




introduction	2
Geography	3
Culture	4
Plogs theory	7
Tourism industry	7
tourism development	9
conclusion	10
References	11





[bookmark: _Toc40343756][bookmark: _Toc40473052]introduction

This report is based in one of the most beautiful country: Italy, in this document is explained where is located on the map and how is the geography of the country, how many regions they are and which are their names. In this report is illustrated how is the culture of this country and which are their costumes. In this document is showed how is the tourism industry, in which way the government involves in this in this sector and which are their policies and programs. At the end is showed how the Italian tourism can develop the future years in order to make the country the main destination for the travelers.
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Italy is a peninsula situated in south of Europe; this country is composed by twenty regions. The surface of this country is 302 072,84 km² and there are 60,473,134 inhabitants (Italy Population (2020) - Worldometer, 2020). The borders of Italy are with France, Switzerland, Austria and Slovenia on north, Tyrrhenian sea on west, Adriatic Sea on east and morocco on south. The regions of Italy are: (Aosta Valley, Liguria, Lombardy and Piedmont)on north – west, (Emilia – Romagna, Friuli – Venezia Giulia, Trentino – South Tyrol and Veneto )on north- east, (Lazio, Marche, Tuscany and Umbria)on centre, ( Abruzzo, Apulia, Basilicata, Calabria, Campania and Molise) on south and there are two islands : Sardinia and Sicily (Domenico, 2002).
 Every region has an own capital but the most important cities in Italy are Rome (the capital of the country) and Milan (the most developed city of Italy). Italy is one of the countries with other countries in it, this country has Vatican and San Marino. These cities have Italian language and have the money Euro, but they are considered in all the world like a proper country and they are the smallest countries in all the world (Encyclopedic world atlas, 2002).
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Population-The population of Italy is Italian for 96% the rest are from other ethnicities came from other countries like Albanian, Arab, German, Austrian etc..
The official language of Italy is Italian because the 93% of the population speaks it but there are a number of dialects of the language spoken in the country which every region or city has their proper dialect like Sardinian in Sardinia, Friulian in Friuli, Neapolitan in Naples, Milanese in Milan,  Sicilian in Sicily, Ligurian in Liguria, Piedmontese in Piedmont, Venetian in Veneto and Calabrian in Calabria. Other languages are spoken in Italy like Albanian, French, German, Greek, Slovenian, Bavarian (Contributor, 2020).

The family life - for Italian people, family is the most important thing in their lives, they do everything on their possibilities to keep them safe and happy. For Italian people is in their culture to pass almost all the time with their family, usually they have frequent family gatherings and enjoy spending time with them and even when the children they grow up and they make their own families, they are reared to remain close to their family in order to incorporate their family to a larger network (Killinger, 2005).
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Religion - The dominant religion in Italy is Roman Catholicism obviously because this country has Vatican in it which is located in the center of Rome and it is the place where the Pope resides. The Christian religion makes 80% of the population and only one third of them are catholic practitioners.
The Muslim religion is growing through these years and with agnostic and atheist makes 20% of the population (Pollard, 2008).

Art and architecture – Italy is the country which has risen a lot of architectural styles like Classical roman, Renaissance, Neoclassical and Baroque. Italy has three of most famous structures of all the world the Colosseum, which is one of the 7 magnificent of the World, the leaning tower of Pisa and Vatican. The concept of basilica is born in Italy in order to make a catholic pilgrimage site. Italy is a country with a lot of castles as well which they are very famous like Fort Bard, the Verrès castle and Sant’ Angelo castle (Bussagli, 2009).
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This is a country with a lot of museums, churches and public buildings, which needs to be viewed from every tourist but the most important cities to be visited are Rome, Florence and Venice. One of the most important church to be visited is absolutely the Sistine Chapel of the Vatican painted by the genius Michelangelo between 1508 and 1512.

Opera is another art which has born in Italy and this country had the most important artists of this genre like Giuseppe Verdi, Ruggero Leoncavallo.

