Task 3 – Source Evaluation Template 

 The source I have chosen is: Alalwan, A.A., Rana, N.P., Dwivedi, Y.K. and Algharabat, R., 2017. Social media in marketing: A review and analysis of the existing literature. Telematics and Informatics, 34(7), pp.1177–1190. Available at: https://doi.org/10.1016/j.tele.2017.05.008
Student Details
Name and student ID: Md Saidur Rahaman 2541515
Topic chosen: The use of social media to promote businesses.
Title of source: Social media in marketing: A review and analysis of the existing literature
Author(s): Ali Abdallah Alalwan, Nripendra P. Rana, Yogesh K. Dwivedi, and Raed Algharabat
Year published: 2017

How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source through library database by searching for academic articles related to social media marketing and business promotion.

Why did you choose this source?
I chose this source because it is related to my topic and provides a comprehensive review of how businesses use social media for marketing. It is written by experienced researchers and published in a reputable academic journal.
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes. The article focuses on social media marketing and explains how businesses use social media platforms to communicate with customers, promote products, build brands, and improve business performance.
Is this a useful article? 
Yes. It reviews approximately 144 studies and summarizes important findings about social media marketing, making it useful for understanding the topic.
Is this an academic source?
Yes. It is a peer-reviewed journal article published in Telematics and Informatics.

When was it published? Is it recent enough? Why?
The article was published in 2017. Although it is not very recent, it is still relevant because it provides a strong overview of the foundations of social media marketing and is widely cited in academic research.

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are university researchers and academics who specialize in marketing, information systems, and digital technologies. Their expertise makes them qualified to discuss social media marketing and business performance.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)

Yes. The source is reliable because:
· It is published in a reputable academic journal (Telematics and Informatics). 
· It is peer-reviewed. 
· It is based on a systematic review of around 144 previous studies. 
· It includes references and evidence from another academic research. 

5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
What did you learn from this task? 5-Minute Presentation Structure
1. Introduce Topic and Source
Good afternoon . My topic is the use of social media to promote businesses. The source I evaluated is social media in marketing: A review and analysis of the existing literature by Alalwan and colleagues, published in 2017.
2. Explain How You Found the Source
I found this article using library database. I searched for academic sources related to social media marketing and selected this article because it directly matched my topic.
3. Evaluate Credibility
The article was written by experienced researchers in marketing and digital technology. It was published in 2017 in Telematics and Informatics, a peer-reviewed academic journal. The article is reliable because it reviews approximately 144 previous studies and provides evidence-based conclusions about social media marketing. The source is highly relevant because it explains how businesses use social media to communicate with customers, promote products, and improve performance. 
4.Short Reflection – What Did You Find Difficult?
During this task, I found several parts challenging. The most difficult part was deciding whether a source was truly credible. At first, I thought that any article found online could be used, but I learned that academic work requires stronger evidence. I had to check whether the article was published in a peer-reviewed journal, whether the authors had expertise in the subject, and whether the article included references from other research.
Another challenge was understanding the difference between a recent source and an outdated source. Since this article was published in 2017, I was unsure if it was still suitable. After reading more carefully, I realized that review articles often remain valuable because they summarize a large amount of previous research and provide a strong theoretical foundation.

5. What Did You Learn From This Task?
Overall, this task helped me develop important academic research skills. I learned how to search for scholarly articles using university databases and Google Scholar, how to evaluate the credibility of a source, and how to identify whether a journal article is peer-reviewed. I also learned that reliable sources are essential because they provide evidence-based information that strengthens academic arguments.
This article was a good choice for my topic because it offers a comprehensive review of social media marketing research and explains the benefits of social media for businesses. The skills I learned from this task will be useful for future assignments, reports, and research projects at university.
Thank you for listening.






