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Executive Summary 
Enhancing organisational profit often involves the sustainability measures taken by the organisations within the hospitality industry which can become possible by doing effective social responsibility. Concerning that, the interrelationship between social responsibility and profitability has been described in this report in the organisational context along with the importance of considering financial aspects. The nature of the hospitality businesses has been demonstrated using Elkington’s Triple Bottom Line theory. Apart from that, this report has suggested some social responsibility for the enhancement of organisational sustainability. Besides, using Doxey’s Irridex Model the report has discussed the long-term sustainability of the organisations along with illustrating the interconnection between sustainability and financial resiliency. 
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[bookmark: _zhq7k8ylyb65][bookmark: _Toc148622334]Introduction
[bookmark: _pa8k595hfwo1]Sustainability is one of the significant factors that is significantly considered by the hospitality industry in the present day. Concerning that, the following report will evaluate the relevance of social responsibility in the context of organisational profit. Besides, understanding the financial aspects of maintaining sustainability is another essential part of this report. With respect to that, using relevant models the nature of the hospitality businesses will be demonstrated in this report. Apart from that, based on that, some major measures will be recommended in this report as well. In addition, this report will contain a justification regarding the growth of green hospitality services along with a demonstration of the relationship between financial resiliency and sustainability. 

[bookmark: _hx7hva3pknwq][bookmark: _Toc148622335]Concept of Social Responsibility 
[bookmark: _txrqx45emrr]The term social responsibility refers to the sustainable practice that businesses do for the benefit of society, the environment and the economy as well. With respect to that, the concept of social responsibility has come to light in the current days by holding the hand of various hospitality organisations that also contribute to environmental sustainability and organisational profitability. Besides, this means the businesses within the hospitality industry need to fulfil their accountability properly for the sake of the environment and society as well. Moreover, in the context of increasing revenue and employee engagement, it plays a significant role (Carroll, 2021). 

[bookmark: _5v09j0nb0xm7][bookmark: _Toc148622336]Relationship between social responsibility and organisational profit
[bookmark: _bvqlkoce4ag]The nature and contribution of social responsibility in the context of the hospitality businesses have been evolving over time. In his scenario, as stated by Milton Friedman there is a significant contribution of the social responsibility to the enhancement of the profit of the organisations. The relevance of this statement is partially undeniable for the hospitality industry as nowadays various hospitality businesses are taking sustainable initiatives for the environment that enhances the productivity and profitability of the organisations. Through taking effective initiatives of social responsibility the organisations become able to enhance the morale and motivation of the employees that can help boost the business productivity. However, in the present day, maintaining all the aspects of social responsibility becomes harder and more complicated for organisations as it reduces business profitability (Forbes, 2020). With respect to that, businesses within the hospitality industry do not always consider the sustainable aspects of the environment as it involves various types of required elements that are not beneficial for the environment and the well-being of society. Businesses encounter different types of losses in profitability by doing effective social responsibility. Consequently, the statement of Milton Friedler regarding social responsibility is not completely relevant in the context of gaining organisational profitability. 

[bookmark: _e56mw5hvg5x7][bookmark: _Toc148622337]Consideration of Financial Aspects 
[bookmark: _cytjd8gxm3o4]Financial stability is one of the significant factors in maintaining social responsibilities by organisations within the hospitality industry. In this context, businesses should consider all the financial aspects that can bring significant profitability to the organisations. Besides, the social responsibility done by the organisations requires a large amount of money to implement sustainability in an appropriate way. Concerning that, the hospitality industry such a sector that involves a wide range of people with diverse preferences and choices (Barauskaite and Streimikiene, 2021). Organisations can take initiatives to integrate advanced technologies in order to minimise the utilisation of papers within their operation. Consequently, the integration and adoption of advanced and emerging technology requires investing a lot of money. This helps organisations to take their operations to sustainability which can help them to create more enhanced operational efficiency and acquire business profitability as well. Apart from that, for the sake of protecting the environment and biodiversity, hospitality organisations take various useful initiatives that involve financial input to enhance business sustainability. For instance, McDonald’s is one of the reputed and popular food chains operating in the UK which is completely committed to maintaining social responsibility (Mcdonalds, 2023). In this context, the organisation makes use of various elements through which the sustainability of the business and products can be enhanced without leaving any negative environmental impacts as well. 

[bookmark: _p2cst8uskuog][bookmark: _Toc148622338]Elkington’s Triple Bottom Line 
The theory of the Triple Bottom Line was proposed by Elkington that puts emphasis on the three major factors instead of considering only one. In economic terms, businesses should focus on the environmental and social factors along with business profits. Besides, this theory consists of three major bottom lines including profit, people and the planet. 
Profit
Profit is the first bottom line of the Triple Bottom Line which defines the amount of money organisations make through their services and products. Besides, the profit of the organisations does not mean only gaining money but also making profits following ethical and fair manners. Concerning that, the profits gained by the organisation should involve the vendors and business partners which are aligned philanthropically. In accordance with this theory, companies within the hospitality sector should ethically pay state, local and federal income taxes to foster economic wealth (Loviscek, 2020). 
People
The Triple Bottom Line involves people which refers to all the individuals who are associated with the organisational activities including customers, employees and vendors. The hospitality industry pays attention to the employees their wages and a positive work environment for their further professional development. Apart from that, involving different sources of suppliers is also important for the development of the businesses. Moreover, based on his theory, organisations should ensure the fair access of the customers to the products or services that can create value as well. 
Planet 
[bookmark: _a8nllgj36vwl]Organisations within the hospitality industry put significant emphasis on the minimisation of environmental impacts that leave negative footprints on the operations of the business. In this context, nowadays, organisations often utilise various types of products and services which are environment friendly in nature which also help the companies to save a large amount of money. Eco-friendly hospitality services are very beneficial for environmental sustainability (Petrelli et al., 2023). 


