. This results in advantages in addition to a lower environmental impact. Hilton is also committed to reusing and lowering its waste output (Hilton Company, 2023). They have made lofty plans to reduce the use of disposable plastics and are continually searching for more environmentally friendly options. The majority of the company’s resorts have recycling diversion schemes in place. In addition, they have collaborated with vendors who are equally engaged in minimising waste packaging. The safeguarding of fresh water is also a priority for Hilton (Hilton, 2023). They have set up systems to recycle drinking water, built grounds with drought-proof plants, and reused linens and towels. They are making an attempt to reduce their water consumption and encourage good water management (Clean the World, 2016). Hilton Hotels in the United Kingdom gives preference to locally generated and green agricultural goods in an effort to foster ethical purchasing. To lessen their impact on the natural environment, they only partner with companies that share their commitment to ethical and environmentally friendly conduct throughout the food manufacturing process (Ruiz Molina et al., 2022). In addition, Hilton’s dedication does not stop there; it also includes outreach and training for locals. In order to get their employees and visitors involved in their attempts to reduce their effects on the environment, they frequently host community repairs and forest plantings. As part of their efforts to foster a green business environment, they inform staff on the importance of environmentally friendly methods. When it comes to sustainability, Hilton Hotels in the United Kingdom has adopted an all-encompassing strategy. Their projects address issues including renewable energy sources, less waste, less water use, more ethical purchasing, and more engagement with society. They are doing this to meet the increasing need for eco-conscious tourists, as well as because it is in line with the company’s ethical aims (Rockett, 2023). Hilton’s efforts in this area are admirable and representative of a larger trend regarding more environmentally friendly hotel operations generally.
[bookmark: _Hlk148133235]Hilton Hotels has always understood the significance of CSR, and the company has taken major initiatives to maintain its dedication to ethical and sustainable company procedures. A few instances of their corporate social responsibility efforts are as follows: They attempt to lessen the impact on the surroundings through sustainable practices (Bohdanowicz, 2012). They have made strides towards lowering their carbon footprint by adopting energy-saving measures. To cut down on its vitality intake, the Hilton London Bankside installed hybrid power and heating technology. The Hilton brand regularly participates in community outreach programmes around the world. One organisation that helps underprivileged young people learn about the hotel industry and get jobs is the Hilton Youth Foundation. They work together with community groups in need of assistance and donate to them (Matteucci, 2020). Diversity and inclusiveness are strongly encouraged at Hilton UK. They have instituted diversity-awareness courses and set quotas for the proportion of female executives they hope to hire. They put an emphasis on gender parity, and their “Women in Leading” initiative is a great illustration of that. Hilton places a premium on morally and environmentally friendly manufacturing (Kumar and Sharma, 2014). In an effort to strengthen the community’s economy, they prioritise working with nearby vendors and have established a goal of sourcing all of their seafood from sustainable sources. Water and energy-saving measures, including low-flow plumbing and LED lighting, have been used at Hilton hotels in the United Kingdom (Chen, 2021). A good example is the 50% decrease in water usage at Hilton London Heathrow Airport Terminal 5. Hilton adheres to decreasing waste by limiting the usage of disposable plastics and increasing recycling initiatives. The Hilton London Metropole no longer sends any garbage to dumps and has switched to refillable soap and shampoo stations instead of reusable containers. Together with the World Wildlife Fund (WWF), Hilton is working to lessen the worldwide ecological impact of its business activities (Lee and Legendre, 2023). Joint efforts to lessen waste water that accumulates and greenhouse gas emissions are part of this relationship in the United Kingdom.
The globally recognised hotel chain Hilton Hotels has generated significant local, national, and worldwide dedication to sustainable mobility through marketing and word-of-mouth communications (Chen, 2021). In making these pledges, they are in line with their larger ecological and social accountability objectives. Hilton has proved a leading supporter of global conservation groups, such as the UN Global Compact. Hilton has committed to lowering its transportation-related environmental impact by utilising environmentally friendly methods. To lessen the environmental toll of visitor mobility, many of their overseas hotels provide transportation facilities with low-emission automobiles, advocate the utilisation of public transit, and provide rental bikes (Costa and Costa, 2022). Hilton is committed to environmental protection on a global scale, and its hotels participate in national environmental campaigns. In this way, they may adjust to the specific demands of their public transportation system. As a means of encouraging eco-friendly modes of conveyance, some Hilton hotels may form relationships with electric vehicle charging terminal suppliers in order to install EV charging stations at their hotels. The use of private automobiles may be reduced if people have access to reliable transit services (Marques, 2023). As the cornerstone of its “Travel with Purpose” project, Hilton has established significant worldwide goals. To reduce their impact on the surroundings by half by the year 2030 is one of their goals. Route optimisation and encouraging environmentally friendly forms of transport are two ways to lessen transportation’s footprint (Hilton ESG, 2022). In addition, Hilton is transparent and accountable by tracking and reporting its development around the aforementioned objectives on a regular basis.
Throughout the essay, it has been found that the environmental initiatives undertaken by Hilton appear to have been quite successful. By making use of advanced technologies, they have lowered consumption of electricity, drastically decreased the disposal of waste, and instituted stringent water management policies. Taking these measures not only helps them save money but also serves as a prime example for the rest of the lodging industry. Through collaborative efforts with regional groups and programmes like “Travel with Purpose,” they have facilitated learning, boosted small-scale enterprises, and improved communities. As an added bonus, Hilton’s commitment to environmentally sound tourism has encouraged visitors to join in on the movement. The environmental initiatives of Hilton Hotels in the United Kingdom are an inspiration for the sector as a whole. Their commitment to the environment, decreased emissions, and neighbourhood involvement prove that prosperity and social obligation are not mutually exclusive. Hilton’s dedication to sustainable growth is inspiring and perhaps points the way to a more accountable and environmentally friendly destiny for the travel and tourism sector as a whole.
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