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What is social media?
· Social media acts a medium for people to socialise by means of sharing their personal details, professional information conversational media, pictures and videos. 
· Interactive presence, which allows people to participate in discussions. It includes popular sites such as Facebook, Twitter, LinkedIn, WhatsApp and Instagram
· Today Social media is gradually becoming the space where professional life happens and changes the business strategy as well as job markets.
· Now organisations deals sales, marketing, retention and recruitment over social media, as it reaches bigger audiences.
· Social media acts a major role in evaluating an individual and cannot be ignored anymore by organisations
Social Media recruiting 
· Social media can provide new talented candidates and also boast the company or brand.
· With social media recruiting, HR professionals are challenged to work more with less and provides an opportunity to develop new recruitment strategy in association with marketing, resource sharing and customer relations to results in top hires.
· As per the survey of Jobvite, LinkedIn as top choice foe recruitment and leading source for successful hires. Although LinkedIn toped in the survey, Facebook and Twitter were also choice for recruitment.
· In wide range of Social media platform, talented candidates are everywhere, which makes the hiring manager and recruiters to be more proactive while engaging in the recruitment process.
· With smart social media network such as Researching blog, forums and communities in large networks provide potential pool of talented candidate for HR operations.
· It is cost-effective hiring solution and job posted in quicker way and in control of recruiter. For example, job can be tweeted in twitter and retweeted with just few clicks.

Recruitment Strategy
· Branding in social media plays a vital role in attract the candidates, therefore, HR have to work together with marketers to deliver the right message or branding out the company online.
· Branding message should be crisp and clean. Highlights the company’s value, culture and vision in online via social media.
· With social media, employees can examine their employers more than ever before. Therefore, ensuring employee retention is the major part in recruitment strategy.
· Organisation can create their own profile in LinkedIn, Facebook and Twitter to reach out the potential pool of candidates. LinkedIn has updated with new features in company pages, where allows candidates to recommend their company to their followers.
· With Social media sites, credentials of the candidate can be checked from their profiles.
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Cost effective — social media hiring is low cost and often free.

Fast - there are many examples of employers using sites such as
Linkedln to make ‘quick’ hires.

Employer branding and retention - there is a plethora of
social media tools online for companies to promote the employer
brand effectively to prospective hires and current employees.

Lacks diversity — 83% of Linkedin users are Caucasian
(Quantcast, 2010).

Time consuming ~ too much information for companies who
want to conduct a detailed and robust search. This is where
recruiters can help.

Lack of control - managing brand outpostss tricky and
inevitably negative content wil slip through the net.

Transparency - how reliable is candidate information online?

Discrimination — personal information could lead to employers
being influenced by factors like race, religious views and age.

Limited - ultimately the candidate can decide what information
they are willing to share. You only see what you see.