[bookmark: _Toc148622339]Future recommendation 
Reduce the carbon footprint
This is one of the most critical steps to reduce the carbon footprint and prompt sustainable tourism. As per the Agency of Environmental Protection report, the aircraft is responsible for 2.5% of carbon emissions globally. Concerning that, reducing the carbon footprint especially benefits the planet by reducing the temperature, tropical storms as well as the usual climate change may become in control. Decreasing the CO2 emission is a useful tool that helps to influence sustainable tourism in order to drive up environmental awareness among the organisations of hospitality and Tourism. Furthermore, this also helps to mitigate the challenges including climate change and following this, public health can also improve the economy (Sloan et al., 2017). 
Support the local businesses and cultures
Local businesses always communicate and boost the economic activity of the nation as well as internationally. Small businesses also contribute to the corporate tax base; hence the government can raise their funds for the public sectors in order to improve the public sectors along with the hospitality and travel industry. This creates one of the most crucial parts in regard to promoting sustainable tourism. Analysing all of these factors the hospitality and the tourism industry can implement effective strategies to improve the domestic culture as well as local businesses. Small businesses impact the environment, finances, as well as local communities by their social responsibilities (Haski, 2018). 
Preserve the heritage places
Sustainability is the strongest pillar for the feature sf Action on the Cultural Heritages which highlights the potential to boost the social capital and enhance the economic growth of the destinations as well as nature. Most importantly, the cultural heritage and the culture help to gain sustainable as well as inclusive development. Concerning this, heritage serves as the identity of the specific nation that always carried out the past as well as the heritage that guides the present and future to their tourists. Besides, the heritages always provide a significant identity and also the continuity for the next generations in order to the fast-changing world. 
[bookmark: _Toc148622340]Justification regarding green hospitality service development 
[bookmark: _Toc148622341]Doxey’s Irridex Model 
Euphoria
The first phase of the Irridex Model of Doxey reflects that the people of the destination may feel euphoric or extremely happy in according to the prospect of the tourism in that specific destination. Through this index, this is suggested that the specific destination is in between the initial development as a tourism destination and hence there is anticipation or excitement among those people hence, they are also planning for the new innovations among those areas. For intense, the city of Wales in the United Kingdom has implemented eco-tourism in their destinations to promote sustainable tourism (KILIÇ and Seçilmiş, 2022). 
Apathy
The next stage of Apathy is dealing with the feeling of apathy or neutrality among those people in that particular destination. This is also the erring or standing against the positivity as well as starts to more formal relationship or contact with the tourists in developing their area. In this phase, the residents of those areas consider the tourists as the origin of investments and income. Concerning this, the city of Cambridge in the United Kingdom has boosted its economy by 835 million Great Britain Pounds as well as increased the visit of tourists to over 8.1 million (Ferguson, 2023). 
Annoyance
The annoyance which is also called irritation, is the third stage of the Irridex Model of Doxey. This clearly reflects the negative emotions of the people of the destinations and this is quite mild at the starting time as time goes on, this has become stronger. In this stage, the residents of the industry have started to see the negative impacts of tourism in their destinations including overtourism, disrupting the local cultures, too much traffic, increasing pollution, and others. Concerning this, the city of London is facing the issues and finds this impossible to escape the crowd as this is the biggest popular city in Europe as well (Costa, & Costa, 2022).  
Antagonistic
The final stage is Antagonism which occurs when the people of that particular destination feel the worst and are also forced to express their feelings in different ways out of the window of politeness. Tourists have become the root of any type of problem in that particular destination as well. For instance, this can be addressed that, the city of Lake District in the United Kingdom is in the condition of under pressure from 19 million travellers annually. 
 


[bookmark: _Toc148622342]Relationship between financial resiliency and sustainability
Financial resilience, as well as sustainability in the tourism industry, is making the perfect pair as sustainability in the travel and tourism industry for having a good financial impact in their dimensions. Additionally, they also influence the operational efficiency, and innovation of the destinations as well as risk management, and others. Additionally, sustainability in tourism has the ability to pause the constant declination of the destinations and make it more qualitative. Sustainability is a strong key feature to support the growth of the economy as well as able to give a positive impact on the sustainable improvement of the destinations for the long term. Analysing all of those factors, the organisation, as well as the hospitality industry, can implement different strategies to promote their brand in an effective way and also able to build the longevity of their sustainable growth.  In Addition to that, the finance function is critically interrelated with sustainability as well, and this is also positive to the economic, social as well and considerations of the government (Jauhari, 2021). 
 


[bookmark: _Toc148622343]Conclusion 
The report has given an overview of the concept of Social Responsibility in accordance with the hospitality industry. The relationship between organisational profit and social responsibility has also been demonstrated and regarding this, by maintaining all kinds of social aspects, the profit of the organisation can be achieved. Additionally, the considerations of the financial aspect have been defined as the importance of capital and its essentialism is also responsible for sustainable development. The economic factors of maintaining sustainability the theory of Elkington’s triple Bottom theory have been analysed in this context. Evaluating all of those, different future recommendations have also been given in this report. Furthermore, the justification regarding hospitality service and its development has also been evaluated by the Irridex Model of Doxey. The importance of financial resilience and sustainability has also been demonstrated in this report. 
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