
	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2434445
	Student Name
	Yanislav Georgiev

	

	Website Chosen 
	Suited Cars

	Insert hyperlink to website
	https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile. The homepage and contact page appear within a few seconds. The design is simple and doesn’t use too many large files, which helps it load faster. On mobile, it’s still responsive, but some images take a bit longer to load, which could slow things down slightly at the start.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site includes sub-pages: Home, Gallery, Services, FAQs, Contact. Navigation is intuitive via a persistent top menu. The structure is straightforward, simple and user-friendly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can’t book directly, but they can fill out a contact form to request a quote by entering their name, email, vehicle details, and what service they want. This works like a booking enquiry. However, the site doesn’t list the services clearly or show any prices, which makes it harder for users to know what’s available before contacting them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would recommend adding a list of services with approximate prices. This would help users understand what’s available and what it might cost, making them more likely to get in touch. It would also be useful to include before-and-after photos of cars they’ve worked on, not just the final results. This shows the actual process and helps customers imagine how their own car might look. Finally, improving mobile image sizes could make the site load faster on slower phones.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:   The website looks clean and nice. It has a simple style and shows good images of the work. On mobile, it still looks good, but some images are harder to see and you need to zoom in. Sometimes the layout changes a bit on mobile, so it could be made smoother.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:  The website uses good-quality pictures to show the cars and services. The colours are simple, which helps focus on the cars. There are no videos on the site. Adding a video of the work process or happy customers would make it more interesting.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat tool on the website. You can contact them by filling out a form, calling, emailing, or using WhatsApp. A chat option would make it easier for people to ask quick questions and would help the business get more messages from visitors, but nowadays WhatsApp works the same way.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has links to both Facebook and Instagram. The Facebook page is not very active and has only a few reviews. However, their Instagram page is much better. It has lots of photos, reels, and useful information about their work. It also has more followers and interactions. This is a smart move because nowadays many people use Instagram more than websites to find services like this. It helps attract more customers in a modern way.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Services page explains what the company offers, like full wraps, roof wraps, tinting, dechroming, and more. Each service has a short description. The FAQ section also helps explain what they do. The photo gallery shows examples of their past work.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are customer reviews on the homepage. They are all positive and talk about the good service, but there are no dates, so we don’t know how recent they are. It would be better to add dates or link to reviews on Google or Facebook.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The website shows that they use high-quality materials like 3M and Avery vinyls. The gallery has good examples of their work, and the customer reviews talk about great service. What also makes them more trustworthy is their Instagram page. They post regularly, have lots of followers, and show real projects with videos and photos. This helps build trust and shows they are active and professional. I would recommend them to anyone who wants that type of service for their car. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: There are no prices shown on the website. You have to request a quote. This might be because the price depends on the car and service. It would be helpful to give at least a price range so people have an idea before contacting the business.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrap Birmingham

	
	2. Bespoke car wrapping

	
	      3. Vynil car wrapping

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website showed up in the top 10 results, especially for “car wrap Birmingham.” This means their SEO is working well for local customers.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I think websites are still important for UK businesses. Even though social media is now more popular for finding new customers, a website makes a business look more professional and trustworthy. It shows all the services clearly and helps people contact the company easily. Kotler and Armstrong (2017) say that online tools help businesses reach customers more directly. Also, Thelwall (2000) found that small businesses without websites can miss out on growth. In my opinion, both social media and websites are useful, and they work best when used together.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a live chat or instant quote feature to the website. This would help customers get answers quickly without filling out a long form. Kotler and Armstrong (2017) explain that digital tools help give faster and more personal service, which can improve customer experience. According to Tiago and Veríssimo (2014), customers now expect businesses to reply fast online. A chat tool also makes the company look more modern and professional. This small change could help increase customer interest and lead to more bookings.
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