Fashion – Italy is the creator of some brand which are one of the best in all the world and is a point of tourist to come and buy their products, these brands are Gucci, Versace, Prada, Fendi and Armani etc..(23 Italian Fashion Brands You Need to Know, 2020).
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Cuisine – the Italian cuisine is one of the best in the world and it influenced the food culture around the globe because it is considered like a proper art. The important things are considered in the meal of Italian people are wine, cheese and pasta. The pasta come in a lot of different shapes and lengths like farfalle, rigatoni, spaghetti etc…. The food for Italian people is life because when the family do some kind of meetings they are always focused around the food. The food like spaghetti and pizza are coming from the center and south – center of Italy. The north of Italy is more focused on fish, potatoes, rice, sausages, pork and different kind of cheeses. The south is more focused with tomatoes which are always fresh or cooked into sauces. 
The wine as well has a big part on Italian culture of cuisine and this country has one of the most famous vineyards (May T, 2005).
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Holidays – the Italian population celebrate more the Christian holidays so Christmas and Easter. 1st of January is the new year and Italy has a feast called Epiphany which celebrates on 6th of January and it is a day where an old women which flies on her broomstick to bring presents and candies. Another holyday is celebrated from all the Italian people is Pasquetta is a feast, the Monday after Easter which involves family picnics to enjoy the beginning of springtime. The 1st of November in Italy is a holiday which is religious day in order to commemorate the Saints day where the Italian people usually decorate the graves of deceased relatives. One of the most important holiday is 25th of April which is the liberation day and it is for remember the end of world war ll. The 1st of May is feast for the workers which they fight for the rights of everybody without looking the gender or social scale. The 2nd of June is dedicated for the celebration of the republic. 15th of august is a Ferragosto (assumption day), the day where every Italian go to celebrate their day off in summer (Civic and Religious Holidays in Italy, 2020).

The Italian culture is very awkward for people from other countries because they are very proud of everything so if somebody criticize their habitudes, they will be very angry, and they’ll search a confrontation in order to win the discussion. Italy’s official language is Italian but every region has their proper dialect and sometimes for tourists will be very difficult to understand what they are saying with their dialect because even if they speak in Italian they are not able to understand so imagine with the dialect which is totally different from Italian. Italians unfortunately are very ignorant with English for this reason only 29% of people knows to speak it(Antonucci, 2020).

 In the past Italy was known like the country where the religion was essential but now the religion is not anymore important like before because the new generations don’t have any kind of respect for it and their families doesn’t care about it anymore for this reason only 50% of Italy is catholic (Poll: Only 50 percent of Italians call themselves Catholic, 2020).

Italian people are very proud of their food because is considerate one of the best in the world but for tourists can be different, but the Italian people never accept their opinion and they will start to poke fun about the food of other countries (Anon, 2020).
when the tourists go to eat in a restaurant in Italy sometimes they are very frustrated because of the coperto ( cover charge for sitting and getting the service from them) because its included on the bill and even if they didn’t like the food, they need to pay it (Sara, 2020).
The most important problem in Italy is the mafia where is divided in three kind of mafia: sicilian mafia the most powerful, camorra (mafia from Naples) and ndrangheta (Calabrian mafia) for these reasons for tourists sometimes can be dangerous to travel around the country (Paoli, 2004).
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The plog theory is a classification of tourists on the style of holiday they choose mostly due to the location. The classification is in three types allocentric, mid – centric and psychocentric.
Italy is the destination for the psychocentric tourists which they are fancy for countries where the life is easier. The psychocentric tourists have more tendency to select the places where the major part of the people have inclination to travel, another reason is because they want to reach the destination by car and they desire to have well developed tourism amenities like the hotels, family – type restaurants and shops. They have affinity to join a comprehensive tour package where the plans are proper prearranged, they assume the foreigners to speak their home languages, and they have inclination to buy souvenirs from the places where they go to visit (Mason, 2015).
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In Italy the tourism industry is grown a lot in the past years and has become one of the providers for the country’s economy. the GDP is expected to increase by 0.9% in 2016 and tourism by 1.5% (Pat Hyland, 2020).
The Italian tourism counts on 4.2 million employees and has an annual revenue of 232 billion euros which is 13% of the Italian GDP (What does the future look like for Italian Tourism, 2020).

Tourism sectors in Italy

In Italy the dominant sectors are public and privately. Almost all the tourism structures are owned by the government which all the revenue is used to help the economy of the country. 



