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[bookmark: _Toc38291789]Introduction 
The present report will develop various blogs that will describe essential frameworks of the marketing that helps to connect customers. For this, it will consider HSBC Holding Plc that is currently planning to expand its operations. It will evaluate various marketing methods that help to provide ideas of reaching customers with new bank outlet. In second section, the reflective statement will be created that will emphasize on reasons for choosing project and ways to finish it.  
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[bookmark: _Toc38291790]Task 1A 
[bookmark: _Toc38291791]Overview
The task is aimed on developing blogs by explaining marketing fundamental techniques to launch or promote new products. For this, the project has been undertaken to expand business operations of HSBC Holding bank in UK. The motive after this is to communicate with buyers through marketing plans by serving information and asking choices. HSBC Holding is known as British financial service and investment bank that was started in 1866. It has almost operates in 65 countries by opening 3900 offices (Deepak and Jeyakumar, 2019). Thus, to plan successful expansion it has targeted various countries at a time for which recent task will prepare blogs by listing marketing concepts. 
[bookmark: _Toc38291792]Blog 1 – Expansion through Marketing Process 
Marketing Process – It consist of ways developed for buyers for giving huge satisfaction by fulfilling needs.   It works as endless series within firms and actions that focuses on checking situational opportunities with motive of creating tactical decisions. 
· Situational Analysis – It is conducted for evaluating current situation of organisation which is done by environmental and situational evaluation. It plays vital role to test firm’s core competencies while expanding business operations. 
· Marketing Strategy – It refers to plan or criteria utilised for which is done for achieving planned goals. The method helps to form relevant method that helps to achieve goals by using systematic framework. 
The project of HSBC bank for expanding activities in various countries for which marketing process can provide great help to achieve success (Baines, et.al, 2017). The situational analysis of marketing can help to enlist various factors present at internal and external level that has greater impact while planning expansion plans. For instance, the banking operations with low interest rates are highly appreciated with other country’s customers that can play profitable role. For this, the services of bank should be marketed through marketing process that will help in developing marketing plan. The process focuses on achieving goals by taking out various actions and at end knowing the support coming from customers. The article can help to interact with customers about technique used for expanding operations. 
Role of Marketing Process – The process is adopted with idea of expanding banking services in various countries to fulfil demands and needs of buyers. This is best approach for reaching the targeted customers in which interaction is done by providing features and needs in products and services (Hollensen and Opresnik,, 2019). Therefore, applying specific marketing plan for increasing profits and positioning in firm customers are targeted efficiently using various ways, developing satisfaction levels, forming long lasting relations and dispensing suitable services. 
Firstly, it will comply with customer needs such as interest rest, best loan packages, etc. It will be planned for people with lower and middle income groups at initial level to test relevancy of new plans. Even the services and products are planned according to best prices. At last, plans of satisfying customer by understanding buyer issue will surely increase its growth plans. Thus, the marketing process plays significant role to communicate with people that are attracted towards banking services and products
[bookmark: _Toc38291793]Blog 2 – How Marketing Stages Improves Business Growth?
Business growth is highly depending on several marketing stages that can utilised for achieving goals with tactical approach. As the current project is to create awareness about HSBC banking services expansion plan is on top, strategies of developing business should be targeted. It brings need of creating flexible marketing strategy for creating business plan for annual growth. The expansion ideas using vital marketing stages will aid to increase customer communicating with management. Due to this, features and appropriateness of bank services in new areas will be highly successful. Buyer trust is hard to gain that requires patience, hard work and perseverance. There are many businesses taking use of marketing stages for analysing customer choices based on which promotional and expansion plans are formed (Wilson, 2019). Currently, example will be set by HSBC bank that has been undertaken to expand its operations in more than 65 countries. How much the marketing stages will contribute can be analysed by following stages: 
Assessing – The bank accesses customer nature towards new bank that can be checked through data or promoting service at small level. For example – the social proof of bank can help to test customer interest in new services. It will even develop interaction with firm and people. 
Admitting – It is stage in which consumer make plan to buy products. In this, customer might call, message, reach store etc for checking prices and quality. For this, online platform by bank has to develop attractive page for people. 
