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Presentation notes:
· Experiential marketing optimises hotel experiences by creating immersive and memorable interactions that cater to the evolving consumer landscape and desire for unique and authentic experiences.
· Maldron Hotel Newcastle offers convenient access to popular attractions, shopping districts, and business centers, providing comfortable accommodations, excellent service, and a range of amenities to cater to various guest needs, aiming to create memorable experiences.
· Maldron Hotel Newcastle exemplifies dynamic marketing trends by personalizing offerings, leveraging technology, and embracing experiential marketing through unique events, ensuring exceptional guest experiences.
· Political, economic, socio-cultural, technological, environmental, and legal factors impact Maldron Hotel Newcastle's operations, pricing, target markets, compliance, adaptation to changing preferences, use of technology, eco-friendly initiatives, and trust-building.
· Experiential marketing at Maldron Hotel Newcastle boosts guest satisfaction, online reviews, and recommendations through immersive experiences, unique room designs, themed events, and interactive activities, fostering loyalty and attracting new guests. Multi-sensory experiences, like personalized scents, create memorable stays, while differentiation from competitors enhances brand exposure and excitement, leading to emotional connections, satisfaction, and loyalty. Continuous innovation ensures the hotel's competitiveness and meets the evolving demands of modern travelers.
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