Italian government in tourism
In Italy the government involves in the tourism with ministry of cultural heritage, activities and tourism, the permanent conference for relations between the state, regions and the joint conference of regions and municipalities. In this country all the activities where involves the tourism is responsibility of the DG( director general) for tourism in the ministry cultural heritage activities and tourism, which has the responsibility to plan all the policy agenda which the Italian constitution gave to him the power to delegate numerous keys activities to the regions, including the control of European structural funds and the command to develop strategic marketing activities (ebook, Managing Cultural Heritage, 2020).Italy in 2014 saw the tourism like a great opportunity to grow the economy of the country for this reason the minister founded an enduring team with the target to promote the tourism in Italy, where they prepared a plan of five – years in order to make great the Italian tourism. This group entitled to make this project is been composed by public and private organizations. The director general of tourism in management with autonomous provinces and regions develops and launches national tourism policies and these policies are on the top which have the authority to control the national Italian tourism agency (ENIT), the Italian automobile club and the Italian Alpine club (OECD,2016). The DG is entitled to manage the activities of tourism which the regions don’t have the competence, for this reason it offers aid and motivations to develop tourism demand, it provides certifications and permissions to foreign professionals, the DG have the duty to administer the relations with international organizations and participates in the development and adoption of European union legislation (Bouchenaki, Makas and Stubbs, 2014).

Italy: Organizational chart of the tourism bodies
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In 2015 the budget for tourism was 30 million euros, but the program of five years  in order innovate the tourism and because the tourism stands for the culture, it is been financed by the European union structural funds with 41.2 million euros which has been used to develop the 60 attractors in five southern regions : Sicily, Basilicata, Puglia, Campania and Calabria. The funds have been operated as a connection between the private real estate market and the public assets in need of development (Elmnet editor, 2020).







The policies and programmes
In Italy the policy challenge is to distribute the tourism through the country. The 67% of prosperity is coming from 5 regions: Lazio, Tuscany, Friuli Venezia - Giulia, Veneto and Lombardy and just 18% of affluence is coming from the south of Italy(Statista, 2020).The cities with more affluence of visitors are : Rome, Venice, Florence and Naples which cause congestion and the other heritage locations are attracted from less international tourists because they are situated in places where is arduous to approach with public transport(Best Italy Travel Guide, 2020). This country needs to improve these heritage sites and needs to find out with the stakeholders in order to recognize mutual policy targets and develop more competent and sustainable mobility. The Italian policy terms have the objective to help the development of sustainable tourism, by promoting the cultural attractors and support the tourism industries to develop their services in order to accomplish the tourist necessities. (OECD, 2019). In 31st of May 2014 the ministry has published a “Law Decree no.83 called Art Bonus Decree”, in order to help the tourism businesses by providing them a reason and source to help with costs of restoration of public cultural patrimony. This decree includes the tax credit measures in order to support the upgrading of tourism structures with sustainable and efficient buildings (Art Bonus, 2020). The Ministry is concentrated to improve transport and tourism plans which put in the primary way the cultural routes includes bike tourism. The ministry of culture and tourism decided to promote the heritage railways with joining the board of the Italian state railways foundation. 
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In 2013 the tourism industry in Italy was in crisis and for this reason Italy drawn a strategic plan in order to develop the country. This plan has been called “Italian tourism 2020: Leadership, jobs, south” where their targets were to take back the leadership of the tourism, give jobs to the people and make the south of Italy a section to grow the economy of the country. This plan has calculated 500.000 new jobs and increase the GDP of 30 billion euros by 2020. This plan is the way to solve the main issues of south Italy and have 61 actions in order to change this industry. This actions are prepared to solve the problems of nine sectors: governance, transportation and infrastructure, training and skills, regulatory framework, communication and promotion, product range, investments and sales channels.
The actions were grouped into 7 guidelines.

1. The tourism industry will be supported and coordinated in efficient way thanks to an improvement of governance.
2. Italian government relaunch the ENIT identifying which are their mission and helping it with financial resources and with new employees.
3. Develop the offers in order to satisfy the tourists needs.
4. Development of accommodation facilities by upgrading the structures and encourage the hospitality structures to join this plan.
5. Upgrade the transport and infrastructures favours to tourists needs.
6. Development of knowledge, by an intensification in education and abilities on the job in tourism sector.
7. Interventions for international investment attraction, through specific incentives and abolition of bureaucracy (Silvia Angeloni, 2015)
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This report is made for the travelers who never visited Italy in order to show them how beautiful is it and which kind of beauties and dangerous things has, in order to make aware the future travelers how they need to visit the country in a safe way. This country offers a lot of historic monuments and religious memorials of catholic religion to who is interested. The culture of this country is one of the best,where the tourists can taste one of the best cuisines of the world and buy products of famous brands. This country is the place where every tourist when they finish to visit, they wish to come back because in Italy everybody leaves one piece of heart.
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