Buyer Remorse – After buying products, customer thinks about worthiness of service taken, budget, etc. If customer found right and relevant it will surely hire services of bank in new areas which will boost profits.    
Activating – In this, marketing unit has to fulfil promises done to buyer at time of buying. In this, giving remarkable customer services has been planned that can promote its image on top level. 
Advocating – The stage selects people that can write and publish positive image of business in front of customers that will help in increasing product recommendation, giving gifts etc that will satisfy management of bank to start successful operations in new country.
Thus, marketing stages has ability to grow business by creating positive image in front of the buyers. Even it forms products according to customer choices and understanding upcoming needs to boost sales. 
[bookmark: _Toc38291794]Blog 3 – Marketing Environment a Need 
The activity for marketing has been impacted from various factors such as internal and external that cannot be controlled sometime or might be managed easily (McKay, et.al, 2018). When these aspects join it develops marketing environment using which operations of business takes place. In similar way, starting branches in new country will require understanding external and internal factors so that operations and strategies for marketing product can be started. Thus marketing environment refers to collaboration of internal and external forces that influences ability of forming relation with buyer. The factors operating at internal level can be controlled by money, men, markets, machinery and materials that is modified according to consumer needs through marketer plans. For this, marketer will evaluate major elements presence while giving banking services that will enhance communication and develop relationships. 
Similarly, external forces have been listed by marketers as reasons which cannot be operated by management. They are most vital factors to be understood and managed on time. It consist of suppliers, partners, market intermediaries, competitors, customers and public. Even at time of expanding business it will help in accessing economic, demographic, technological, physical and legal structures of country that help to generate better banking services. 
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[bookmark: _Toc38291805]Figure 1: Importance of accessing marketing environment
(Source: Marketing Manager Role, 2019) 
The above picture shows important aspects that will impact marketing plans of business. Thus, it is important for business to comply with marketing environment method which is crucial need to test factors affecting business (San Román and del Pilar, 2017). The method gives fair view to marketer about dynamism, future estimations and growth chances that can be achieved at time of expanding bank services. It will increase way of reaching customer through external and internal factors by understanding on time. The use of in-depth evaluation aims on listening customer choice that minimises gaps to fulfil required goals. Even conducting environment marketing analysis will identify new trends in market and breaks new areas which will work as foolproof plan. 
Further, business growth chances and upcoming threats get easily analysed which will boost chances for bank to success in new markets and countries. As it complies with external factors, it will develop knowledge about rivals and competitors that will help in knowing actual barriers while setting new bank branches in other countries. Thus, marketing environment is vital concept of marketing that links customer with management by creating knowledge about factors. 
[bookmark: _Toc38291795]Blog 4 – The Concept – Marketing Mix 
Marketing is wider scope that contains various frameworks, models and approach to reach global customer by publishing positive image that will increase global profits. The business while targeting new area or region for positioning in market should utilise marketing mix concept for creating strategies for launching a product. For successful implementation of project it is vital for understanding marketing mix tool as it frames systematic approach to achieve desired plans. Thus, marketing mix refers to action or tactics which organisation utilises for promoting the products and related brand in existing or new markets. It operates within several elements that help to create positive impact on planned strategies (Perreault, 2018). In context to HSBC Holdings, the project plan of expanding will surely come in success category as all planning related to products and services are done with major aspects. The tool has power to form strategies that can boost its selling and popularity within new countries. 
The current topic consists of various elements that are associated with marketing mix and are categorised below:
Price – It refers to price or charge that is taken from customers in exchange of product and services. This is connected with segment target, production cost, paying ability, other factors, supply or demand etc. According to business plan, pricing strategies are developed by firms which can be identified as demarcation for enhancing service image and pricing differentiation. For getting success in project of expansion, the marketing mix tool based on price factor can help in understanding whole market situation. 
Product – It is known as product that is sold to customer. It should give initial performance to customer so that marketing plan can be successful which will improve growth of business. In case of starting bank service in new country customer service for products should be followed on time which will bring success. 
Place – It is selling point from which products are reached to customers. For this placing plan and distribution strategy should be created by marketing team for coming in consumer eye. For successful business in banking industry it should be present within city centres or near malls or residential areas to increase its profits. 
