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Report

 In reflection the outcome of this project from my personal perspective was a success. from building my confidence when it comes to pitching ideas to clients and building my own confidence in my abilities to provide professional content for these companies. After pitching to Jöttnar and Format Hitech and having useful feedback I am now confident moving on after my studies in pitching future project ideas to companies. Using the feedback, I got from both these companies after the initial pitch I now know what are the strongest things to include in a pitch and what things might be better left out

Firstly, in terms of outcomes, the project was successful and achieving its primary objectives which was to create 4 or 5 30 to 60 second promotional films but some of my initial ideas for this project due to time constraints some of my original ideas were no longer possible, so I went from the theme of an emotive and passion to technical excellence. The brief was to create five images that can be used on social media for their promotional material or website that demonstrates the same themes. I believe the images I have created for Jöttnar demonstrate the technical excellence of these clothes and demonstrate them being used in an array of extreme environments. I took on the creative direction from Jöttnar Which stated that they wanted the clothes to be shown in the situation, in this case, mountain, walking, climbing, trad climbing. I chose to go with, and trad climbing as a way of highlighting the technical excellence of Jöttnar clothing. However, one of the directions from the companies was to create videos which would make the brand more inclusive. As it stands Jöttnar ‘s Instagram, mainly features males from around thirties to fifties. My initial idea was to create an emotive video of a female trad climber to promote inclusivity within the brand, but unfortunately due to time constraints my female model and trad climber was no longer available for the shoots. 
 
In hindsight, the planning and organisation of the shoots should have been more thorough and productive. I went to each shoot, having a shot list, however, these lists were not planned out as well as they should have been and I had not thoroughly considered enough variety of shots. I would need to tell the story in a short video. This resulted in me having to go back to a different location rig everything up again, new abseil lines and safety lines to reshoot some of the shots I had planned. “A short list is the blueprint for how to visualise that script” Smith, D. R. (2016) As a consequence of not thoroughly planning out a short list I had not really visualised the whole video in my head so there were key shots missing. For example shots of the climbers putting on the Jöttnar clothes and shots for my ASMR video I had planned where missing shots of climbing equipment being placed in the rock and shots of the climbers clipping their helmets. It was not in the end detrimental to the content I learned to work around it however in the future I have learned that a thorough shot list can save hours and hours of filming or even days which in turn could save a lot of the budget when filming future projects.


In retrospect, I would have really loved to have made more emotive style videos. As a filmmaker myself, I like emotive films or style of filmmaking. I am passionate about it. There is a quote about marketing those states “by the time you’re 21, you’ll have seen or heard 1 million advertisements. But you will not be happier for it.” Klein, N. (2016). No logo. The words from this “you won’t be happier for it.” It was paramount to me in the early stages of this project that I wanted to create an emotional film to not only demonstrate the technical excellence of Jöttnar and format high-tech products, but also to make a film that people will be happier because they have watched it. After completing this project, I know that in the future this is the sort of direction I want my filmmaking and photography to take even when working with companies and I will promote the fact that I am an emotive filmmaker in my future pitches to clients.

I gained loads of experience from this module, especially working and rigging in outdoor environments which is something I would really love to do in the future. For all my videos and photographs, it required me rigging up lines and a backup line which is industry standard to be able to capture the photos I wanted of the products. To achieve those super dramatic angles of trad climbing. When I was shooting, I was on an abseil line right next to the climber, moving up and down depending on the types of shots I wanted. Even though in the past I have got experience rigging up lines abseiling off cliffs with my camera and shooting in these environments. I still have a lot to learn even after this project, however in the process of this project I learnt a whole lot more about efficient ways I can keep my camera safe and attached to me whilst learning to be efficient with the equipment when moving up and down the rope. The budget was taken into consideration. My rates for rigging and filming are  £800. The justification for this price is that rigging qualifications and insurance costs a lot of money as well as the camera equipment. These rates are from a previous module which I had received positive feedback from and were told that this was a fair price. However after this project I’ve realised that  £800 is still not enough to budget a project like this. The climbers I filmed were kind enough to do it for free so that was not even taken into consideration for the budget. As Well as this, even though I have the climbing and rigging equipment to make shoots like this possible some of the equipment used after further research I found would not be allowed in an industry standard shoot even though what we used is completely safe it falls under RCI (rock climbing instructor) remit the only acceptation to this was using 2 lines which is industry standard. To be able to run these sorts of shoots commercially I'd need to run it under an IRATA qualification which can cost over  £1000. So in future practice I’d charge  £1000 for rigging and filming and extra depending on how many climbers ‘talent’ are needed. 

I had sent off some initial images I took and some rough edits of running ideas to Jöttnar and some final images. However, I received no feedback from the client. In future I would love to receive feedback so I can know what the client likes about the content and what needs to be changed. This is something I would have liked to develop with Jöttnar and Format Hitech before going into the industry. The more “significant number of feedback creators receive will stimulate them to post higher-quality content.” Wang, Y., & Majeed, A. (2023) I believe If I had the opportunity to go back and forth with the client the overall outcome of the content would have been higher quality and more suited to the individual needs of each company. As a content creator I can do my research and have an idea of what the client wants but fundamentally it is up to the client if they like what I have created and what can be changed, added, or taken away from the content to make it the best possible piece of work for them to advertise their products.
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