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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website was highly responsive when loading and loaded quickly including any images on both mobile and desktop platforms.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are roughly 5 subpages that I could locate on the website, which were very easy to navigate through. On a whole the menu was aesthetically pleasing which made it not only easy to locate bookings for various room bookings but also a pleasant experience for the user.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can book rooms via the website and can be booked via The High Field Gastro pub website which is linked to the website. also making it simpler and more time efficient to book both a table there and a room.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To give the customers a better experience the website could use direct and uncomplicated terms, such as book a table or book a room with the rates already visible and show availability clearly for the rooms and tables. The site would also benefit from having a live chat or chatbot to deal with simply queries from potential guests. Displaying customer reviews could also help them gain trust from their customers,


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a modern layout and uses quality photos of the hotel, and the rooms look amazing. The overall look conveys a high-end business with quality furnishing and an up-to-date feel. However, there are some differences between the mobile version and the desktop version. For example, the mobile version employs a hamburger menu and the pictures to text are slightly different. Overall, both versions utilise a clean and visually pleasing layout which has everything required to book a room or a table successfully.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Site uses high-quality and very bright photos to showcase their Victorian style villas and superior furnished rooms, lower quality imagery may have made the site less appealing, although there is no video content or walk throughs. The same colour pallet is used throughout with muted aqua, soft greys, creams.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  The website does not have its own online chat, however it does provide you with a WhatsApp chat option which is a good alternative option for customers who use that platform, but it does mean that it is not an inclusive way to communicate with customers.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media link is of some good effect as this allows visitors to like and share content easily, the public can also follow the social media account. I think the use of social media will help gain more customers if it is used correctly. The site should make the social media links more visible on their layout, so more people engage with this tool.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services on the website are made reasonably clear and easy to navigate. On the top menu or hamburger tab if using a mobile device there are labels such as book a table, stay with us / town house, menus, gallery and when applicable events and what’s on.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not always available on the website directly; you would need to navigate away from the website where you will find some rich reviews on reviewing websites such as TripAdvisor and Expedia etc.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The pictures and quality of the website design and the tone used on the site present as high quality. Another mitigating fact I would recommend them is it clearly shown that they are part of a trusted hospitality group, Peach Pubs. The luxurious branding and the showcasing of high-end furnishings used in the images on the websites would make me feel confident in recommending this company to my friends and family especially with all the good reviews this company receives.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: There are no prices available on the company website, prices are only available on third party sites such as booking.com etc. This could potentially put customers off.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Luxury

	
	2.Gastro pub

	
	3. Hotel

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Yes 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel websites still relevant today for successful UK business and create a huge advantage over business which do not have websites, websites have a far greater reach then older ways of marketing. Some countries such as Finland and Spain it is now a legal right for their citizens to have internet access. And according to Macfarlane and Bultitude (2012) ‘In the Uk in 2011, 17.6 million people used their mobile phone to access the internet compared to 8.5 million in 2009’. The way a company advertises themselves and markets themselves is how they accumulate both new and returning customers, having a website allows them to advertise and market themselves to a more inclusive customer base and create interest from beyond just word of mouth which especially smaller businesses would lean on to revenue more customers.

	Question 5b – if you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My main recommendation for the company website would be to update and modernise regularly and an online chat option which is inclusive of all its website users it also stops guests navigating away from the booking by using WhatsApp and lowers the risk of losing potential new customers. Users of websites are more likely to use a website if they deem it to be trustworthy and there are a number of trust signals which creators can use to instil trust into its users on of these is by using visible reviews on the website direct. According to Chen, Chein et al (2010) there is a direct link between trust signals such as direct reviews and increases internet traffic and increases revenue because users are more likely to use them as they seen as being more trustworthy.
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