Promotion – For creating awareness and knowledge of product and services, it is important for business to promote functioning by choosing right promotional forms. It can be press reports, advertising, commission, word of mouth, awards and incentives (Hollensen, et.al, 2017). Even the best ways for boosting bank image direct marketing, prizes, consumer scheme and contest are best sources. 
Thus, marketing mix approach can recover all business plans and even it will give successful results for achieving planned objectives. So businesses should create marketing mix plan for global sustainability. 
[bookmark: _Toc38291796]Blog 5 – Marketing Research through Info Graphics 
Understanding consumer has become major task for marketers that help to expand business efficiently within different economies. For this, the marketing departments have started to do researches related to customer and markets. It works as effective tool for reaching customers and knowing their preferences about services and products which they expect in banking sector. The market research is one of method in marketing that plays huge role in accessing correct news and information and even it is necessity for grooming business profits. The marketing research is process for collecting data or information on services that are being planned to start or sell in markets which is used for checking probability of customer satisfaction. It aims on evaluating demographics, buying habits, market trends, competition information and economic shift. This is being used in defining target market as well as developing competitive edge. 
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[bookmark: _Toc38291806]Figure 2: Benefits of researching market
(Source: Lee Frederiksen, 2020) 
The above graph shows importance of marketing research. There are firms which start operations with no research which brings almost 2% growth and 11% of profitability which is not vital for business positioning. Even there are firms which are involved in occasional research that showed 20% growth and 14% of profits that is not sufficient for ruling markets. At last, the approach of frequent researches in organisation has helped in gaining 33% of growth and 20% profits which is relevant for mentioning high growth. Thus, the graph dispenses idea for using market research technique which will increase knowledge of product requirements and levels of satisfying buyer. Applied in project of expansion, than surely marketing research will work as communication tool between management and customers that is being targeted by promotions and advertising. The use of customer information can be taken to form attractive campaigns to increase sales and profits of business (Zikmund, et.al, 2017). 
Further, researching market helps in evaluating area or reason that will bring obstacle and issue while promoting business. The marketer from such technique can identify its direct rivals that will help in forming strategic plans. Thus, the financial risk which is predicted will become lower if searching has been done effectively. Hence, it will set stronger and higher benchmark that has to achieve by business.   
[bookmark: _Toc38291797]Blog 6 – Ansoff Matrix – The Marketing Theory 
Marketing is ability for business to reach global customers and does not limit itself to promote the services. In spite, it helps to develop services in various areas with different approaches. It helps to promote services by seeking consumer attention. The concept of marketing is wider and huge that has to be operated significantly to achieve global growth. While performing plans in new country, the bank has to apply relevant model or theory to its business plan which will boost chances of growth. The organisation will get correct path to position in new market. Thus, the marketing theory plays vital role in fulfilling planned desires by business and can be applied to develop communication within customer too. For performing according to market situations, the best marketing theory can be Ansoff Matrix that can be applied by marketers but before that it is important to understand its significance. 
The Ansoff model is determined as market or product expansion grid that plan and evaluates growth strategies. It consists of four elements that are helpful in identifying business risk and will provide method to acquire growth. It was incorporated in year 1957 that will help marketer to develop plans according to risks and benefits. It consists of four strategies such as:
· Market Penetration – It aims on boosting existing product sales in existing market. This means that bank can try services for expansion in home country first to test buyer interests. 
· Product Development – The new products and services are launched in existing market. The idea will be best for current market for which new products will be suggested in higher quantities. This will work as growth ways (Baker and Saren, 2016). 
· Market Development – The use of existing products is done within new markets. The bank can apply this strategy with old product and service to expand in new country but it can plan new service for it. 
· Diversification – Entering new market by taking use of new market. Thus, bank can apply this plan for creating best plans of expansion. 
Therefore, the strategy mentioned in marketing theory of Ansoff can be used for expansion in which diversification and market development is relevant. 

[bookmark: _Toc38291803]Conclusion 
From above report, necessity of marketing has been concluded in form of blogs to fulfil plan of expansion created by HSBC bank in UK. It has successfully conducted work in groups and developed blogs that can suggest communication as important tool for marketing. Even it has shown interaction methods by marketing that are promoted through various ways. 
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